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Better food, Better future Betterforall

SOLARPOWERED TRAILER G

Better Food. Better Future.
Better for All.

We proudly provide over 46,000 customers with:

* On-time delivery of the best products in conventional, fresh,
wellness, natural, and organic.

» Expertise in logistics, merchandising, store operations, retalil
technology and professional services.

» Superior Private Brands.
» Detailed data that help drive sales today and into the future.

For more information please contact our Central Region:
L n F I BRAD MILLERSenior Director, Market Development, 630.743.9226
N CHRIS MORTONDirector of Sales,312.497.6428
BETTER FOOD. BETTER FUTURE. VINCE SELENSK®enior Manager, Market Development,704.222.5657

GREEN BAY | STEVENS POINT | STURTEVANT | PRESCOTT
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Wisconsin Grocers 2026 Outlook: Keeping Pace with Value
and Consolidation
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WE BRING THE EDGE
IN GLOBAL FLAVOR.

Backed by over six decades of experience, Lipari Foods is
your independent partner for global & specialty assortment.

COME SEE-USAT:

SUBURBAN COLLECTION
SHOWPLACE

46100 GRAND RIVER AVE.
NOVI, MICHIGAN

See your Lipari sales rep for details!
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Wisconsin Grocery Legislation Outlook: The Key Issues
and Impacts for 2026
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Winds Down A Joint Legislative Conference
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What It Means for Independent Grocers

By David H. Cutler, MPA, CAE
National Grocers Association Vice President, Media Relations & Public Affairs
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Our Farm to Table Values

« Producing the Highest Quality
Dairy Products

« Professional Integrity Throughout
Our Company

« Exceeding the Expectations of
our Customers & Consumers

+ Supporting our Local Communities

« Delivering Value to our
Farmer-Owned Families
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e New Members
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PETE & GERRY's

HEALTHY HENS,
HEALTHY EGGS, HEALTHY PLANET

Certlfled
S SOMARE e
r”E s \‘* RAISED & HANDLED
A ME FAM\ Corporatlon
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modern appetizers with timeless avor

R

™

FINEST
RESERVE

by OUR FAMILY"®

learn more at
nestreserve.com

a new premium brand
exclusively from

?:; SpartanNash.

Contact Andy Clausen | 1 (616) 878-8283 | andy.clausen@spartannash.com for more information.
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W GBI _ Partners

Russ Davis Wholesale/Crazy Fresh
Produce

Reyes Coca-Cola Bottling

Kemps Lipari Foods



2026 Food Trends from a Registered Dietitian

By Macey Brickweg, RDN, LD
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Fabulous Flavors
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Other Top Trends:
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Thank you 2025 Wisconsin Grocers Association

for your leadership!
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A new year means new resolutiogg
from some board members. bk

Mike Olwig
Fox Bros. Piggly Wiggly
w\_’ WGA Vice Chair
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Steve Burkhardt GSRRIGXMSR ERH I\TEBRWMSR
Hometown Grocers Inc. m tsa
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aifi Dave Ausprung Lars Batzel
. Sendik’s Food Market Coborn’s Inc.
’VBf | ;‘;}h WGA Secretary/Treasurer WGA Board Member
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ﬁ Isaac Nilssen IN\TIVMIRG]| 2
Paul Fre Nilssen’s Foods
glértco,)/lnc. WGA Board Member . Tegan Counihan .
WGA Board Member Main Street Market Piggly Wiggly

WGA Board Member
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Emilie Williamson & HQ
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Robert Rothove
Associated Wholesale Grocers, Inc.
WGA Board Member
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'bm John Wild
SpartanNash

WGA Board Member

Tegan Counihan
Main Street Market Piggly Wiggly
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Molson Coors Beverage Company
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Valley sz
STUDIO

EFFICIENT « POLISHED
CONFIDENT SCALING

Reduce labor costs, overcome staffing challenges, and scale with ease. Valle
Makers Studio is your trusted partner for bakery success—helping you keep
cases stocked with consistent, high-quality favorites like prefinished cakes,
sprinkle squares, and more.

Ready to simplify success? Learn more today at valleybakers.com/studio!

920-560-3200 ¢ studio@valleybakers.com
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Kristin Popp
Recognized as 2026 Woman A
of the Year for Leadership in ol
Grocery Industry el e
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By Michelle Stangler -
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QIQFIVW of America podcast,
dih : “Grocery From Her Seat”
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Spotlight
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Certco, Inc.

Caramel M&M’s Pop'd
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Reese’s Oreo Candy
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Palermo’s Reyes Coca-Cola
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Prairie Farms
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Risk Management To

Meet Your Needs

Help Support Your

Business With mySHIELD®

Commercial Insurance Property & Casualty| Life & Disability Income | Workers Compensation| Business Succession and Estate Planning| Bonding

Looking for a personalized, mobile resource to meet your risk
management needs? Clients can access industry-specific
training; certificate management; vehicle and drivers lists;
sample forms, resources, and risk management plans; and
more — all available 24/7 with mySHIELD®.

The content of this publication is for general information purposes only and should not be considered legal

Scan to learn more about how

advice or an offer of insurance. Coverage will be determined solely by the terms of your policy, if approved mySH IELD®, Federated’s®

for issue. Consult with a quali ed professional to discuss questions speci ¢ to your circumstances. . ' . .
personalized, online destination

Federated Mutual Insurance Company and its subsidiaries* | federatedinsurance.com for risk management resources,

25.01 Ed.10/24 *Not licensed in all states. © 2024 Federated Mutual Insurance Company can help support your business.



