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A STEADY
HAND.

In adverse times and in good times,
We Will Be Here.

During good times, it’s easy to keep a steady hand. But when life throws curve balls
like the world has never seen, those steady hands can become shaky rather quickly.
At Associated Wholesale Grocers, we have thousands of examples of strong, steady
hands keeping grocery stores running, true purveyors of hope for our communities.
And there are thousands of steady hands at AWG supporting those ESSENTIAL pillars
of communities in the 28 states we serve. We’ve been constantly tracking how our
industry is changing and we’re focusing even closer on how the current situation will
change things even more.

We have long prided ourselves on the lowest cost of goods. But now, and in the future,
our retailers need far more than that. Everything from e-commerce to merchandising,
digital marketing to support as we navigate through any crisis together. We have
helping, steady hands for every area of your store and have prided ourselves on being
that steady hand for almost 100 years.

Make the call sooner rather than later to learn how For a lower cost of goodSIEEEES S

Associated Wholesale Grocers can provide you a lower Keith Knight 615-290-6093 Diane Guerrero 262-806-1203
cost of goods and a real chance to compete in the Kip Mcllwain 320-293-6337
marketplace today and in the future!

Associated Wholesale Grocers, Inc., 5000 Kansas Avenue, Kansas City, KS 66106

2 | wisconsingrocers.com

,/// // 7

NEW YEAR! NEW YOU!

START FRESH WITH CRAZY FRESH

ADE WI T FRESH LEWONS

SRUEEZED JUCE

A FRUTRE
BN S

LR R

WWW.RUSSDAVISWHOLESALE.COM | WWW.EATCRAZYFRESH.COM



Transforming the World of Food TP e

s o ASSOCIATION

-

WINTER ISSUE 2023
WGA Board of Directors .......................... | OO OO PR ST .
Chair ’ : 0 3
James Hyland / Roundy’s Supermarkets, Inc. 7mm 2 2
Milwaukee. WI The President’s Perspective........c.coecevevvecvevenne. 7 ga(/g ﬂ[g @m
Vice-Chair Government Affairs Report.........cccoevvevvvcenn, 10
: . : ROCERS .=
Boh Jaskolski / T.A. Solberg, Inc., Minocqua, WI Welcome WGA New Board Members................ 13 _ APITOL pay
Secretary/Treasurer Foundation Report Year ENd ........coccooovvveveeunnn.n. 16 Stay Tuned for Updates in 2023
Kevin Metcalfe / Metcalfe’s Market, Madison, Wl WGA Grocers Innovation EXPO Review......... 20 ..............................................................
Steve Burkhardt / Skogen’s estival Foods, DePere, Wi Vendor Appreciation Reception ..., 23 F;’Cﬁm
Landon Godley / SpartanNash, St. Cloud, MN :
. ; TrAAE SNOW ..ttt 24 . March 21. 2023
Diane Guerrero / Associated Wholesale Grocers, : I
Kenosha. Wi Cake Decorating Championship.......ccc....... 26 W'$C0n5m (enter
€nosha, _ _ : Milwaukee, WI
Greg Hansen / Hansen’s IGA, Bangor, Wi The Great Wisconsin Bag-Off ......cceeveenene. 27 R —
Michelle Harrington / Albrecht’s Delafield Market, Awards Banquet ... 28 E g~ Wisconsin Grocers Association
Delafie W|g / : Edyetion 16!
elafield, N EXPO Sponsors Thank You......ccccceeveevienenene, 30 : e r O ONDATION
Steve Loehr / Kwik Trip, La Crosse, WI Reducing Underage Tobacco Sales................... 32 June 14, July 12, August 16,
L WIS s el FFESI EX oo 36 September 20, 2023
Jeff Maurer / Maurer’s Market, Wisconsin Dells, WI : Foundation Leadership Institute
. » 2023 WGA Calendar of Events........................... 40 (See page 40)
Chris Morton / UNFI, Pleasant Prairie :
WGA Business Partners...........ccccoeveeeeeeeceenennn, 41 3

Mike Olwig / Fox Brothers Piggly Wiggly : o me” Juneld. 2033
Beau OShiIO/ Piggly Wiggly Midwest, Sheboygan, Wi Around the State & Member Happenings....... 42 s & ’c% i

sl ‘e Northern Grocery
Rick Roth / Great Lakes Coca-Cola, Plover, WI R ¢ % NORWLS Industry Golf Outing
. 0, l H
Dave Ryman / Certco, Madison, WI AWMW : N ggeuvri?; Eﬁ:gt
With 58 distribution centers we deliver wissone s e e
. ’ ’ < Assoc. Wholesale Grocers..............2 Professional Supply . & “ s, UV, .
more options and more value e el | ol e 1z TWIKE Cocen vt
p 3 DEMAOS e Eyes L0ta-L01d P s ”W’\e Grocery Industry
S (G U111 TA— 46 Russ Davis Wholesale.....c LR K Golf Quting
We proudly provide over 45,000 customers with: WeA Staff : (erto B DAL i Evergreen Golf Course
e On-time delivery of the best products in conventional, fresh, wellness, | : Dary Famers of Wl B Soartantiash P o Mo W
natural and organic. it DB i O v October 1718, 2023
o o o . _ Brandon Scholz £ Designer Greetings................ 15 Valley COODRrative.......oe i Grocers Innovation
o Expertlse In loglstICS, merchandlsmg, store operations, retail Vice President of Government Affairs : Federated InSUrNGe ... 48 WIDept. of Health Services........... %o ; + EXPO
technology and professional services. Michael Semmann 5 Kemos n : [ Hilton Appleton Paper
o 2o T Valley/RCEC
. . Vice P t of Event . -
e Superior Private Brands. K'ri"f"ss'gs” OfEvens £ Krueger WNOlESale e 9
: L ’ i 1 Seepage 40 for full event details!
PY Detalled data that help dr|Ve Sales tOdayand Into the future OperationSDirector ........................................................... :

Sarah Decorah
Please help us conserve resources. If you are receiving multiple copies or wish to be removed from this mailing list, please call the WGA office at 888.342.5942.

Marketing & Events Coordinator

Wisconsin Grocer Magazine is published four times a year by:
For more information please contact our Central Region: Ellen Breunig Wisconsin Grocers Association, 10 W. Mifflin Street, Suite 205, Madison, W1 53703 « www.wisconsingrocers.com.
‘ n F I BRAD MILLER Senior Director, Market Development, 630.743.9226 Toll free 888.342.5042; fax 608.244.9030. Materials in this publication may not be reprinted in any form without permission of the Wisconsin Gracers Association.
™ CHRIS MORTON Director of Sales, 312.497.6428 EDITORIAL INFORMATION: Publication dates; March, June, September, January. Please submit all press releases and stories to Brandon Scholz, Publisher, at the
BETTER FOOD. BETTER FUTURE. CRAIG LITTLE Directo r, Market Develo pment, 262.357.4403 Wisconsin Grocers Association; toll free 888.542.5942; fax 608.244.9030. Wisconsin Grocer Magazine is designed by freelance graphic designer, Barb Kettler.

ADVERTISING INFORMATION: Please submit all advertising material and questions to Ellen Breunig, Wisconsin Grocers Association, 10 W. Mifflin Street, Suite 205,
Madison, W1 53703, call 608.244.7150; fax 608.244.9030; email ellen@wisconsingrocers.com.

GREEN BAY | STEVENS POINT | STURTEVANT | PRESCOTT The Wisconsin Grocer Magazine s printed at Thysse Printing, Oregon, Wisconsin.



PROUD SUPPORTER OF

WISCONSIN GROCER ASSOCIATION

| wisconsingrocers.com

P The President’s Perspective
—

With kudo’s to age old rock crooner Bob
Dylan, yea these times, they've changed. As
one grocer told me at the WGA’s Expo and
Trade Show, “It aint my grandpa’s grocery
business anymore...” No, it aint.

But it wasn’t that long ago that we all
thought the grocery biz was humming along
nicely — a relatively fine-tuned industry.

Another grocer said before Covid, you

put your order in, put your work schedule
together, open the door and sell groceries.
“We never even thought about ... the supply
chain®. OK, there are a “few” more things

to worry about, but at least then, there was

a certain amount of normalcy to running a
grocery store.

Just about everybody I know is tired of
talking about Covid. It’s been ingrained into
our lives ad nauseum. News, conferences,
columns, podcasts, movies-to-come and
more, have given us more than we've ever
wanted to know about Covid. But there is
one significant fact about Covid; it changed
the way grocery stores do

business.

Grocers proved they could
handle all the challenges

Covid impact.

Workforce. Who knew the 9
workforce would change as
dramatically as it did.

REYES

beloly

BOTTLING

Brandon Scholz
WGA President and CEO

Covid destroyed the fabric of the workforce
that grocers, and frankly most every other
business knew and relied on. Covid ripped it
to shreds. From no-shows and people quit-
ting to the myriad reasons that permanently
reduced the number of people working and
looking for work, the workforce decimation
spiraled out of control.

And for some, it is still spiraling.

There are those in state and federal govern-
ment who like to claim our economy is in
good shape but forgetting to mention the
devastating impacts of inflation on consumer
buying power. They like to claim that
workforce “participation” is close to 2019
levels and that unemployment is below the
national average and really “isn’t too bad”

in Wisconsin.

To those folks I say, hooey! There’s an open

invitation to take anyone of those people

on a tour of any grocery store and see if that
bureaucratic assessment holds any credibility
whatsoever.

empidiee” GEOC BTy

sa==wWorkforce.

that Covid threw their way EP-ad ocer

through 2020-2021. But the = = - STC

real impact is the post- e | aroc
employee y

shop

worklorce sh o B per..
“grocer-""

These Times They Are a Changin’

Workforce. Who knew the
workforce would change
as dramatically as it did.

The workforce problem in Wisconsin isn’t
going to go away. In fact, some studies
suggest that our workforce will decrease by
130,000 workers by 2028. People are moving
out of Wisconsin and the state isnt drawing
new families and workers to move into and
live in our local communities.

Quality of life is one of the key anchors to
build and keep a workforce. Our elected
officials need to consider things like housing,
transportation, neighborhood crime, day care
and education for starters. Organizations like
the WGA need to think about going outside
their usual list of business issues and consider
quality of life issues to rebuild our
workforce.

What actions they will take to
improve conditions in Wisconsin
to make the state more attractive
to the next generation of workers
in grocery stores and other busi-
nesses that are vital to
Wisconsin’s economy.

That’s a change we need in these
challenging times.

2023 Winter Issue | WISCONSIN GROCER 7
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Providing the Freshest Bouquets,
Blooming Plants, Tropical Green Plants
and Fresh Cut Flowers.

The Freshest Floral Direct from
the Farm to You - Guaranteed

S@KRUEGER

WHOLESALE

10706 Tesch Lane Rothschild, WI 54474
1-800-275-6132  715-359-7202
www.kruegerwholesale.com

FIRST-CLASS DAIRY
HRST-CLASS CHOICE

WORLD DAIRY EXPO CHAMPIONS

: s Potetatele?. 2 Dairy Product
For more information visit liparifoods.com e

New customers contact Joe Calo at
Joe Calo@liparifoods.com
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Farm fresh quality...from our family to yours.
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Michael Semmann,

Vice President of Government Affairs

WGA: Will the 2023-24 Session be Serendipity or
Stagnation, Progress or Paralysis, Decision

or Division?

As WGA looks forward to the 2023-2024 state leg-
islative session, optimism is in plentiful supply that
pro-business policies will prevail, but most trade
organizations are entering with the understanding
that policy perfection may be elusive. While the
best laid plans are being vetted by interest groups,
veterans of the Capitol are contemplating the lyrics
of the 1969 hit written by Mick Jagger and Keith
Richards; “You can’t always get what you want;

But if you try sometime; You'll find; You get what
you need.”

$6 Billion Surplus Will Define Early Portion

of the Session

The state of Wisconsin is on solid financial footing,
leading Governor Evers to proclaim state govern-
ment in the “strongest position in state history,”
including a record surplus of nearly $6.6 billion to
end this fiscal year.

Legislative leaders have already started managing
expectations, with the Republican co-chairs of the
Joint Finance Committee noting the surplus was
due in part to an increase in tax collections. This
sets the stage for a $6 billion dollars surplus with
perhaps $10 billion in spending requests.

Macro-economic issues are equally at play with

the Federal Reserve action on monetary policy,
supply-chain dynamics, and the
workforce defining the fiscal de-
cision-making for the state. With
bankers predicting economic reces-
sion, the policy-makers may want
to consider the first rule of financial
literacy: pay yourself first.

The administration is also project-
ing $1.5 billion in revenue growth

10  WISCONSIN GROCER | wisconsingrocers.com

over the next two years, which means the state
would be in position to fund every single agency
request over the next two years, and still have $4.4
billion left in the general fund. Wisconsin state
agency employees will be entering the session with
visions of new staffing positions and higher wages
dancing through their heads. Some of which may
even come true.

The Wisconsin Legislature has indicated its strong
preference for tax reform with Speaker Robin Vos
stating that $3.4 Billion in tax reductions is his min-
imum starting point, while Senate Majority Leader
Devin LeMahieu remarked that a 3.5% flat income
tax is a target with his caucus.

Both legislative leaders commented about the
need for discussion and concession at a public
forum in December, prompting the media to specu-
late about potential progress on some policy items.

The state budget will be introduced in February by
Governor Evers followed by the release of his cap-
ital budget in March. The Joint Finance Committee
modifies the governor’s budget from April through
May and the full legislature will act on a budget bill
in June. After passage the Governor will have the
ability to sign and issues vetoes.

2022%, 00/

The Wisconsin legislative session ended last

spring and ushered in a tumultuous election sea-
son capped off with incumbents remaining in the
catbird policy making seat. Since January 2021, the
Governor signed 267 bills into law, and vetoed 126
bills - more than any Governor since 1928 when
Governor Fred Zimmerman issued 90 vetoes.

Among the vetoes were four items on WGA’s legis-
lative agenda, including the personal property tax
repeal, unemployment reserve fund, organized retail
theft penalties, and the exemption on covid man-
dates/civil liability.

U.S. Senator Ron Johnson and Governor Tony Evers
were both re-elected in elections that broke dramat-
ically by geography and party loyalty. In the Wis-
consin legislature, Republicans expanded margins

in both the state Senate and Assembly. Gov. Evers
remains in a strong position with house holding a
super majority to override a veto as of Dec. 8.

Thank you to WGA members who took time to get
involved this election year and support WGA’s
political program. WGA is more than an industry.
It’s a community.

2022 By the numbers

etoes by Governor Evers
of WGA priority items

ills lobbied by WGA in the 2021-22
Legislative Session

2022 Fall FElection

¢ New State Senators
I New Lt. Governor
I New State Treasurer
24 New state Assembly Representatives
25/25 WGA supported candidates were elected

5% voter turnout in 2022 vs 59% voter turnout
in 2018

85% voter turnout in the 2nd Congressional
District (D-Mark Pocan)

170Kk Gov. Evers beat Tim Michels by over
170,000 votes in Dane County
(which is roughly 30% of the total

county population)

“Thonk You

WGA Government Affairs Committee:

A special thank you to the 2022-23 GA Committee
for its efforts over the course of the last year. The
committee helps shape and advise WGA on
policy items:

Chair Greg Hansen, Hansen’s IGA
Landon Godley, SpartanNash
Michelle Harrington, Albrecht’s Delafield Market
Jim Hyland, Roundy’s Supermarkets
Steve Loehr, Kwik Trip
Jeff Maurer, Maurer’s Market
Chris Morton, UNFI
Mike Olwig, Fox Bros. Piggly Wiggly

Matt Swentkofske, Molson Coors

WGA Board Set 2023-24 Legislative Agenda

At its Dec. 7 meeting, the WGA Board passed the
first iteration of the 2023-2024 legislative agenda.
This agenda is the primary driver of WGA staff for
the next two years on government affairs efforts.

* Personal Property Tax Repeal: Support

* Personal Income Tax Decrease/Repeal: Support

¢ Increase in Sales Tax & Repeal of Sales Tax
Exemptions: Oppose, but details are important

¢ Home Delivery of Alcohol: Support

¢ Alcohol Curbside Pickup: Support

¢ Retailer Purchase of Alcohol (period of credit):
Support

¢ Organized Retail Theft: Support

* Swipe Fees (reduce or eliminate): Support

¢ Unfair Sails Act - Exempting Certain Prescription
Drugs: N

« NEW: Electric Vehicle Charging Stations: Support

¢ NEW: Workforce: 2022 Legislative Council Study
Committee Suggestions on Increasing Offender
Employment: Support

2023 Winter Issue | WISCONSIN GROCER 11
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Welcome New WGA Board Members!

2023-2024 State Legislative Leadership » Assistant Majority Leader - Jon Plumer
Notable changes include Representative e Caucus Chair - Rob Summerfield
Tyler August (R- Lake Geneva) as the new « Caucus Vice-Chair - Cindi Duchow BEAU OSHIRO MARISSA SMOYER
Majf)rity Leader in the.state Assemb!y ar.wd Senator e Caucus Sergeant at Arms - Treig Pronschinske Vice President, Event Manager, Lipari
Melissa Agard (D-Madison) as the Minority Leader General Manager at Foods, Warren, Michigan
in the Senate. Senate Minority (Democrat) Leadershi . . .
. y_( ) . P Piggly Wiggly Midwest Marissa joined Lipari Foods in
e Senate Minority Leader - Melissa Agard ) .
AN : , o . . Beau Oshiro has a long July of 2017 as the Marketing
Senate Majority (Republican) Leadership * Senate Minority Assistant Leader - Jeff Smith . . .
. . o . ) history in the grocery & Event Coordinator. She
¢ Senate President - Chris Kapenga e Senate Minority Caucus Chair - Chris Larson . L9 . .
R e Test Senate Minority G Vice-Chai industry, beginning with was promoted to Assistant
er.1a .e resident Pro 'empore.— atrick Testin gna e Minority . aucus Vice-Chair - Foodland Supermarkets Marketing Manager then
. Majc.)rlty Leac.JIer. - Devin LeMahieu Dianne Hesselbein Hawaii, then with Coca- Marketing Manager and now
¢ Assistant Majority Leader - Dan Feyen Cola Enterprises Hawaii into her current role as Event
» Caucus Chair - Van Wanggaard Assembly Minority (Democrat) Leadership and the Hawaii Food Industry Association, where he Manager in just over three
» Caucus Vice-Chair - Joan Ballweg * Minority Leader - Greta Neubauer also served as Chairman. Prior to joining Piggly Wiggly years with the company. Marissa oversees the entire Lipari
« Assistant Minority Leader - Kalan Haywood Midwest, Beau served as Vice President, General Foods event department that includes Lipari’s annual
Assembly Majority (Republican) Leadership e Caucus Chair - Lisa Subeck Manager with C&S Wholesale Grocers Hawaii and C&S food show held in Novi, Michigan, as well as regional
« Assembly Speaker - Robin Vos « Caucus Vice-chair - Jill Billings Wholesale Grocers Pennsylvania/Upstate New York. and national trade shows and sales meetings. Marissa is a
» Assembly Speaker Pro Tempore - Kevin Petersen » Secretary - Kristina Shelton He is known for aligning cross-functional teams with graduate of Concordia University in Ann Arbor, Michigan.
» Majority Leader - Tyler August + Sergeant-at-arms - Lee Snodgrass differing goals and cultural representation to deliver and She currently lives in Grosse Pointe, Michigan with her

exceed expectations for customers. Beau has effectively husband, Ryan, and dog, Knute.
responded to operational challenges with confidence,
determination, and focus and has been recognized for

‘ perseverance in challenging an ever-changing business
environment.

Beau enjoys traveling, having visited and worked

‘ ‘ IEEEsEssEEEsEEEEEEEmEEEs in several states in support of the grocery industries

complex business operations. He is married with seven
children and ten grandchildren residing in Allenton, W1
with his wife, Suzan. Beau enjoys sports, golfing, and is a
member at West Bend Country Club.

MANAGEMENT
~ 1s DOING
things RIGHT;
LEADERSHIP
1s DOING

the RIGHT
THINGS

-

! ﬂl&"’ll( YOU to the out-going WGA Board Members!

MARK MCGOWAN NICK LENZI

Senior Vice President, Retail for Vice President of Marketing,
C&S Wholesale & General Manager, Lipari Foods
Piggly Wiggly Midwest

12 WISCONSIN GROCER | wisconsingrocers.com 2023 Winter Issue | WISCONSIN GROCER 13
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In Construction

local

family owned
woman owned
quality focused

value driven

sparboe.com

With more than 24,000 designs,

Designer Greetings offers the perfect
choice for the independent grocer

designergreetings

@ BETTER
@ BETTER

@ BETTER
& BETTER

608.881.6007 dbsg.com

ONALASKA - W1 | ROCHESTER « MN SWITCH YOUR GREETING CARD DEPARTMENT TODAY!

920-217-4438 | www.design g tg m|D dK eger@DesignerGreetings.
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2 Leaders™
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LEADERSHIP INSTITUTE

The WGA Foundation Leadership Institute welcomed twelve future
leaders from our industry who attended four, day-long classes from
June - September. Grocery industry veterans and WGA members
served as the faculty, a majority of whom have been teaching our
classes since the Leadership Institute began in 2017! Topics taught
ranged from management, leadership and problem solving to com-
munications, human resources and marketing. A BIG thank you to the
faculty who volunteered to invest their time to share their knowledge
and expertise from their experiences in the grocery industry!

The WGA would also like to thank the vendors that hosted the
Leadership classes, provided lunch, goodie bags and tours of
their facilities:

Vaﬁey | COOPERATIVE %@ K R U E G E R

ASSOCIATION WHOLESALE

D
PAN-O-GOLD }

Baking Company

storemasters

16 WISCONSIN GROCER | wisconsingrocers.com

On March 23, 2022, 34
Day' grocery retailers and vendors
in the spent a day in the fields at
Milford Hills Hunt Club to
Fg_e}.ﬂl support the Foundation. The
day begin with a “5 stand
flurry” which attendees had a chance to hit 50 sporting clays,
shooting two dozen shells in just a few minutes. The flurry was
then followed by a delicious Milford Hills buffet lunch sponsored
by Anheuser-Busch. After lunch, the teams took to the fields
with their excited dogs and guides, and the hunt for pheasants
and chukars was on! Once the hunt was completed, birds were
collected, cleaned, packaged and ready to be taken home.

Thank you to everyone who attended, including those from
Anthony Marano Co., Excel Engineers, Fortifi Bank, Gumz Muck
Farms, Maurer’s Market, Prophit Co., Roundy’s

Supermarkets and Webster’s Marketplace.

A special thank you to all the sponsors of the event:

po— ’ @D i
Inhrewser-<Tusch wsymnm@,

Russ Davis Wholesale, Inc.

YOUR STORE SCHOLARSHIP PROGRAM

Our turn-key program assists WGA member companies by providing a
scholarship program for their employees without the administrative con-
cerns connected with an internal program. You determine the amount of
the scholarships and the number of awards; scholarships are then awarded
based on your direction, within the judging criteria.

SCHOLARSHIP , . _
Over $20,000 in scholarships were awarded to 16 students with several
PROGRAM

WGA member stores participating. If you’d like to learn more about the
program, contact Sarah Decorah at sdecorah@wisconsingrocers.com for
more details!

2023 Winter Issue | WISCONSIN GROCER 17
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“The Great Pizza Experience!”
www.bernatellos.com

I

o PARMER Oy, |

A1 NN \\\\\\\\“}\\\\\\\\\\\\\\\\\\\ M \
: I‘ W

WISCONSINCHEESE.COM
fv oV e

18  WISCONSIN GROCER | wisconsingrocers.com



02

Another successtul year!

SEMINAR SUMMARIES

Educational seminars help prepare and advance the professional acamen of

Wisconsin’s grocery industry and the 2022 innovation Expo held four high-quality
events. Labor was a recurring theme, and each speaker brought a specialized

approach to the audience. The topics in the 2022 Seminar Series included Cyberse-
curity, Consumer Trends, the Great Realization of the Labor Market, and 20 Great
Sales Ideas.

Seminars are just one part of the membership value proposition made available only

through your WGA membership.

CYBERSECURITY:
Presented by: Matthew Specht, Federated Insurance

‘ If defense wins championships,

Matthew Specht illustrated

the grocery industry’s path to
cybersecurity victory. He artic-
ulated a multi-faceted approach
to security and how to take
steps to address risk through his
presentation entitled Managing
Risk Insurance: How Secure is

The anatomy of a cyber event starts with the types and
owners of data, and contains one fact: 95% of cybersecurity
risk starts with an email.

One of the benefits of a WGA seminar is strong member
participation. During the discussion, one member even
surfaced that “IT is now one of our single largest expenses.”

Key recommendations from Specht
included rudimentary, but important

suggestions such as keeping your [
firewall/defense systems up to date,
developing a security protocol, '

inventorying and backing up

“Having a cyber-buddy that walks you through different
areas of can be very helpful,” commented Specht. “One key
question to ask your team is, what is our vendor risk?”

Additional technical recommendations included putting
in place multi-factor authentication, additional employee
training, and separating point of sale and financial servers.

WORKFORCE:
THE GREAT
REALIZATION

Presented by: Jim Cinelli,
Manpower Group

The dynamics within labor
markets have accelerated for
varied reasons: some cyclical,
some structural and as we
have seen most recently, also
because of the pandemic.
While many people may think
the bulk of the pandemic-re-
lated anomalies are transitory,
the timing of a new normal is uncertain. The data, insight,
and discussions with clients reinforced structural changes
and trends that are predicted to move at a rapid pace. Jim
Cinelli from Manpower Group called this movement the
“Great Realization” and detailed this a 2022 U.S. labor
landscape and supporting workforce that fall into 4 major
trend categories: What Workers Want, Talent Scarcity, Tech
Accelerators, and How Companies Reset.

Cinelli pointed out that 8 in 10 workers expect employers
to already provide training programs to help them keep
their skills relevant and up to date. He asked the audience
how they are training their employees.

According to the Manpower Group, “People Power” is on
the rise and includes concepts ranging from reinvention of
work (Flexibility, Location & Purpose) to prioritization of
mental fitness, to the rise of voice and activism-IRL and
virtual learning.

Not all changes will be easy and certainly not inexpensive
to implement. Providing a seamless and scalable digital
experience for employees will require changes in technology
infrastructure, management practices, and employee and
customer engagement models. A large hill to climb for
some retailers.

Cinelli highlighted the emerging area of workforce and
talent data/analytics to identify, a match, and predict
potential performance, workforce engagement and satis-
faction levels, assess worker well-being, and workforce

Leveraging data and
analytics will enable orga-
nizations to make better

people and workforce

management decisions.
Making investments in
the right technology infrastructure will be key.

Additional trends require urgent attention on the part

of employers. In general, they include a new “world of
work” with people, sustainability, technology, and busi-
ness operations. This is based on several macro-economic
factors with a recovery unlike any we have seen. Top items
include uneven economic growth with winners and losers,
experimentation with a variety of new work and work-
place models, employers seeking more flexible and strategic
workforce solutions.

CONSUMER TRENDS:

Presented by: Jerry O’Brien,
UW Kohl’s Center for
Retailing

Speaker Jerry O’Brien presented
an interesting thesis: Gen Z and
Millennial consumers should
grow to 70% of the population
by 2028 vs 60% today, and
within the United States they
will inherit an estimated $60T
of wealth into 2050. As a result
they will have vastly different
views on brands, channels of
engagement and consumption
relative to older demographics
along with views on sustainability/ESG.

The Consumer Trends seminar focused on empathy,
strengths, and authenticity. O’Brien explained that a
successful business sells more than just products, and should
also sell emotion and experience.

The Consumer Decision Journey is remarkably similar to
the Employee Decision Journey, but in just a little different
order of priority. These include, time and convenience,
stretching the budget, health/wellness, entertainment,
enlightenment. Family, environmental concerns, and broad
economic concerns.

Does the marketplace have purpose driven consumers? 62%
of consumers say they are willing to change their purchasing
habits to reduce environmental impact.

O’Brien ended with a new potential definition of KPI (Keep

sentiment/attitudes. people interested, informed, involved, inspired).

systems, having a response plan, and
considering a cyber risk policy.

Your Data?
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20 IDEAS TO DRIVE SALES:
Presented by: Nick Lenzi, Lipari Foods

Following up on last year’s
presentation “Solving for
Shrink One Nickel at a
Time,” Nick Lenzi focused
on the art of sales with

20 new sales ideas. “The
idea that success consists
of achieving a sustainable
competitive advantage for
long periods of time is no
longer relevant in today’s
world—in fact it is nearly
impossible.” said Lenzi.

The impetus behind the
20 sales ideas is that the
more one studies other
companies to create benchmarks against them, the more all
grocery competitors look alike. Specifically, the more that
stores utilize third parties to perform certain activities in our
business, often the same ones each
competitor uses, the less unique
these activities become.

To deliver a unique value to our
guests, retailers need to choose a
diverse set of activities, or at the
very least, do the same activities
differently. These innovative ideas
start with new strategic initiatives,
developing and exploiting many of them at once. While it
is accepted that individually, some of the benefits provided
will be temporary, taken as part of a portfolio, these initia-
tives can help separate us from our competition.

Lenzi emphasized that success in today’s environment relies
on deliberately being different. He listed 20 different ideas,

N

b
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from unique Brewed for beers, to a $5 program, to aspira-
tional ideas such as enhanced QR code, Virtual malls and
ecommerce. Developing and exploiting many new strategic
initiatives at once not only achieved the goal of driving
comp sales, but it also created a point of difference, one that
is almost impossible to copy.

Lenzi summarized his presentation succinctly, “Deliberately

being different is the key in today’s Retail Reality.”

THE GROCERY INDUSTRY TODAY
Presented by: John Ross, IGA

WGA’S INNOVATION VENDOR
APPRECIATION RECEPTION

The Ultimate in Industry Networking

IGA CEO John Ross detailed the
latest economic data and how

it relates to the retail grocery
industry. He highlighted trends
for the total number of stores and
the impacts over the last decade.
He broke down how inflation will
affect consumers and how retailers
should be thinking about the next
12-24 months. Ross somberly
noted, “When fears rise, trust
becomes a key driver.” These are
concepts that spill over into the
labor market, particularly when
talking about ergophobia, which is
the fear of going back to work.

The WGA’s Innovation Vendor Appreciation Reception
provided a great opportunity for a casual networking event
which featured a high-end array of amazing food. Grocers
and vendors from the industry worked the room meeting
new prospective customers and renewed acquaintances from
the past year.

Lipari Foods once again donated the marvelous spread of
food for the Happy Hour guests, which folks could select as
a snack or enjoy as a hearty meal! Molson Coors and Anheus-
er-Busch both donated adult beverages for attendees to enjoy
at the event.

Ross, who hosts a podcast called, For the Greater Good,
emphasized that small businesses are the backbone of
American entrepreneurship and how smart independent
grocers are often isolated from what global leader are saying
and doing. He encouraged the audience to look at several
different macro-economic trends and data sources.

The Happy Hour has become one of the popular events of
the Expo as it gives exhibitors the chance to relax after a long
set up day and provides grocers with the occasion to visit
with old friends and get ready for the annual Expo Trade
Show the next day!

Prior to joining IGA, Ross was president of Inmar Promo-
tion Network a global software, data services, analytics and
strategic consulting provider for retailers and manufacturers.

] L W 4 N Y

Association
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TRADE SHOW

TRADE SHOW

©s°8°

The Grocery Industry Trade Show was one of the biggest ever! Over
150 booths lined the trade show floor with tons of new prod-

ucts and goodies just waiting to be sampled. We also welcomed

17 new vendors to our trade show, a great sign that the WGA

Expo continues to bring in new companies and products for our
members to get to know.

Nearly everyone attending the trade show
went home a winner. From booth prizes

T
Eﬂ]ﬂtﬁ“ﬂsj and samples to Trade Show Cash and
====F00(ls

Bingo, there were many ways to win
at the Expo! And Krueger Wholesale
Florist continued their tradition of
sending attendees home with
fresh flowers!

Prairie Farms Dairy, Inc
T m

s

fw‘!ﬁ?: “‘1-.- 4

Pate A e B

||| KRUEGER

wHDLES ALE
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Trade Show Bingo is a challenge open to all
attendees to visit and complete their Bingo
Card. Congratulations to this year’s winners!

$1,000 cANDIE BAKER -
Webster’s Marketplace

$2950 KEVIN BRANSTAD - Nilssen’s Foods

$290 KARI HANSEN - Hansen’s IGA

il

Cash prizes were handed out to attendees on the
floor during the trade show. Thank you to all the
sponsors for this fun activity. Below is a full list
of sponsors and winners!

$100 Winners Snonsor
Amber Roach, Miller & SONS......c.vevevesvrsven Anheuser-Busch
Jacob Williams, Viking Village Foods............... Bernatello’s

Kari Hansen, Hansen's 1GA.......o.vererrsnen Dairy Farmers of Wi

Paul Whaley, Randy’s Neighborhood Mkt.........General Beverage

Lester Halstead, Nilssen’s FOOTS........cevvverenes JB Group

Mike Johnson, Trig’s Krueger Wholesale Florist
Kris Kleinert, Mayville Pigaly Wiggly .........ccoe... Maglio Companies
(andie Baker, Webster's Marketplace............. Molson Coors

Kristie Maurer, Maurer’s Market.........ovven Lipari

Woodrow NelSon, THG'S ....eeeeeeeeseeveeressessseerens 0ld Dutch

Isaac Taplin, NilSSen’s FOOMS ...vvvveevecerrnersnes Prairie Farms

Mary Lewandowski, Metcalfe’s Market.............. Professional Supply
Kevin Branstad, Nilssen’s FOOMS .........ooeveeerenee Reyes Coca Cola
Francis Audette, CODOM’SS...vvrrrrvmrrrerressmrrreerene Kemps

(indy Sharkey, Lee’s Piggly Wiggly .........o.... Russ Davis Wholesale
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=T Wisconsaws 2022

The Greal Wisconsin ,
(a!'ﬁn cake Decorating Championship

BAG-OFF|

Gabi Doers of Metcalfe’s Market — West Towne, Madison,
W1, sacked the competition earning her the title of Wiscon-
sin’s “Best Bagger” at the Great Wisconsin Bag-Off Event, a
Wisconsin Grocers Association Innovation Expo tradition.

Beginner/Student RETAIL BAKERY

Beginner/Student GROCERY

“Thank. you

Wisconsin Bakers Association for
bringing back the cake decorating
contest on the trade show floor!

This year’s theme was

Competition was intense, with a 1-point difference sepa-
rating the first and second place scores. Thirteen (13)
contestants participated in the event, held during the WGA’s
Grocers Innovation Expo at the Fox Cities Exhibition Center
in Appleton. Doers will be participating in the National
Grocers Association Best Bagger contest in Las Vegas on
Monday, February 27.

RESERVE.,
CHAMRION -~ ,

e o

(From left: Ethan Larson, Gabi Doers, Jeffrey Glasgow,
Taylor Schaefer)

1st Place
$500, trophy Winner: Gabi Doers
and trip to Store: Metcalfe’s Markets,
Las Vegas in West Towne, Madison
February

Winner: Ethan Larson
2nd Place Store: Miller & Sons
$250 and Supermarket,
trophy Verona/Mt. Horeb
3rd Place Winner: Jeffrey Glasgow
$100 and Store: Metcalfe’s, Hilldale,
trophy Madison

Great Wiscon sm
B ff >

festival

foods

The groceries were provided by Festival Foods and

26  WISCONSIN GROCER | tlonated to St. Joseph’s Food Program in Menasha.
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C bakertilly

Results tabulated and certified by Baker Tilly.

Sponsored By

(LIPARI)

Taylor Schaefer, the 75th Alice in Dairyland was this year’s

hostess and emcee, and kept the crowd entertained and engaged.

Schaefer, of Franksville, grew up on her family’s beef and crop
farm, where raising livestock and serving as a youth leader for
Racine County 4-H were just a few activities that helped shape
her childhood.

Contestants are judged in five categories while bagging a
27-item order in reusable grocery bags. The categories were
speed, number of bags used, placement of groceries in the bags,
distribution of weight between the bags, and the style, attitude,
and appearance of the contestants.

The WGA Great Wisconsin Bag-Off Best Bagger contest
encourages development of the skills essential to successful
bagging and customer service. It promotes good organization,
equitable, and good sportsmanship through friendly compe-
tition. Demonstrating that spirit, audience members held up
signs and dressed in costume to provide extra motivation to
perform well.

to all the volunteers who make the bag-off happen! Along
with Taylor Schaefer, the following people helped make the

Great Wisconsin Bag-Off possible!

* Tony Franchi, Lipari, Judge - Weight Distribution
* Dave Vandehey, Lipari, Judge - Bag Build
* Marissa Smoyer, Lipari, Judge -

Style, Attitude & Appearance
* Kristy Kolpack, Baker Tilly, Official Judge
* Emily Barr, Lipari, Stager
* Scott Coenen, Conservative Energy, Stager
* Adam Rudolph, Lipari, Stager
* Nick Lenzi, Lipari, Timer
* Joe Van Zandt, Lipari, Timer
* Melissa McLaughlin, Trig’s, Timer

WISCONSIN GROCER




recognizing individuals and companies for their

The WGA’s Annual Awards Banquet celebrates \ \ followed the WGA Member Cocktail Reception.
the best of what grocers, and the industry has { A The Leadership Institute recognized 12 individuals
to offer in several categories. It is the pinnacle s for completing the 2022 course with a certificate of
of the WGA's yearly industry awards program 4 completion and a leadership lapel pin.

contributions to the grocery industry in Wisconsin. Winners from the Expo Trade Show, the Bag Off Champi-

onship Winners and the Cake Decorating Championship l
Four categories of WGA Awards and eleven individuals or were recognized and congratulated along with the
teams were recognized during the evening banquet which Diamond, Gold, Silver and Bronze Expo sponsors!

AWARDS BANQUET GRAND PRIZE

Mm Since 1902
Two 2023 WGA Expo Registration Passes SUMMIT PRIZE
WGA EXPO PRIZE Winner: Chris Kleinert,
' M1 Shoooer Trends Mayville Piggly Wiggly 2023 NGA Show/DC Fly-In, includes
VENDOR ' . Z:* A . U5 Cocery ﬁ%ustry st Company Sponsor: WGA registration, airfare & hotel for two
OF THE ‘. - . gl Win'n'er' Carl Miller. Miller & Sons Winner: Pamela Coy, Viking Village
YEAR/ | Sl . ’ Company Sponsor: NGA

A big WGA shout out and thank you to the six companies who
donated their products for the recent WGA Foundation’s Pallet of
Product Silent Auction at the WGA Innovation Expo. And thanks
also to the WGA members who bid on those items! Over $4,225 was
raised for the Foundation!

PA

Carl Miller / Miller & Sons

COMPANY DONATED PRODUCT WINNER WINNING BID
0ld Dutch Potato & Tortilla Chips Jim Meier / Metcalfe’s Market $650.00
Russ Davis Wholesale Medium Yellow Onions Don Theisen / Trig’s $475.00
Russ Davis Wholesale Wisconsin Russet POtatoes........eeeevveeseeseeeee Candie Baker / Webster's Marketplace $425.00
StovaicE Russ Davis Wholesale Green Giant Baby Peeled (arrots..........oooooon.. Don Theisen / Trig’s $550.00
T.A. Solherg Co./ Kemps, LLC 2% Milk Gallons Jim Meier / Metcalfe’s Market $425.00
rig's Valley Cooperative Association/HT Stark.............. Assorted Bakery Products Don Theisen / Trig’s $675.00
Valley Cooperative Association/
Ernie Gempeler (center), Rich Products Assorted Bakery Products Curt Schmidt / Mayville Piggly Wiggly $1,025.00
Ken Gempler and
Paul Whaley / X :
. e Connie Von Der Heide / — —_—
Randy’s Neighborhood Market Gempeler's Supermarket
¢ (4 ¢
Thanks- for yowr particivation!
COMMUNITY
SERVICE WGA thanks everyone who participated to make this year’s Innovation
Expo such a success! We hope that your takeaway from the conference was
rewarding, and that the information provided in the educational topics
\ will benefit your business.
Milcr &S Kevin Grunewald - Br'a e;ke/ = See you next year on October 17 & 18, 2023 in Appleton, WI. Q
vin Grunew i . .
B e Fostival Foods WGA will be at the Hilton Appleton Paper Valley/FCEC @
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to all of our generous sponsors.
Without you, the EXPO
would not be possible!
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AWARD BANQUET FLOWER SPONSOR
S@KRUEGER

WHOLESALE

\I,

Thanks’ W\"

ag&lll’ll N

2023 Winter Issue | WISCONSIN GROCER 31



Paula Tran, State Health Officer, Wisconsin Department of Health Services

We have an opportunity to work together to help Wisconsinites
live longer, healthier lives. Commercial tobacco use continues to
be a leading cause of disease and death in Wisconsin. To address
this, the U.S. Congtess raised the national sales age for commer-
cial tobacco products to 21 in December of 2019.

This has created confusion among state retailers, since
Wisconsin law hasn’t been updated to match the federal law.
While Governor Evers tried to raise the age to 21 in Wisconsin,
the measure didn't pass the state senate. However, Wisconsin
retailers should follow the federal law of prohibiting sales to
people under 21 years. By not selling to those under 21, you
help protect the health of youth and young adults in our state.

The national tobacco sales age was raised because 90% of
adult tobacco users say they started before turning 21. Raising
the sales age to 21 also makes it harder for someone who is

18 to buy tobacco products for those that are in high school,
disrupting the social supply of cigarettes and other tobacco
products to young people.

We know that the later in life someone tries their first tobacco
product, the less likely they are to get addicted. That means
fewer young people in Wisconsin eventually dying from tobac-
co-related illness—currently the state’s number one cause of
preventable death.

Thank you to the retailers who continue to train their staff
and post signs in their windows about their rules.

Now, take the next step by refusing tobacco sales

to people under 21 and creating a healthier

future for generations of young people.

Aligning with federal law also helps
you avoid costly fines.
Despite the inconsistency
between state and federal
law, the federal

Tobacco 21 law is
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enforced by teams of FDA inspectors throughout the state.
These inspectors perform checks to ensure retailers do not sell
tobacco products to those younger than 21. They can also issue
fines up to as much as $300 or more in the case of multiple
violations.

In 2021, Wisconsin saw its highest rate of underage tobacco
sales in years, with 14% of retailers selling tobacco products to
minors. That’s an increase of over 150% from the number that
made underage sales in 2019. You can help Wisconsin do better.

You don’t have to do it alone. Free training on tobacco sales
law is available at witobaccocheck.org. At the site, employees
can review study guides and take a quiz on how to avoid
underage tobacco sales. After passing the quiz, employees and
their manager receive a certificate stating that the employee has
completed the state-required training.

You can also order resources to remind customers of the law and
support your staff in complying with the law at dhs.wisconsin.
gov/tobacco/tobacco21.htm. These tools include window
clings stating that tobacco products can’t be sold to those under
the age of 21, and a digital age calculator to help employees
avoid accidental underage sales.

Thank you for stepping up to keep youth and young adults

tobacco free. We know your job isn’t easy, and it’s only made

more challenging through inconsistent state and federal laws.

That's why we appreciate you putting young people first and
doing your part by not selling tobacco products to

anyone under the age of 21. Together, we can reduce
the underage tobacco sales rate in Wisconsin and
make our state healthier.

We Focus On Your Success

Zone Mechanical is a leading provider
of refrigeration, energy management,
food service and heating ventilation and
air conditioning solutions for supermarkets,
warehouses and retailers of all sizes.

Wisconsin’s

tobacco retailers
are verifying age
by checking IDs.

CHECK IDs FOR 21

According to federal law, tobacco
products cannot be sold to anyone
under the age of 21. Retailers
across Wisconsin are stepping up
by checking IDs to make sure
tobacco purchasers are 21. Ask to
see that ID — it's that easy!

Learn more about the federal law at:
dhs.wisconsin.gov/tobacco21 —

ﬂ WISCONSIN DEPARTMENT
Y °/ HEALTH SERVICES

Refrigeration/
HVAC Installation
and Service

e Construction Sales
and Installation

e Complete Turn Key

Master Service Technicians
on call 24 hours/7 days a week

Zone Mechanical North
9645 S 54th Avenue, Suite N
Franklin, W1 53132-9179
(262) 347-4180

MNEW Location

11811 27th Ave.
Chippewa Falls, Wl 54729
(715) 450-0246

www.foneMechanical.com
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HELPING INDEPENDENT RETAILERS BE MORE

* Advertising Support
* Asset Protection

» Category Management

PROFITABLE, EFFICIENT, AND INFORMED.

» Customer Service
* Financial Services
* Food Safety

* Graphic Services
* Marketing

* Merchandising

* Pharmacy

* Pricing

* Reclamation

* Retail Development
* Retail Technology
* Retailer Education
* Shelf Technology
* Supply Solutions

. SpartanNash

Support Services Group

Visit SpartanNash.com or Call: John Paul, VP Sales 616-878-8161 « john.paul@spartannash.com or
Landon Godley, Director of Sales 615-926-9938 « landon.godley@spartannash.com
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ENJOY
EVERY
BUCKET

Metwelot

o ULTRA

Official Beer Sponsor

NMicteelob

ULTRA

2.6 95

CARBS | CALS

ENJOY RESPONSIBLY

© 2022 Anheuser-Busch, Michelob Ultra® Light Beer, St. Louis, MO
[95 calories, 2.6g carbs, 0.6g protein and 0.0g fat, per 120z.]

The individual NBA member team identifications are the intellectual |
property of NBA Properties, Inc. © 2022 NBA Properties, Inc.
All rights reserved.




WHERE FOOD
COMES TOGETHER.
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freshex.org

ONE show. THREE industries.

I WISCONSIN
Produced by: '{ THRESTAURANT ~\=

Where’s the one place you can find grocers,
restaurateurs, bakers, and convenience store
operators with the broadest selection of prod-
ucts, services, and offerings that appeal to the
“fresh” needs of customers?

FreshEx is a unique, one-of-a-kind trade show
in Wisconsin; a collaboration between the
associations representing grocers, restaurants,
and bakers.

One day. One location. One complete
trade show.

FreshEx 2023 will be held at the Wisconsin
Center in Milwaukee on March 21st, 2023.

The 2022 FreshEx show drew more than 700
people and 160 exhibitors featuring hundreds
of products that “fit” into the “fresh” world.
FreshEx is a one-day event of product sourc-
ing, networking, new opportunities, checking
out the competition, planning new approach-
es, and discovering what’s next for your busi-
ness and your customers!!

Looking at the retail venues, restaurants, gro-
cery stores, c-stores and bakeries it’'s not hard
to imagine how each of these is looking for
new ways to expand and appeal to new cus-
tomers. FreshEx highlights the changes in the
retail food world, manufacturing, production,
foodservice, marketing, and merchandising.

WISCONSIN WE ‘l
GROCERS Wit
ASSOCIATION ARE wy

Customers can see the changes and opportu-
nities as the channels are blending and they
have more and more options.

The last three years have caused all sorts

of changes in the retail food world. Varying
demographics, supply chain challenges, work-
force shortages all have had an impact on
these channels. FreshEx is the place to go to
re-think how you’ll approach these changes in
your business and find that one new thing that
you didn’t have when you walked in the Wis-
consin Center on March 21st.

FreshEx offers buyers and suppliers a more
condensed, comprehensive business-to-busi-
ness event. As consumers see the lines blur-
ring between grocery stores, restaurants,
convenience stores, bakeries, and more, it is a
great opportunity to feel the pulse of what’s
happening in 2023.

Join in with those looking for new ideas and
directions in the fast-changing retail food busi-
ness in Wisconsin.

One day. One location. One complete trade
show. FreshEx 2023.

Register NOW for your spot at
https://freshex.org.

Inspiration!




NEVER MOP WITH O B

AGAIN! i

THERE'S A BETTER, CLEANER WAY T0 TRULY CLEAN YOUR FLOORS

Setting a new standard in floor cleaning, Unger OmniClean is the newest,
groundbreaking innovation in floor care. OmniClean features dual bucket technology
to separate clean and dirty water, ensuring the charge bucket always stays clean.

OmniClean floor care kits remove more than 90% of the dirt from the floor, isolating

it in the dirty bucket and allowing you to use clean water to get the job done and
leave your floors cleaner.

TS TIME TO DITCH THAT OLD MOP AND BUCKET AND STOP USING DIRTY WATER TO
CLEAN YOUR FLOORS!

SCHEDULE A DEMO! ERIC: (920) 627-0084

SEASONAL FAVORITES

CONCEPT “915” Cres o e e R
ICE MELT ICE MELT %A% 0

e Great for entrances during wet

Pet-friendly & environmentally friendly seasons!
1 blends available.

REMOVER

Removes the white :
crust of ice melting
compound residue.
Powerful chelating s e—
agents chemically -
suspend the salt and

chloride residues in the mop solution or

carpet extractor recovery tank. Leaves & R
floors sparkling clean. Great for carpets } MEL
e 100. Pleasant oG
sassafras fragrance.
e ORDER # o i

STT' 7 Air Mover Mini

Professional strength ice melt available in
a variety of sizes and blends.

e Large & mini versions available

e Stackable, affordable, light weight

Air Mover

For information on our full line of products for grocery stores, contact us!

Professional ERIC BRESSER
Supply | == (920) 627-0084

mmmmmmy = cric@cleaningstuff.biz
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Share

| Packaging

| Logistics | Sanitation

| Cold Storage

Committed to helping Wisconsin grocery stores grow by providing the best possible
value for quality ingredients, products, packaging, disposables, and transportation.

Val Ie ‘ COOPERATIVE
ASSOCIATION

Wisconsin Grocer
Magazine!

ASSOCIATION

WISCONSIN
GROCERS
o O

For more info, contact Kris Neilson at
the Wisconsin Grocers Association.

Phone: 608.210.3304
Email: kris@wisconsingrocers.com

800.242.6461
www.valleybakers.com

flol]in] &)

Becoming a
Wisconsin Lottery retail
partner has its list of benefits.
New scratch games and dailly
lotto drawings help bring
customers through
retailer doors.

In fact, Lottery retail partners’
compensation has totaled over
$1 Billion since 1988.

To become a Wisconsin Lottery retail
partner, call 800-242-7782 or visit
wilottery.com/retailer-resources

WISCONSIN LOTTERY
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EVENTS

CALENDAR

- _ Stay tuned
. GROC ER%ﬁ for updates
.1_—:.'.1’. CAPITOL in 2023!
February 28
(cancelled due to Avian Flu)
WGA Foundation Day
in the Field
Milford Hills
March 21st
FreshEX
Wisconsin Center
Milwaukee, WI
April 5th
WGA Board Meeting

Wollersheim Winery, Prairie du Sac

t ‘ ’ June 7th
! ‘ ’ WGA Board Meeting
Location TBD

June 14th

&~ Wisconsin Gret:ers Asm" WGA Foundation
; Eaolarship

Leadership Institute
Valley Cooperative Association,
Appleton

Golf Outing

’ Stevens Point Country Club
2o Stevens Point, Wl

& o June19th
()
fwﬁ % WGA Northern Grocery
S s 1=
s
Q
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July 12th

;wfwmmwm WGA Foundation
Leadership Institute

Krueger Wholesale Florist,
Rothschild

July 26th

<

5 SOUTH‘:’ WGA Southern Grocery
{Mj}”\ S Golf Outing

Q Evergreen Golf Course, Elkhorn

cholaship
E==FOUNDATION

August 9th

cancationand WGA Foundation

? Leadership Institute

cholarship
E==FOUNDATION ’ ~
Pan 0 Gold Baking, Sun Prairie

August 16th

tdy .
t ‘ ’ WGA Board Meeting

Location TBD
September 20th

® 7 Wisconsin Grocers Association

rawcationand WGA Foundation

Leadership Institute
StoreMasters, Pewaukee

E==FOUNDATION
October 17th & 18th

WGA Innovation EXPO
Hilton Appleton Paper Valley/FCEC

December 6th

tdy .
! ‘ ’ WGA Board Meeting

Location TBD

ccccccc 10 West Mifflin Street, Suite 205, Madison, Wisconsin 53703

sssssssssss

W 608.244.7150 * Fax: 608.244.9030
WisconsinGrocers.com

WGA Business

PARTNERS

Partnering to provide quality goods
and services to our communities!
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Russ Davis Wholesale, Inc.
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New Store Coming!

The Wisconsin State Journal reported after an
11-month search, the city has identified a grocer
to be the anchor commercial tenant in a $42 million,
six-story redevelopment underway on the South Side.
The city is finalizing negotiations with Maurer’s Urban
Market, which is based in Wisconsin Dells, to fill the
24,000/sf commercial space in the Truman Olson redevel-
opment, called Fourteen02 Park, on 3.5 acres of what had
been long vacant, city-owned land
at 815 Cedar St. “I am thrilled to
be working on this project,” Kristie
Maurer said in a statement. “This
has been a dream of mine, and I
could not be more excited to be
opening my first grocery store in
my hometown.” You will be able

to find all your everyday staples, plus a large selection of
fresh produce, meat and seafood, and a large deli/bakery
offering,” she said.

Congrats- & “Thank. you!

Great Lakes Foods Retail Consultant and former President
Gene Mylener was celebrated for his 47 years at Great Lakes
: Foods, at the GLF Fall Food Show
Dinner on Tuesday, September 20th.
Retailers, vendors and GLF employees
thanked Gene for his years of service

with the company. Gene plans to
continue as a consultant for Great
Lakes Foods through April 2023. He
looks forward to having more time

~ with his family and grandchildren.
The WGA’s Brandon Scholz extends
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Ellen Breunig,
Marketing & Events Coordinator

his thanks to Gene for all of his support over the years and
his efforts to have Great Lakes be more involved with the
WGA. Thank you, Gene!

New Store in the Plaza!

Titletown and the Green Bay Packers kicked
off the season by welcoming a new partner — the
employee owned Hy-Vee grocery store. After several
months of construc-
tion, Hy-Vee opened its
Ashwaubenon location
not far from the iconic
Lambeau Field. This is
Hy-Vee’s sixth store in
the state of W1, following
the recent opening of the
LaCrosse location.

Store Purchased

Fox Bros. Piggly Wiggly, a 100% employee owned company,
has purchased the Piggly Wiggly store in Beaver Dam, from
Daryl and Brenda Schoenfeld, who are retiring after owning
the store since 2008. Piggly Wiggly President, Mike Olwig
commented, “We are excited about the opportunity to serve
our new customers in Beaver Dam and wish Daryl and
Brenda the best in retirement. We look forward to providing

| piggly wiggly

Beaver Dam customers the same superior customer service
and highest quality products. As an employee owned
company, we welcome our new Beaver Dam team members,
who will join us as owners of the company.”

We, Have, a. Winner!

Dave & Jeanne Schommer (recently
retired owners of Cottage Grove Piggly
Wiggly) were awarded the Legacy Award
from the Cottage Grove Chamber of
Commerce for making a remarkable
impact on their community.
Congratulations!

Back Together Again!
e The Trig’s/T.A. Solberg
Company recently came
together to celebrate the
TAS Awards, their annual
leadership conference and
awards banquet, for the first
time in two years! The day
kicked off with a “The Band is Back Together”
icebreaker exercise, followed by a Keynote, company
update, and culminated in an awards banquet celebrating
the many successes of the team. Associates from all T.A.
Solberg Company entities were celebrated for Excellence in
Operations, Guest Service, Servant Leadership, Outstanding
Department Leader, Outstanding Business Leader, Spark
Award, and tenure with the company. The “Solberg Award,”
is the final award given for the evening and is the highest
honor one can receive for their service to the company. The
award is presented to one individual who is a true ambas-
sador of the company, a prime example of what Servant
Leadership looks like, has impacted our guests, the commu-
nity, and peers in a positive way, and is a true team player.
This year’s “Solberg Award” was presented to Steve Heise.

el &l

It’s A Grand Opening!

Sendik’s recently opened its
newest store in Oconomowoc.
The ten-month project was a
quick turnaround and occurred
despite pandemic-related supply chain issues that continue
to plague many industries. The store is the first completed
portion of the Olympia Field development/the former
Olympia Hotel and Resort. “We're so grateful and happy to
be here in Oconomowoc,” said Sendik’s co-owner Ted Balis-
treri. “From the city officials to our neighbors, they have all
been very supportive and we've attended art fairs and they’ve
been so welcoming.”
Inside, customers
familiar with (Send-
ik’s) will find much of
its usual fare, from a
fully-stocked grocery
store to the reusable
red bags with new
features unique to the
60,000-sf store. One

BIGGEST FUNDRAISER YET!

Albrecht’s Sentry Delafield recently held one

of their biggest fundraisers, stating, “Our
customers are AWESOME!
7000_

Between your donations —

and what we chipped in, mﬁ‘r e

A

for the Waukesha County
Sherift K9 Unit! This will
go a long way towards
their unit.” Way to go!

we raised over $17,000 I ._,_.‘-‘

of the centerpieces is in the produce department: a nearly
10 foot tall, hydroponic garden with lettuce growing inside.
Balistreri said the hope for the in-store unit will be for it to
supply fresh lettuce for the salad bar. “It’s pretty cool,” he
said. “It takes about four weeks for it to fully mature. We
hope it can do a lot for our store. We've never tried it before,
and we're excited for what it could do.”

New Store Open!

Hy-Vee has opened its reimagined store
format in LaCrosse on October 18th, featuring
a convenient grocery experience with a focus on
foodservice, expanded departments, high-tech shop-
ping and other amenities. The new store layout marks
the second of its kind in Wisconsin and the fourth for
the retailer overall.
Hy-Vee’s three
other store proto-
types have opened
over the past year
including the

Eau Claire store.
The approximately 105,000/sf LaCrosse store offers a new
dining experience with a large, open Food Hall dining area
for fast-casual dining, which includes Hy-Vee’s expanded
breakfast menu; a pub with a full sit-down bar, 32 taps and
an outdoor patio.

Inaugural Meeting
Women Grocers of
America (WoGA) held
its first convening of

the new Executive
Female Leaders Network
(EXFL), a professional
peer group that is
designed for female exec-
utives in the independent grocery industry, in Washington,
D.C., ahead of the NGA Executive Conference & Public

2023 Winter Issue | WISCONSIN GROCER 43

W




Policy Summit held in late October. Created by the WoGA
and supported by the NGA Foundation, the ExFL Network
provides the opportunity for women in the retail, wholesale,
supplier, manufacturer and vendor communities to meet

in person, share ideas and experiences, and face complex
issues in the independent grocery industry. WGA member,
Kristie Maurer, Maurer’s Market; Kristin Popp, Woodman’s
Markets and Amy Neimetscheck, Certco, Inc., attended this
inaugural event!

Food for Neighbors

Festival Foods celebrated
Family Meals Month in
September with a variety of
programs, insights and recipe
ideas to encourage families
to enjoy meals together and
help others achieve family
meals as well. Festival Foods,

their vendor partners and guests were able to donate over
$30,000 to Food for Neighbors, which will help local food
pantries stock their shelves with items that they most need.
Festival Foods also donated over $720,000 worth of various
food items to local food pantries across the state throughout
the month.

Store Opening Update

Festival Foods celebrated the
grand reopening of its Stevens
Point location with a $2,500

: donation to revitalize Emerson
Park’s playground and basketball court. The gift was
presented during a ribbon-cutting event at the Stevens
Point Festival Foods. The first phase of the revitalization
project will focus on updating

playground equipment, and s o P
the second will involve recon- festlval
struction and relocation of foods
the basketball court. Renovations are expected to begin

in November upon arrival of the playground equipment.
“We're honored to be part of the Stevens Point community
and to assist with the repair and reconstruction of such a
popular attraction,” said Mark Skogen, Festival Foods
president and CEO.

Piggly Wiggly Earns
~ ~ oo— State Recognition
o =W PSS Congratulations to Iverson’s

i Piggly Wiggly in Oconto Falls for

being recognized as an Exemplary
Employer! Representatives from
the State Department of
Vocational Rehabilitation
presented store owner, Bryce
Iverson with an Exem-

44  WISCONSIN GROCER | wisconsingrocers.com

plary Award for “outstanding efforts to connect talented
workers with disabilities to employment” creating a culture
of support for all workers. The state Department of Work-
force Development recognizes businesses similar to Iverson’s
every year during October, which is designated as National
Disabilities Employment Awareness Month. “All of us at
Iverson’s Piggly Wiggly appreciate being recognized here by
the state of Wisconsin.” Bryce said. “Everyone has a role to
play in this business and we couldn’t do it without anyone
here today.”

Congratulations!

Two members of the Trig’s
leadership team have received
national awards from Progres-
sive Grocer. Kindl Furtak has
been selected for the 2022
Senior Leadership Honorees
top Women in Grocery and
Nate Vollmer was awarded the
GenNext for emerging leaders
under 40 in the grocery industry.
Congrats to the honorees!

The company has grown its vertically integrated Support
Center in La Crosse, including major capital investments in
the dairy, kitchens, bakeries, and distribution center.

Shopping Spree

As part of its Very Merry
Meijer event, the grocer
gifted one in-store

shopping spree and two pickup shoppers $250 coupons and
bags full of Meijer products at all 262 of its stores. This year,
the company extended its giving event by offering three
employees in each store a $200 gift card. Since the program’s
inception in 2014, Meijer has given more than $1.8 million
worth of toys, clothes, electronics, groceries and small appli-
ances to about 4,200 customers.

f

Celebrating 15 years of
the Turkey Trot

Festival Foods marked

15 years of the Turkey
Trot run and walk
Thanksgiving Day to
benefit local Boys & Girls
Clubs and YMCAs at 11
state locations. Festival Foods has had more than 30,000
participants statewide to help raise over $3.6 million along
with about 1,700 volunteers over the years.

“Thank. Yow and, Congrats-

After 52 years with Kwik Trip and 22 years as CEO and
president, Donald P. Zietlow is retiring, effective at the end
of the year. Scott Zietlow, chair of the board of Kwik Trip
and second-generation owner, will
become Kwik Trip’s next president
and CEO on Jan. 1, 2023. Scott will
retire from his role as a professor

of surgery in the Trauma, Critical
Care and General Surgery Division
of Mayo Clinic in Rochester, MN
The company now operates more
than 800 locations in Wisconsin,
Minnesota, Iowa, Illinois and Mich-
igan and is considered a leader in the
convenience store industry. During his tenure, Don was the
driving force behind sharing 40% of the pre-tax profits with
all the coworkers and Kwik Trip’s successful food programs.

customer a $1,000

Walter “Wally” Bohrer

Oconomowoc - Born to Eternal Life on March 21, 2022 at age 90. Beloved husband of the late Patricia. Loving
and devoted patriarch of David (Patricia), Michael (Susan), Christine (Douglas) Young, Daniel (Cindy), Dennis
(Tracy), Debra (Ken) Vaichinger, DuWayne (Lisa) and Denise (Scott) Portz. Dearest grandfather of 22 grandchil-
dren and 15 great grandchildren. Dear brother of Ron (Hannelore), Gary (Melody) and the late Gordon. Further
survived by nieces, nephews, other relatives and many friends. Wally is preceded in death by his wife Patricia and
his grandson Joey.

Wally proudly served in the United States Army during the Korean War 1950-1953.He was awarded with the
Purple Heart for his courageousness. For many years he worked alongside his father Walter at Bohrer’s Meat
Packing. In 1963 his first juke boxes were purchased from Hastings Distributing. In 1969 the purchase of Hasting Distributing began his
life of a juke box and amusement game operator. He is the past President of WAMO and AMOA which are industry trade associations. He
was a dedicated Board Member for the Governor’s Blue Ribbon Live Stock Auction. He was the Wisconsin Souvenir Milk Cap Founder
starting a small retirement business to stay active. He worked until the day of his death.

He was an icon and beloved by everyone who knew him, met him or ever just interacted with him. He will be forever missed and a legend
to many.

“It’s never so bad it can’t get worse.”

Dennis (Denny) Wautlet

Algoma, WI - On the morning of March 3, Dennis was embraced in the loving arms of Jesus. It is hard to capture
every minute of his full life of 79 years, 7 months, and 9 days in this short space. Born July 22, 1942, the second
child of Louis and Frieda Wautlet, Dennis spent his young years in downtown Algoma while his parents owned
various small businesses. He graduated from St. Mary grade school in 1957 and Algoma High School in 1960. At
the recommendation of his good friend Larry, Dennis attended the National School of Meat Cutting in Toledo,
Ohio. Upon graduation, he accepted a job with Hal’s Red Owl in Wisconsin Rapids as a meat cutter. He moved
up to other supervisory positions in the company, but his life’s dream was always to own his own business. This
opportunity came along in 1968, when he had the opportunity to purchase the grocery department of Katch’s
Department Store in his hometown of Algoma, and Denny’s Red Owl was born! That set the tone for the rest of our lives. He loved all
those years, especially the people who worked with us, and those who shopped — they became more than customers - they became friends.
Our daughter Jodi purchased the business in 2008, but you couldn’t keep him away. He was there every day to help and to see all the people
who he came to love over the years.

Dennis and Karen Kersten were married at St. Mary Catholic Church in Algoma on November 3, 1962. They were soon joined by their 3
daughters, Jodi, Jill and Jane. Over the years, business and family were united as one, as we all worked together and played together. Dennis
loved all people, so there were many, many gatherings at our home where everyone was welcome and “be sure there is plenty of food!”

Missing him so much already are his loving wife, Karen, his daughters Jodi Wautlet (husband Mark Sauter), Jill Wautlet, and Jane (Mike)
Haase. He cherished all the time he spent with his five precious grandchildren and only great grandson, Brooks (Gena) Renard and son
Ronin, Blair Wautlet (Max Schlise), Will Haase, Isabelle Haase, and Jadyn Coughlin. Also surviving are his siblings, David Wautlet, Steve
(Sue) Wautlet, Julie (Joe) Annoye and Ann Lenz, sister-in-law Vi Wautlet, nieces, nephews, and many, many dear friends. He was preceded
in death by his parents, Louis and Frieda Wautlet, brother Paul Wautlet, and mother & father-in-law Mary & Harry Kersten.
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WISCONSIN

GROCERS
o ASSOCIATION

The Wisconsin Grocers Association exists to serve its
members by offering educational and networking
opportunities and advocating on their behalf at the
federal, state and local levels.

A
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What the WGA has to offer,

you can’t get anywhere else!

| [ ad 10 West Mifflin Street, Suite 205 | Madison, W1 53703
f i ) (608) 244-7150 + Toll Free (888) 342-5942 | WisconsinGrocers.com
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1632 Hobbs Drive — Unit C, Delavan, WI 53115
P: 262.725.7399 F: 262.725.7398 ¢ sales@ccscutlery.com

Your Service Specialist For All Your Cutting Supplies And Accessories

For The Foodservice And Supermarket Industries

N\ @n® .0

5 -

QUALITY CUTLERY FOR MEAT GRINDER PLATES SLICER BLADES FOR
ALL STORE DEPARTMENTS AND BAND SAW BLADES ALL MAKES AND MODELS
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@R ( ( @ SERVING THE REAL INDEPENDENT GROCER.

IT’S NOT JUST A MEMBERSHIP, IT’S A PARTNERSHIP!

Full service wholesale grocery distributor exceeding the needs and expectations of our customers.

BEST AVAILABLE SERVICE ¢ GREATEST VARIETY OF PRODUCTS ¢ LOW DELIVERED COST

CERTCOINC.COM MADISON, WISCONSIN ¢ PAUL FREY ¢ 608-963-7910 ¢ PFREY@CERTCOINC.COM
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The Power,to Help

Protect Your Employees
H e - ?
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Federated Insurance
provides innovative,
industry-specific employee
training and resources to
help protect your team,
business, and bottom line.

Ii C} " It's Our Business to Protect Yours®
~  FEDERATED

5] INSURANCE(),”

®

CEE—

Scan to access a sample fire
prevention checklist for your business.

WISCONSIN ~
GROCERS
ASSOCIATION \_

Commercial Insurance Property & Casualty | Life & Disability Income | Workers Compensation | Business Succession and Estate Planning | Bonding

Federated Mutual Insurance Company and its subsidiaries* * | federatedinsurance.com

22.08 Ed.11/22 *View A.M. Best Rating Guide information at www.ambest.com. **Not licensed in all states. © 2020 Federated Mutual Insurance Company



