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Betterforall

Better Food. Better Future.
Better for All.

We proudly provide over 46,000 customers with:

» On-time delivery of the best products in conventional, fresh,
wellness, natural, and organic.

» Expertise in logistics, merchandising, store operations, retalil
technology and professional services.

» Superior Private Brands.
» Detailed data that help drive sales today and into the future.

For more information please contact our Central Region:
L n F I BRAD MILLERSenior Director, Market Development, 630.743.9226
. CHRIS MORTONDirector of Sales,312.497.6428
BETTER FOOD. BETTER FUTURE. VINCE SELENSK$enior Manager, Market Development,704.222.5657

GREEN BAY | STEVENS POINT | STURTEVANT | PRESCOTT
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President’dViessage

Celebrating the Grocery Workforce

MRHYWXVMIW [LS TVSYHP] W& very Eaxhiot, clelk\stoekéndiveNisifer,
QEREKIV ERH NIGYXMZI VIEHMR

Every time a customer walks into a grocery

WXSVI XLI] IRGSYRXIV WSQ Mak M théir hodiatdvs grechhREoE]

Shelves are stocked, produce is fresh, prices you.Thank you for your professionalism, your

EVI GPIEVP] QEVOIH SVHIVWreYhingd Réat phosEdrtéeh from our resilience, and your pride in what you do.You

questions are answered with care. None of ~ members is how proud they are of their teams.are the reason our industry remains strong

this happens by accident. It happens because Store managers talk about associates who stepnd trusted.

the people who make up Wisconsin’s grocery up without being asked. Owners share stories

workforce. SJIQTPS]IIW [LS LEZI KV S[R A3WS IQokrabéay, cidepdes will continue to
baggers into department leaders or store come our way. But if there is one thing | am

This issue oWisconsin Grodsra celebration  directors. These are not rare stories.Theyare GSR¥%HIRX MR MX MW XLI WXVIF

of people. From the front end to the back common, and they are powerful. grocery workforce.With dedicated people

VSSQ JVSQ MRHITIRHIRX WMRKPI WXSVI STIVEXSVW at the heart of our stores, our industry will

XS QYPXM WXSVI XIEQW E G Viasgwicetyindusixymalsd offeks Saenethjng  continue to serve, adapt, and lead.

employees are the steady force that keeps ourincreasingly important in today’s economy:

communities fed and connected. opportunity. Grocery careers provide

pathways for advancement, skill development,

and leadership.Whether someone is interested

in operations, merchandising, logistics,

technology, or management, our industry offers

real chances to grow. That opportunity is made

under every set of circumstances.You work  possible by employers who invest in training

early mornings and late nights.You manage and by employees who are willing to learn and

supply chain disruptions, changing consumer lead.

INTIGXEXMSRW ERH IZSPZMRK XIGLRSPSK] 7SQl

of you have literally saved lives.The human At the Wisconsin Grocers Association, we

connection that you bring to grocery retail see it as our responsibility to support this

goes far beyond essential. workforce in meaningful ways. That includes

workforce development initiatives, safety and

compliance resources, leadership programs,

Wisconsin.The workforce behind your stores ERH IZIRXW XLEX VIGSKRM”I

is what keeps those anchors steady,and it ~ we invest in people, we strengthen stores.

VI%IGXW XLI GSQQYRMXMIW WBeYi Wi sivengthansioidd, RvX sifengthen

WXEVXMRK XLIMV % VWX NS FcommByntRXW FEPERGMRK

work and family. Career professionals who

LEZI WTIRX HIGEHIW FYM P H N&dbratinglthexgkotrly WoRkfoxde lgoas

industry. Together, you have created one of ~ beyond a single issue of a magazine. It is about

The grocery industry is often described as
“essential”, which is a word that has begun to
feel abstract. But it means that our workforce
shows up every day, during every season,

Grocery stores are community anchors in
NG |

Mike Semmann
President/CEO
Wisconsin Grocers Association

the most diverse and dependable workforces recognizing the daily commitment that keeps

in our state.WGA connects with dozens of
people daily, including cabinet secretaries,
legislators and staff, and leaders across
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food on tables across Wisconsin. It is about
gratitude, respect, and understanding the value
of work that is often taken for granted.
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building what’s next
In global flavor

Backed by over six decades of experience, Lipari Foods is
your independent partner for global & specialty assortment.

33k+ performing products ready to ship.
Unique range across 80 countries

& 10 categories.

300+ sales reps in stores every day.

500 trucks across 32 states.

Two-day delivery in most markets.

Drivers who know the local stops.

For more information visit New Customers can contact Joe Calo:
: - joe_calo@liparifoods.com
liparifoods.com




Advocacyreport

WI Legislative Session Ends, Fall Elections Begin, Advocacy

Continues
By Mike Semmann

Big Questions and Big Stakes for

Wisconsin Grocers Heading into the

Fall Election

As Wisconsin’s legislative session winds down,
KVSGIV] VIXEMPIVW %RH XLIQ
crossroads. While lawmakers prepare to return
home and voters turn their attention toward spring
and fall elections, the policy questions facing the foc
retail industry remain unresolved and, in many case
MRGVIEWMRKP] GSQTPI\

That reality was front and center at the Wisconsin
Grocers Association’s recent policy session and
Capitol Day, which brought together 120 participant
from four trade associations.The day underscored
both the strength of collective advocacy and the
uncertainty that lies ahead as elections approach a
legislative calendars tighten.

Bills Introduced in the 2025-26 Updated Retail Guidance on Pennies

Wisconsin Legislative Session
At the time of printing, lawmakers introduced . .
more than 2,400 bills across both chambers of the LSS U.S. Treasury / Federal Wisconsin DATCP

Wisconsin Legislature.

Status of the Penny Treasury ended production of new  The state acknowledges penny

Assembly Bills TIRRMIW PEXI ~ ERHWLSVKEKIEPEW TEVX SJ

« 1,238 Assembly Bills Reserve will continue recirculating ERH TVSZMHIW VSYRHN H
Senate Bills b FMPPMSR I\MW XMR KoWWisBoRgihl W +EW PSRK E\V

+ 1,185 Senate Bills possible.
Total Bills Introduced Is rounding federally No federal rounding mandate yet. DATCP allows businesses to choose

* 2,423 total bills required? Treasury states that merchants will  any methodology but strongly

need to round as pennies fall out recommends rounding down to reduce:

A Crowded Agenda and Unfinished of circulation, but no law currently consumer harm.

Business imposes a required rounding method.

8LI 2REP HE]W SJ E PIKMWPEXMZI WiWWI\I/ISR S;.'i.(iH ) .
UYMGOP] ERH XLMW JIEV [EW R canEmen SR OE &%&\F&j and fede_ral analyses DATCP recommends always rounding
JEGIH TEGOIH EKIRHEW QEVE"?_OQQO%@L@ nglewlﬂgﬂlwnetncal rounding as the down:1,2,3,4,round to 0;6,7,8,9,
and a long list of bills competing for attention. For method recommended method: 1,2, 6,7, roungfound to 5.

KVSGIVW XLI GLEPPIRKI [EW RSX NYWX XVEGO M¥R EL&M2W%kyP:

but understanding what did not advance and why. Example of roundinlg FIGSQIW HS[R FIGSQIW HS[R WEQ
JAVEEVEE JIT SJ XLI MXIQW XLE ¥ndeMhelddidéneelH XSEicsoiw YT W]QQIXVMGEP FYX FIGS
FI [SVOIH SR RI\X PIKMWPEXMz| WIWWMSR MQ EGXMRK VSYRHIH HS[R HMJJIV RX J\
KVSGIVW TSWMXMZIP] ERH RIKEXMZIP] W]QQIXVMGEP QIXLS/™

* Hemp Products Legal / regulatory No federally binding rule.Treasury DATCP says it will use discretion

* Alcohol Modernization posture notes state and local governments mustRJSVGIQIRX 9RJEM

¢ Retail Theft EQIRH WEPIW XE\ PE[W WREYMRG ] RIXMPWPIEHM

* Pricing Congress has considered nationwide Rounding up is discouraged due to

* 0OSGEP )RZMVSRQIRXEP 6IKVPEXMSR TPEW X ¥M/fmnmketrdal rounding bills but none  consumer harm risk.

FER have been enacted yet.
 Gift Cards
Applicability ZWTIGXIH XS ETTP] XS GAjlies iy EoR-HEIEt@cRtBoRIWhe e

For WGA members, the takeaway was clear. only. Electronic payments continueto I\EGX GLERKI GERRSX =1 TVS
Advocacy does not end when the gavel falls. In XL1 INEGX GIRX
QER] GEWIW MX WMQTP] WLMJXW 1VSQ XLI 'ETMXSP %SSV XS
regulatory agencies, courtrooms, and campaign trz iPosting & consumer Treasury suggests merchants plan ~ DATCP encourages posting clear L
conversations. notice JSV WIWXIQ ERH GSRW WOMK RIEFRX I EXEIRIXVERG I\

changes but does not require posting
WMKREKI +YMHERGI PEVKIP] LMKL PIZIP ERH
transitional.

Continued on page 9
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AdvocacyRreport

Continued from page 7

SNAP Waiver Signed Into Law: What « Shift eligibility determinations away from store tied directly to grocery industry priorities. Points
It is and How It Will Impact Wisconsin level interpretation to a state administered system are awarded for actions that advance, defend, or
Grocers meaningfully engage with WGA issues, including
Act 116 directs the Wisconsin DHS to seek federal The intent is to reduce confusion for cashiers and leadership on legislation, public advocacy, direct
approval for a FoodShare waiver that would customers by embedding eligibility rules directly intoengagement with grocers, and more.

VIWXVMGX XLI YWI SJ 72%4 F IR Ittansa¢tiorapvockdsingratheGthan viglying on signage,
SJ GIVXEMR MXIQW WTIGM ¥ G E Rreifing, BRafua RrfbragrsenkbyHataMeRsO W Additional discretion is applied for legislative leaders

The bill requires DHS to continue seeking federal who play a decisive role in promoting, allowing, or
approval annually until a waiver is granted.The bill Operational Implications for Grocers stopping legislation that affects grocers.
does not take effect unless and until federal approvaWhile framed as a compliance tool, the platform
MW VIGIMZIH 9RXMP XLEX XMQ Iraisem3agvirel Pogratisral-carisdarations for Scoring and Recognition
purchasing rules remain unchanged. retailers, including system compatibility, ongoing Legislators receive a star rating based on their total
product database updates as items change,and  score for the session:

Definitions of “Candy” and “Soft coordination among DHS, EBT processors, and 5Stars: )\GITXMSREP PIEHIVWLMT ERH
Drink” store technology providers.The Legislative Fiscal advocacy
If a federal waiver is approved, DHS would be Bureau notes that this platform represents a new 4 Stars: Strong and reliable supporter
required to prohibit the purchase of: operational component of the FoodShare program 3 Stars: Solid engagement on key issues

eCandy: (I1%2RIH EW E WSPMH WIGEWR W SIRNEHF YSHVW EYXLSVM/AIH W XESterRIKmEER BLUPYOX BriehgdgeRehM RK X S
molded preparation made of sugar, sweeteners, or support implementation. 1 Star or fewer: Minimal to no support or
chocolate, with or without added ingredients such engagement

EW %EZSVMRKW JVYMX RYXW 39Xy 7hEWettelsLEX MW GSQQSRP]

marketed or recognized as candy, chocolate bars, The amended version of Act 116 moves beyond Why It Matters

chewing gum, or similar confectionery.This includes policy intent and into implementation, making The Friend of the Grocer Award reinforces an

items such as chocolate bars, including those grocery stores a direct point of interaction with important principle of WGA advocacy: relationships
GSRXEMRMRK %SYV LEVH G ER Hai&\eligiviitg@termmations. WHilQ arentralized matter, engagement matters, and actions matter. By
XEJJ] PMGSVMGI QMRXW ERH GVUIWKRR E&QRBYKIHIGIFW N LW G S Q Terdghizig |SyisladaBstvig Rike the time to listen,

baked goods and bakery products such as cakes, grocery inventories, it also raises important learn, and lead on grocery issues,WGA encourages
GSSOMIW QYJ%RW FVS[RMIW ToEastkNsMaom cos/acturacy andope@tiriralE vV thoughtful policymaking that supports Wisconsin's
items regardless of sweetener content. burden at the store level. food retailers and the communities they serve.

e Softdrinks: (1“2RIH EW E RSREPGSLSPMG FIZIVEKI
GSRXEMRMRK REXYVEP SV EVXMGSWIEPNtME ioxnmenitordevelrprments and  When will the 2025-26 Awards be

includes soda, pop, cola, energy drinks, sports drinksshare updates as the bill moves forward. Public?
ERH % EZSVIH [EXIV EW [IPP EW ER] TVSHYGX QEVQIXIH______ Theawards will be announced to the WGA
SV PEFIPIH EW WYGL VIKEVHPIWW SJ MRKVIHMIRXW )\GPYHIH membership around May 1 via email and included in
JVSQ XLI HI®"RMXMSR EVI FIZIVB¥BWs thesHRieOE M RRAICEQMP O SV the WGA Political Support Program packet in the
milk substitutes such as soy or rice, beverages madéAward? mail.
SJ QSVI XLER TIVGIRX JVYMX Bw Faendlof the @rpcRNAWVRG iis e WGA's way
volume, coffee, and unsweetened tea. of recognizing state legislators who demonstrate  ~ WGA Encourages You to Present the

meaningful support for the grocery industry through Award at Your Store
Electronic Product Eligibility their actions, engagement, and leadership. WGA members are encouraged to consider
Platform hosting a Friend of the Grocer Award presentation

% WMKRM¥GER ACELIQA R H&)r@adorX S 6EXLIV XLER JSGYWMRK SR TE Vathé&rkiene Maskng Snrawaid iscabp Qe EuaR
of a state managed electronic product eligibility positions, the award is grounded in measurable, to recognize legislators who have demonstrated

platform. The bill requires DHS to contract for MWWYI FEWIH EHZSGEG] -X VI¥%gwine suihprifd i@ §rodevMindustry while also
a centralized electronic system that determines show up for grocers during the legislative process showcasing your store as a community anchor and
FoodShare product eligibility. This platform would:  and in their interactions with WGA members. local employer. WGA staff will coordinate logistics

* Integrate with grocery store point of sale and support hosts throughout the process, making
WIWXIQW YWMRK TVSHYGX MH | RHowithel Amard\g Deearmibgd 94w it an easy and impactful way to elevate grocery

« Communicate eligibility in real time to approve WGA staff track legislative activity throughout advocacy at the local level.
or deny purchases automatically the session using a structured scoring system

| ” [ . 2 o f. B o .

Andrew Martin from Meijer received the WGA Advoc&tate Representative Alex Dallman accepted a Friend @A President/CEO Mike Semmann visited Certco,
Award. The WGA Executive Committee and staff  the Grocer Award from retail member Candie of Welsteraongside President/CEO Amy Niemetscheck and
GSRKVEXYPEXIH LMQ EX XLI ;+%V8Ketplace back it FGAMN W S R Kristin Popp of Woodman'’s to discuss Wisconsin's grocery
industry and connect with U.S. Senator Tammy Baldwin
about industry priorities and challenges.

o
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Nearly four decades in the grocery business have taken Steve
&YVOLEVHX JVSQ FEKKMRK KVSGIVMIW MR E WQEPP XS[R WX
of a leadership team that oversees stores across several Wisconsin »
communities. Today, as chair of the Wisconsin Grocers Association

;+% &SEVH SJ (MVIGXSVW LMW TEWWMSR JSV XLI MRHYWXV]
EW MX [EW [LIR LI VWX WXITTIH MRXS E WXSVI EW E ]IEV S

\_,

\

Burkhardt grew up shopping at a local IGA owned by the Skogen family
° E WXSVI XLEX PEXIV FIGEQI TEVX SJ *IWXMZEP *SSHW )RGSYVEKYTH
JVMIRH XS ETTP] JSV E NSF LI WXEVXIH EW E FEKKIV ERH GEVX VYRR

“The store | worked at was the hub of the community,” he said.“The
people | bagged for were neighbors. The people | worked with, |
considered friends.”

It didn’t take long for him to realize he had found the right career.

+- IRNS]IH QEOMRK E HMJJIVIRGI ° QEOMRK
XEPO EFSYX [LEX VMRKW ]SYV NS] FIPP *SV

While attending college, Burkhardt was offered an opportunity to beco
a night supervisor and assistant store manager. He fell in love with the
FYWMRIWW WS QYGL XLEX LI HVSTTIH SYX S
time at a new store built in Holmen.



Not long after, he became assistant manager ofrocers, learn from other retailers, and be

XLl VWX *IWXMZEP *SSHW Warki&kslintvhR indlBEyP EeV8aETheEalso

QENSVY QMPIWXSRI JSV FSXLWLEVGSEH HEIR] WRHIKLWYTTSVX SJ TISTPI JVSQ
community. guests to associates alike.”

Over the years, Burkhardt’s career has grown Burkhardt mentioned how lucky he feels to be
alongside the company.What began with a TEVX SJ E XEPIRXIH LEVH [SVOMRK WYTTSVX XIEQ
LERHJYP SJ WQEPP WXSVIW dt HatetdWrERdddrd. MughXShiktime is
TPYW WXSVI SVKERM”E XM §pent %sRiggRstores armd virkirgldirectly with
has developed strong partnerships throughoutmanagers, and there are a lot of celebrations
the industry. ERH LMKL %ZIW EW LI XEPOW [MXL FSXL RI[ ERH
PSRK XIVQ EWWSGMEXIW
“I've built a lot of close relationships with
vendors, and | understand what theirworldis +8LEX W [LEX Q] HE] MW EFSYX ° GSRRIGXMRK
PMOI 3YV NSF MW XS LIPT Xuith(eppldRandEIRtehingLIt$Mndpadyit&nfE that

is to help us win.” people feel seen and that they know someone
will always be there to listen and support
Supporting Independent them?”
Grocers Leadership and Family
Today, Burkhardt serves as vice president ~ The Importance of WGA Burkhardt's life has long been intertwined with
of operations for Hometown Grocers Inc. Burkhardt became chair of the WGA Board of Wisconsin's grocery industry. Nearly 30 years

,+- E GSQTER] XLEX PEY R ®irétiorMiR January 2026 TEe Skogen family, 230, he met his wife, Jessica, while working in
mission to sustain independent grocery storeswho also committed to furthering the WGAs  XLI FYWMRIWW 8LI]"ZI VEMWIH
in smaller communities. He transitioned into  goals, encouraged him to consider the positionof whom now work in the industry themselves.

XLl ,+- VSPI ° SZIVWIIMRK R BiRKhavdRsHONE fdr sehRo% and helping His oldest son works as a produce manager at
WXSVIW ° QSVI XLER JSYV ]Ifacevy &t l¥driitg ultimately apply. @ Festival Foods in Oshkosh, and another son
the company’s philosophy of supporting and works as a cart runner at a Festival Foods in
growing smaller stores. “The WGA adds a lot of value to our business Appleton.

and helps us understand what's going on
“It was time to see if we could keep some of around the state,” he said.“We might have  “It's kind of cool to share those moments with

these stores alive in small towns,” he said.“A stores in 10 communities, but we don’t know your kids,” he said.“To see them be passionate
lot of independent grocers need the teamwork what happens in every community and how its2bout the business the same way I've always

ERH WYTTSVX SJ E FMKKIV Woing doJaffect 8BS H WE JIX] IRNSJIH MX ° XLI VIPEXMSRWLM1
QEVOIXMRK FY]MRK ° XLMRKW XLEX EVIR X EP[E]W make a difference”
possible with one or two stores.” Staying informed about labor challenges, policy

changes, and food safety regulations is also  After nearly 40 years in the industry, the same
It's elements like these that Burkhardt helps  critical. By connecting with and becoming part |R1VK] XLEX % VWX HVI[ &YVOLE\
WXSVIW REZMKEXI ,MW NS F oawass&idtibR dedichtecVioXi® vidstls of GSRXMRYIW XS HVMZI LMQ ° WX
succeed, which he does by partnering with  the industry, businesses can make sure they’restores, supporting communities, and helping

each store’s leadership team, identifying proactive rather than reactive. That kind of ~ Wisconsin's grocery industry move forward.

problems, and meeting the needs of guests angreparedness, as Burkhardt noted, requires anHis leadership philosophy centers on

associates. ongoing focus on partnership. YRHIVWXERHMRK [LEX XIEQW E\
and he has advice for others looking to lead in

In September 2025, this support was £-"Q VIEPP] JSGYWIH SR LS[iswaRrH QSVI

strengthened when Hometown GrocersInc. TEVXRIVW ERH QEOI XLI ;+% WXVSRKIV °

and Festival Foods were acquired by Schnuckkeeping it a key voice in Madison and a &l E VIEPP] KSSH PMWXIRIV 7P

Markets, Inc. resource for retailers looking for adviceand KVSGIV] IWTIGMEPP] © QSZIW JE

guidance on how to solve problems that pop
“The Skogen & Schnucks families believe in  up every day.”
WYTTSVXMRK XLI MRHYWXV] °© XS WYTTSVX JIPPS]|
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Our Farm to Table Values

« Producing the Highest Quality
Dairy Products

« Professional Integrity Throughout
Our Company

« Exceeding the Expectations of
our Customers & Consumers

« Supporting our Local Communities

« Delivering Value to our
Farmer-Owned Families
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Prairiefarms.com
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Save th®ate

2026 Wisconsin Grocers Association Events Calendar

February 10
+VSGIVW MR XLI '"ETMXSP (E] 'SRGSYVWI ,SXIP 1EHMWSR

March 11
(E] MR XLI *MIPH 1MPJSVH ,MPPW .SLRWSR 'VIIO

April 2
2026 Awards: Nominations Open

June 8
2SVXLIVR +SPJ 3YXMRK +VIIR[SSH ,M

July 22
May 1 7SYXLIVR +SPJ 3YXMRK )ZIVKVIIR +S
2027 Board of Directors: Call for Nominations

August 18
May 12 -RRSZEXMSR )\TS 3[RIVW /I] 4IVWSR

;- &I1J "'SYRGMP *EVQ 85YV +VIIR &EJMPHIVRIWW 6IWSVX :- (IPPW

Retailers, register now for upcoming events!

WI Beef Council Farm Tour Northern Golf Outing Southern Golf Outing -RRSZEXMSR )\TS

If you have any questions about WGA events or would like to sponsor an event, please contact
/IIRHVE 4ELROI (MVIGXSV SJ (IZIPSTQIRX JZIRXW OTELROI$S[MWG
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WGA Busines$artners

Russ Davis Wholesale/Crazy Fresh

Produce :

Russ Davis Wholesale started in 1955 by Russ Davis as a one truck

FYWMRIWW -R 6YWW ERH LMW WSR -iEV] IN\TERHIH XLI STIVEXMSRW
F] FYMPHMRK ER WUYEVI JSSX [EVILSY\Reyes GogarGola Bottlirsp

XLIVI XLI 'SQTER] GSRXMRYIH XS I\TERH EM)@N]IWVSESBPBN&\%ZMRMFQGR()]"& MW E JVERG
of the independently owned, family run grocery stores that dotted : HMWXVMFYXSV SJ 'SGE 'SPE (V 4ITTIV ERH 1
the landscape. Since becoming employee owned in 1991, the compé\ny operates across 10 states: California, lllinois, Indiana, lowa, Kentucky,

has seen continuous growth year over year.The Company has made Michigan, Minnesota, Nevada, Tennessee, and Wisconsin. Reyes
WIZIVEP WXVEXIKMG [EVILSYWI I\TERWM&'RWS(EBUS(FR/EN&AS(XVKSDFM/RKEQERMREGN(WQ’IIMEVRH HIF
MR WXEXI SJ XLI EVX IUYMTQIRX ERH XI G:L R®BEBIE o ®StaUENtseSpMtsWwe (&8 Musinesses, health care
Wholesale is a vertically integrated company of 800+ employee . facilities, schools, convenience stores, and supermarkets.As a local
owners and is a premier wholesale distributor and processor of fresh FSXXPIV 61]IW 'SGE 'SPE &SXXPMRK TVSYHP]

fruits and vegetables in the Midwest. : inwhich it operates.
Website: russdaviswholesale.com ¢ Website: reyescocacola.com
Contact: Chris Maloney | (715) 410-1946 :  Contact: Rick Roth | Richard.roth@glccd.com

cmaloney@eatcrazyfresh.com

Kemps : Lipari Foods
Welcome to Kemps Country. Here, we uphold higher standards, ¢ (ITIRH YTSR OMTEVM *SSHW’  GEXIKSV] WEPIV
fostering happier families and healthier communities. It's a legacy : advice on all things Deli, Bakery, Frozen/Dairy, Specialty Grocery,
you can taste in every sip, scoop, and spoonful. Since 1914, our farni  International Specialty, Meat/Seafood, Packaging, Confections,
JEQMPMIW LEZI FIIR TVSYHP] GSQQMXXIHE X Boodses/ic dRddaReald Fbvdsveind CoMéhiendeY\VizeRrMiitg you to
HEMV]°PMOI JVIWL QMPO [LSPIWSQI GSXXEIlgdrnGrioté AbbutEhR Bidv@nvade£df woKRihg with our category sales
GVIEQ°EGVSWW ;MWGSRWMR ERH FI]SRH :& IrtaBagévsl axdhidw G&rSrind¢&igeHdedvtRrthelp grow your business.
nourishes happy families and builds strong communities.That's how: 8EPO XS YW EFSYX |[SYV RIIHW°OMTEVM *SSH
good comes around.

¢ Website: liparifoods.com
Website: kemps.com . Contact: Joe Calo | Joe_Calo@liparifoods.com
Contact: Keith Zuehlke | (262) 993-2222 | keith.zuehlke@kemps.corén
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SpartanNash is a food solutions company that combines decades of retall

experience with a global supply chain network. And now, as part of the C&S
Wholesale Grocers family of companies, we serve even more communities, delivering
end-to-end grocery solutions to independent retail customers across the U.S.

We're experts in wholesale distribution, offering affordable, turnkey solutions, market-
leading products and best-in-class support services — all provided by team members
committed to keeping you informed, efficient and profitable.

C&S Family
of Companies

?:; SpartanNash.




Legislative Conference

This year’s Legislative Conference, presented by
the Wisconsin Grocers Association, Wisconsin
Fuel & Retail Association, Wisconsin Retailers
Alliance, and the Wisconsin Bakers Association,
brought together more than 100 retailers and
allied industry partners. It was an incredible day
of collaboration as we met with state legislators
to discuss the issues that matter most to
Wisconsin’s grocery industry, from supply chain
stability to workforce development and the
rising costs of doing business.

Attendees also heard a groceries and gasoline
outlook from Director of the Marquette Law
School Poll Charles Franklin and from the
Department of Agriculture, Trade and Consumer
Protection Secretary Randy Romanski on how
the agency is working with the industry and
resources available.

Thank You Sponsors



Wisconsin was well represented at the National Grocers Association

Show, with many retailers and grocery industry supporters in attendance.

Congratulations to all of the Wisconsin winners, and a special shoutout to

Vicheka Oum of Woodman'’s Food Market for representing our state in the

REXMSREP &IWX &EKKIV SQT|XMXMSR Photo credit: NGA/Joe Curry Photography

Some of this year’s award
Thanks to all the Wisconsin members who took time to attend and be

winners include:
involved.You showed the Badger State spirit as you represented your ers c Ude
stores and the industry by planning the show, receiving awards, speaking,

ERH GSQTIXMRK MR XLI &IWX &EKKIV 'SQTIXMXMSR

Photo credit: NGA/Joe Curry Photography

; Read bout Kristi
Women Grocers of America Poppin the previous
Woman of the Year: Kristin Popp issue oMWisconsin Groc

Each year,Women Grocers of America
:+% LSRSVW SRI I\XVESV
whose leadership, vision, and impact are

shaping the future of the independent
Above photos credit: NGA/Joe Curry Photography grocery industry.

Above photos credit: NGA/Joe Curry Photography

NGA Creative Choice Award Winners:
The Shelby Report's Exceptional Independents Award: Recognizes best marketing and merchandising programs in the

AVIWIRXIH F] 7LIPF] 4YFPMWLMRK XLI )\GITXMHPRES IGRREEIPRUSIR X W % [EVHW
honor independent U.S. grocery operators whose innovation, dedication, ) ) o
and community leadership set them apart. The program recognizes those2026 NGA Creative Choice Merchandising Award

[LS IQFSH] XLI WTMVMX SJ MRHITIRHIRX KVS‘@%@”‘Q}‘?ISo VIWMPMIRX GYWXS

focused, and deeply connected to the communities they serve. SGEP 7TIGMEPX] )QIVK 8 RK 4VSHYGXW 'S
Castle Danger Brewery

Marc and Brenda Lois: Kenosha Piggly Wiggly :'RXlV 7XSVI &I]SRH 'SFSVR'W ° &ERIR|V 4V

Doug Preston: Piggly Wiggly Union Grove VSWW (ITEVXQIRX 1IVGLERHMWMRK 'SFSVR

2EXI ;IMX"» 8VMK'W 8 % 7SPFIVK 'S -RG ) ) )
2026 Creative Choice Marketing Award Winners:

%HHMXMSREP RSX TMGXYVIH 4MKKP] ;MKKP] Pl\(tl\ﬁ’%['r\]('\ﬁXPX7YL\{E§]k%'ﬁzEK'Q'RX 7IRHMO'W 1EV
artners



8LMW JIEV'W % (E] MR XLI *MIPH [EW E KV IB©XbridgY@nd asvakhememtbRof theldry. After shaking off the chill,
temperature was low, the spirits of those in attendance remained highparticipants gathered back in the clubhouse for lunch and networking.

8LI IZIRX FIKER [MXL XLI EP[E]W XLVMPP M RVKh procexds RuHpdring the\NV&A Educhtion and Scholarship
LYRXIVW FVEZIH XLI IPIQIRXW XS XEOI SR *SYRW K XQs&ZRV R R S\| TFBS/M MR IK YCIPERVWW EW +V S (
in a short, intense round of friendly competition. With guides and eager +63; ° XLI HE] [EW %PPIH [MXL GEQEVEHIVMI
hunting dogs leading the way, the teams set off in pursuit of pheasantsERH TPIRX] SJ JYR MR XLI %IPH

and chukars. Despite the challenging conditions, the hunt was a success.

&MVHW [IVI GSPPIGXIH GPIERIH ERH TEGOEKIH°VIEH] JSV IEGL LYRXIV

Thank You Sponsors
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Grocery Career Q+A

2SX IZIV]ISRI'W NSYVRI] MRXS XLI KVSGIV] FYWMRIWW MW XLI WEQI 7SQI WXEVX [MXL E
or career changes.What connects them is a shared drive to serve their communities.

Front End Associate (L-yr),

.. Liquor Dept. Associate (21rs)‘z UEgper mo)”"'z.

"™ Human Resources Manager (3.yrs) Uil (8 e, e

S Yevonenn.,
. Assistant Store Director (3 yrs) Cutter (1 yr)-e.

b Human Resources Coordinator (2.yrs) Dol el LD (875

Director of Human Resources (8%s)

Nate \Wllmer Tom Oestreicher
Director of Human Resources at Trig’s Department Manager at Jefferson Piggly Wiggly

Q: Can you share how you got started in the grocery industry and ~ Q: Can you share how you got started in the grocery industry and what

what led you to your management position? led you to your management position?

A | started working at my local Sentry Foods grocery store as a A YMKLX JIEVW EKS E KSSH JVMIRH SJ QMRI S

bagger when | was a sophomore in high school. When | moved away f@rthe meat department he managed. Shortly after, | was promoted to

college, | started working for Trig's in Stevens Point and was given an utility, where | learned the basics of cutting, then on to head cutter

STTSVXYRMX] XS NSMR XLI QEREKIQIRX XIEQSMR EYIQER VIWIFYNIGHW WUSEXP] IRNS]IH XLI

after graduation. of being a cutter, | was offered the department manager position at my
current store, Jefferson Piggly Wiggly.

Q: What has been the most rewarding part in helping operate a

grocery store in your community, and how do you connect with local Q: What has been the most rewarding part in helping operate a

shoppers? grocery store in your community, and how do you connect with local
A: The grocery industry is very unique as it's one of the only shoppers?

FYWMRIWWIW XLEX ]JSY'PP %2RH MR EPQSWK: Is&Invlstsrs ishh siadildt R&ation, iEaRdrdsGrd %é dfddrtunity to
the state.This gives operators the opportunity to play a critical and KIX XS ORS[ XLI ZEWX QENSVMX] SJ GYWXSQI\

GIRXVEP VSPI MR XLIMV GSQQYRMXMIW % XoB\cM they¥e 16bkidy forNefp¥ tdXkB] theGonind ack when they
on connecting with local shoppers by supporting all our local food have other options in town to shop from.

TERXVMIW WGLSSP HMWXVMGXW ZIXIVERW” KVSYTW %VWX VIWTSRHIVW ERH SXLIV
charities and foundations.We also do what we can to support local Q: What are some of the biggest challenges you've faced in the grocery
vendors throughout the state by supporting the sale of their products. business, and how have you adapted to changes in the industry over
Our“Love it Local” campaign is a big part of how we stay connected tgme?
our communities locally and statewide. A Rising costs and shrinking margins are the biggest hurdles at

XLI QSQIRX +IXXMRK XLI QSWX SYX SJ XLI HIE
Q: How do you balance honoring tradition in a community grocery  distributors is the best way to combat it. At the end of the day, most
setting while also keeping up with new consumer trends and consumers are looking at the price tag. If you can give them a good deal

technology? there, you can keep them coming back.
A: Understanding that it's a delicate balance is an important

VWX WXIT ;1 RITH XS GSRXMRYI XS WXE] WRWKX RilideMwikid XdGlvR 8 BotnKdMeGiR& wants to start a

YTHEXIW GSRWYQIV XVIRHW ERH INTIG XE %M&RMredr loMBdorePaWiSre bVdR gaMrieMt Knager?

ERH QEMRXEMRMRK WSQI XVEHMXMSREP BAV Thfantitb i Noteldrykddyl ¥/going b 1bé reR GktiMdRthrough

our stores.Whether it's online shopping using a smartphone app,a  those rough patches makes the good days that much more rewarding.

customized rewards program for our regular shoppers, a higher focus

SR VIEH] XS IEX QIEPW SV ER EIWXLIXMG EP PdoHirR) Hadi dhRdlr W, WhhRKorla dddsMi Br@lperience

[MXL WXEXI SJ XLI EVX QIVGLERHMWMRK HHMN\Ad’tﬁ&di&éesﬁﬁd’&ct\/&%w@&bs%ﬁind‘éi@gssVXERX

to not alienate our more traditional shoppers. Ensuring we continue  A: Taking the wrapper position when it was offered to me. | actually

XS WYTTSVX TVMRXIH EHW XLI VMKLX QM Yufdd t Mowhl & deupleltimédvbbible Faiddpléal ieb&useM Wds content
IWTIGMEPP] WIEWSREPP] ERH QEOMRK SMYXW X3 W WFEGG KW WMEG I BEOMRR K KIS MW G|

crucial. And of course, maintaining high standards or quality productshas really paid off for me.
ERH I\GIPPIRX KYIWX WIVZMGI [MPP EP[E]W FI E TVMSVMX]



Stocker/Cashier (2 yrs).... Stockboy (2 yrsy---..

e Manager on Duty (6 yrsy- - Department Manager (4 yis)
A Produce Department Closer (l.){r) o Assistant Store Manager (2-yrs)
.~ Deli Department Manages- .- Store Manager (36 ch)"":

at Sendik’s (5 yrs)

U “» Store Owner (6 yrs)
Deli Manager at Crossroads Market

(3yrs)

Megan Luther Jerry Conner
Deli Manager at Crossroads Market Store Owner, Stockman’s of Osseo

Q: Can you share how you got started in the grocery industry and ~ Q: Can you share how you got started in the grocery industry and what

what led you to your management position? led you to your leadership position?

A: My career in the grocery industry began in 2012 while | was A: It was the summer of 1976. My older brother applied to two
EXXIRHMRK GSPPIKI ERH [SVOMRK EX E W Qradery siofef i twhSHe statted/at Bie Sentraxdighée)shbpRite called
EW E WXSGOIV ERH GEWLMIV FYX - UYMG OEPR H I EFRM SXE VY MEMIP 2 H YRY RKIVHEVSXLIV M\
XS HE] STIVEXMSRW EGVSWW QYPXMTPI H ShépRiegn Fox Mikinkow Frord thad polri fdllowel, Mhdi®Bden my goal
| was promoted to manager on duty. to become an owner of a grocery store.

In 2014, the store owner’s health began to decline, and he made the . . . .
HMJ%GYPX HIGMWMSR XS WIPP XLI FYWMRQNW“%“F‘?.Q‘?FWB‘?EEWW”&Q? R?gté@?ﬁpg?ﬁ'??ﬁ‘-ff‘ |
me to another company, Sendik’s Food Market. | applied for a positiongrocery ST ol Sl mmHais, e ey Cleryainauin=thiii Ee:!

. - : shoppers?
as a produce closer while continuing my education. . . .
P gmy A: Searching the needs of the surrounding communities. I've always

7LSVXP] EJXIV NSMRMRK 7IRHMO W - I\TIVidft iR®édl way tol EoRnédt WiNVWhdppiekshisbeinlol tdevshles
me to move into a cashier role. During slower periods, as | recovered 3, SSV KVIIXMRK ERH WEJ]MRK XLERO ]SY MR E}l
and regained my strength, I volunteered to help in other departments community activities.

whenever possible. My work ethic and willingness to learn were quickly

recognized by leadership, and | was again promoted to manager on  Q: What are some of the biggest challenges you've faced in the grocery
HYX] 8LEX TVSQSXMSR GSR%»VQIH JSV QI XLdm¥ssXdnd KoV H&zéd Ydu MRt W eh¥dgdEiNhe industry over

the career path | wanted to pursue. time?

In 2024, my family and | relocated to a new community, which led me A: The biggest.challenge is understanding that. shoppi.ng priorities
to my current role as deli manager at Crossroads Market in Green ~ change along with technology. Are we staying with the times? Know
Lake,Wisconsin, where I’'m proud to continue serving customers and [LEX'W [SVOMRK ERH XLVS[ E[E] [LEX"W RSX
contributing to a local grocery store that plays an important role in the

community. Q: How do you balance honoring tradition in a community grocery

setting while also keeping up with new consumer trends and technology?

) ) A: Tradition is very strong in our community, but any type of change

Q: What advice would you give to someone who wants to start a e must communicate and inform our customers.

career in the grocery industry?

A: My advice for anyone interested in a career in the grocery industryQ: What advice would you give to someone who wants to start a

is to start by learning as much as possible about every department. career in the grocery industry?

8LIVI MW RS [VSRK TPEGI XS WXEVX 8LI QAV i Tre'ché& fnbvirg’ydt &M Bnstantly changing. Nothing in

across different areas of the store, the better you'll understand how a4l stays the same.We don't have a crystal ball, but go with your gut.

everything works together.A strong work ethic, willingness to help &l TSWMXMZI IRXLYWMEWXMG ERH WIPJ HVM;:

others, and a positive attitude can go a long way in this business. Don’t

be afraid to step up, ask questions, and take on new responsibilities. Q: Looking back on your journey, what is one decision or experience

The grocery industry offers many opportunities for growth if you stay inat had the biggest impact on your success in this business?

dedicated and passionate about serving customers and supporting YOF Throughout my 50 years in retail, | have surrounded myself with

team. | found mine in the deli. KVIEX TISTPI [LS XEYKLX QI =SY EVI GSRWXER
) ) ) . ) learning.

Q: Looking back on your journey, what is one decision or experience

that had the biggest impact on your success in this business?

A: 3RI SJ XLI QSWX MQTEGXJYP I\TIVMIRGIW MR Q] G

promoted to manager on duty early on.That opportunity allowed me

XS WII XLI FMKKIV TMGXYVI SJ WXSVI STIVEXMSRW EZlI @I GS Gl

MR Q] PIEHIVWLMT EFMPMXMIW -X EPWS LIPTIH QI VIEPM~I L3] QYGL - IRNS]IH

working with a team, solving problems, and helping ensure the store

VYRW WQSSXLP] JSV FSXL IQTPS]IIW ERH GYWXSQIVW 8LEX I\TIVMIRGI

ultimately led me to pursue leadership roles and eventually become a

department manager.
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Ice Cream SENIEIES

Sherbet Custard
160z - 480z

Sorbet 30z Cups

cedarcresticecream.com

4YX ;IWXF] '"VIEQIV] -R =

Vanilla, Chocolate, Strawberry & For more info.
Southern Butter Pecan Frozen Custard JOEMP 'YVXMW 6SKIVW XS
Available in quarts! GVSK|VW$[|WXF]GVIEQ|V]

ORDER BAKERY SUPPLIES ANYTIME

REQUEST AN ACCOUNT

2 Download on the J’T\
@& App Store ‘ ® Google Play ’



Lake Mills Market Wins
Great Citrus Showdown:
Lake Mills Market was
named the winner of the
Great Citrus Showdown
competition. During a visit to
the store,Marty from Russ
Davis Wholesale surprised
the team by announcing
XLl VWX TPEGI 2RMWL ERH
presenting the award in
person.The recognition
highlights the store’s strong
citrus merchandising and the

collaborative effort of the
entire Lake Mills Market team. Metro Market Debuts In-Store

Bar in Steven’s Point: 8LI VWX
of its kind in the central Wisconsin
VIKMSR XLI MR WXSVI FEV JIEXYVIW
televisions for entertainment, 24 seats,
ERH WM\ FEV WIEXW JSV GYWXSQIV\
IRNS] E ZEVMIX] SJI HVMROW %PXIVF
GYWXSQIVW GER IRNS] XLIMV HVMR (
the go and sip while they shop. Drink
WIPIGXMSRW VERKI JVSQ %ZI VSXEX
beers, red and white wine choices, hard
WIPXAIVW VSSX FIIV ERH RSR EPGS
beer options.The menu also consists
of a handful of food items.WGA'’s

) ) Member Engagement Coordinator

Nilssen Group Raises Over $30,000 Michelle Stangler [EW SR WMXI| JSV

for Local Food Pantries Through WSQI SJ XLI WTIGMEP SGGEWMSRW
Holiday Campaign: 8LI 2MPWWIR +VSYT?®

including Dick’s Fresh Market, Nilssen’s Foods,
ERH ;E]JRI"'W *SSHW 4PYW°VEMWIH QSVI XLER

$30,000 during its “Hope for the Holidays” Save-A-Label Program Generates

VSYRH YT GEQTEMKR LIPH JVSQ 2SZI@yér 106,000 for Community

through December. Customers were invited Organizations in 2025:  Associated

to round up their grocery totals at checkout, LSPIWEPI +VSGIVW %;+ ERRSYRGIH XLEX MX!

[MXL XLI TVSGIIHW FIRI%ZXMRK PSGER IV@SHLEMRAVFEQOMWM P] SJ & VERHW 7EZI % OEFIP«

that support individuals and families in need program donated $106,508 to nearly 1,000

throughout the communities the stores serve. WGLSSPW ERH RSRTVSY%X SVKERM”A"EXMSRW EC
M XW WXEXI JSSXTVMRX MR 8LI PSRK VYF

encourages shoppers to collect UPC labels from participating
Best Choice brands, helping independent grocers and their

$172,150 Donated to customers turn everyday purchases into funding for local

Support Hunger Relief community initiatives.

Efforts: Over the holiday season,

Pick ‘n Save and Metro Market

XIEQIH YT [MXL 10& %PP 7XEV ERH

JSVQIV 1IMP[EY@UHILVI[IV

Granderson I\TERHMRK XLI

year partnership with Mariano’s in

Chicagoland.WGA President and

CEOMike Semmann NSMRIH MR XLI

festivities for the check presentation

to Curtis with a $172,150 donation,

which includes $27,700 for Feeding

%QIVMGE )EWXIVR ;MWGSRWMR 8LI

special presentation also featured

local Chefdmani Graham and

Britta Kramer , along with local

vendor demos and more.

Marquette Players Draw Big Crowd at Saukville Piggly

Wiggly: Piggly Wiggly in Saukville hosted a special event with
Marquette Golden Eagles playétigel James Jr., Damarius Owens,
Adrien Stevens,andRoyce Parham,drawing a large turnout.
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State

Happenings

8LI INIGYXMZI GSQQMXXII E

WY@Q e;glt?aew%go% {p Grocers
LN VEMERYPFSTI Gl MR
you're ever hear the State Capitol,

JIIP JVII XS GSQI ZMWMX?°[lI

MSRESEXJW M XLI "ETMXSP W

Around the State
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Sharing the Importance
of Local in Wisconsin’s
Grocery Industry

'VIEXMZMX] SR WSGME P ®Be¢iddvatifelirgMVisconsin resident in

connecting with consumers through

America’s Dairyland, | found a great

XLIMV TLSRIW°[EW XLI K Sdase @& dorihection to the world of

recent grocery store hunt featuring
Department of Agriculture, Trade

food by being connected in a way with
the grocery store,” he said.

ERH 'SRWYQIV 4VSXIGXMSR (%8'4
Secretary Randy Romanski and the 78thAt the Wisconsin Grocers Association,
Alice in Dairyland, Sarah Hagenow.The we believe spotlighting local products
pair visited Metcalfe’s Market in Madisonis integral to supporting communities.
to search the shelves for products that To make sure this continues to be a
are part of Something Special from GIRXVEP JSGYW XLI
Wisconsin, a program focused on will include a new addition called Local
highlighting genuine Wisconsin productsLane, featuring vendors from across
Wisconsin in a dedicated hallway in the
Metcalfe’s, part of SpartanNash, is middle of all the events.
known for its strong focus on local
goods. Its Food Miles program uses
signage to highlight how far products
travel to reach the store, encouraging
customers to shop local and support
Wisconsin farmers and suppliers.

8LI *SSH *MRERGI -RWXM
also host its Food Finance Forum the
WEQI HE] EW XLI ;+% -RR
in select rooms at the Wilderness,
further promoting Wisconsin’s local

food movement and allowing more

The team spread the word on multiple connection.
social media platforms, including
channels for the DATCP and Alice in
Dairyland, to highlight the unique and
engaging ways grocery stores can tell
their stories through social media.
Additional content included insights
shared on the Something Special from
Wisconsin program and an interview  “We are connected to consumers all
with Kelsey Peyton, store director at across the state of Wisconsin every
Metcalfe’s Hilldale. During their efforts, day, and the goal of our agency, of the
7IGVIXEV] 6 SQERWO M °[L Budihggsd® Df the consumers, is the
WXVERKIV XS XLI KVSGI\sané Ridgr Mappy, hedfhyRrustomers.”
VI#%IGXIH SR LMW S[R IEVP] INTIVMIRGI

stocking dairy and frozen foods when he

was a teenager.

Wisconsin’s culture of connection is

part of what helps keep local businesses
strong and supported. It's a mindset

that Romanski summed up well with his
thoughts on the industry as a whole.

-RRSZEXMSR )\TS

* *

XY XI [MPP

SZEXMSR )\TS

Retailers attending the Wisconsin Grocers
%WWSGMEXMSR -RRSZEXMSR )\TS MR
a unique opportunity to discover new, locally
made products and connect directly with the
entrepreneurs behind them, supporting more
distinctive assortments and meeting growing
GSRWYQIV HIQERH JSV PSGEP
new Local Lane, sponsored by the Food Finance
-RWXMXYX! **- [MPP JIEXYVI ZIRHS)\
Wisconsin in a dedicated hallway Local vendors can

in the middle of all the events.  |earn more using the

This addition is designed to make QR code below:
MX IEWMIV XS I\TPS

homegrown products and build

relationships with emerging

brands from across the state.

%X XL

XMZI

In addition, FFI will host its Food

Finance Forum the same day as

XLI ;+% -RRSZEXMS

WIPIGX VSSQW EX XLI ;MPHIVRIWW S,
TVSKVEQQMRK ERH MRWMKLXW JVSQ
QYPXMTPI JSSH 2RERGI HMWGMTPMR
community.

*VSQ HMWGSZIVMRK XLI RI\X WXERHS
to strengthening supplier networks, this year's WGA
-RRSZEXMSR )\TS GSRXMRYIW XS FI E
Wisconsin grocers to stay competitive, connected,

ERH JSV[EVH PSSOMRK



Welcome New Members

8LERO ]SY XS SYV RI[IWX ;+% QIQFIVW =S YNraptlrét&ll aomhurity thio¥gh TnBusdMEpresentation before
the Wisconsin grocery industry and helps connect you with local VIKYPEXSVW ERH STMRMSR PIEHIVW MRGPYH
retailers, gain industry insights, and have your voice heard at the Capitobkers.

2S[ MW E KVIEX XMQI XS NSMR XLI ;MW G S RY@uMniemberShip levishires Wuvesn@invisE tieM@eRron8 af Wisconsin's
WGA is the only trade association dedicated to advancing Wisconsin’grocery industry, strengthening your business connections and market
retail grocery industry.Your support helps to maintain a healthy and  visibility.

Bizerba USA Fisher Focus on Energy
Contact: Stephanie Dutton Contact: Bill Woodlock Contact: Kyle Thomas
Email: stephanie.dutton@bizerba.com JQEMP FMPP[$%LWLIVTVMRXEME:KyR.thOmas@focusonenergy.com
Phone: (234) 263-9965 Phone: (708) 237-5216 Phone: (920) 212-3464

New ProductSpotlight

Valley Cooperative Association

Belgian Crunch Cake SquaresWhite cake with
FYXXIVGVIQI 2RMWLIH [MXL GMRREQSR &IPKMER C:-I-VYRGL
cookie pieces. Our cake squares are packaged in a :
GSRZIRMIRX TEGO ERH KIRIVSYWP] GSEXIH MR WQSSXL
creamy buttercreme frosting. Ideal for bakery cases

or catering trays, they are a rich and indulgent dessert
option.

TOg&lCOOkies: 8LIWI WSJX “LPPIH TEWXVMIW EVI E L] FVM IAWG Launches 63 New Private Brand
between a scone, a biscuit, and a cookie.Available in three * Products in Q12026

%EZSVW FPYIFIVV] PIQSR GMRREQSR ERH GVERFIYddidet Wholesale Grocers is introducing 63 new
[LMXI GLSGSPEXI XLIWI %2PPIH GSSOMIW EVI WY VE Xfvdt8 brand items across its Best Choice, Superior
JISYV GYWXSQIVW [MXL WSQIXLMRK RI[ ERH YRMUY.I sehe&ioh¥b)y\Best Choice, Tippy Toes, TopCare, and

are sold as frozen dough pucks. Simply Done lines in Q1 2026, spanning food, baby,
[TPPRIWW ERH LSYWILSPH GEXIKSVN
Brioche Tuxedo Buns: Help your customers take their includes the debut of four Tippy Toes baby formulas
FYVKIVW XS XLI RI\X PIZIP [MXL XLIWI &VMSGLI &YVIEleH&P(gl\/VRW SJ RI[ TERXV] IPIGXVSP
[MXL 8Y\IHS 7IWEQI 7IITHW 8LMW TVIQMYQ FYR MW IWrpohicts &nhkd at helping independent grocers boost

crispy in all the right ways and beautifully topped with QEVKMRW [LMPI SJJIVMRK WLSTTIVW
black and white sesame seeds. to national brands.

29



30

Celebrates 100 Years

customers,” said Ted Balistreri, one of the

dik's Food Market, a longtime
SQQYRMX] %\XYVI ERH BEBdistres mahily meriRrsl still active in the

Milwaukee’s grocery landscape, is

ownership and operation of the company.“All

celebrating 100 years in business.The businessf the same principles that our grandparents
ERH TEVIRXW FYMPX XLI FYWMRIWW SR WXMPP I\MW X

began in 1926 as a produce market located
in Shorewood owned by the Balistreri family.
What began as a family selling fruits and
vegetables in 1926 has become one of the
Milwaukee area’s favorite places to shop.

“Going generations back, our family had a
passion for quality food and appreciating

today.”

An Early Promise

Over decades and generations, Sendik’s has
grown its footprint based on one guiding
principle: treat customers like family. That
promise resonated with shoppers, and the

GSQTER] INTERHIH XS WIVZI GSC
from Grafton to Franklin to Oconomowoc.

Today, the company operates 17 stores and
employs over 2,000 people.

100 Years of Community Impact

In addition to being a key employer, Sendik’s
believes in giving back to the very same
communities that supported the company
through the years. Stars and Stripes Honor
Flight, Feeding America Eastern Wisconsin, and
the MACC Fund have been charitable partners
of Sendik’s for many years.The company also
believes in supporting local organizations, from
school activities to community fundraisers, and
has made supporting local suppliers a main
priority.

Looking Ahead

Sendik’s has become part of the fabric of

local communities, and their commitment to
providing high quality foods and unmatched
WIVZMGI [MPP GSRXMRYI [IPP F
years.

“We believe our people are the reason for our
success,” Ted Balistreri said.“Our associates
share our belief in treating every customer

like family. That's what has kept people coming
back for generations.”



CERTCO CONGRATULATES SENDIK’S FOR A CENTURY OF SUCCESS
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one-stop-shop for creating a culture of risk management at
your business. Learn to tackle industry challenges, connect with
peers, and apply best practices with helpful takeaways.
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