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Featuring our 2022 Award Winners for

Grocer of the Year, Vendor of the Year, gxr&r W

Excellence in Operations,
and Community Service

Look inside to

check out all the
award recipients!

Whether it’s your first time attending or you’ve been
here before, you’ll find something new and exciting
happening in the grocery industry. New industry
information to learn, new people to meet, old friends
to reconnect with, and a great deal of fun to be had!
JOIN US!
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Make the call sooner rather than later to learn how
Associated Wholesale Grocers can provide you a lower Keith Knight 615-290-6093 Diane Guerrero 262-806-1203
cost of goods and a real chance to compete in the Kip Mcllwain 320-293-6337

marketplace today and in the future!

A STEADY
HAND.

In adverse times and in good times,
We Will Be Here.

During good times, it’s easy to keep a steady hand. But when life throws curve balls
like the world has never seen, those steady hands can become shaky rather quickly.
At Associated Wholesale Grocers, we have thousands of examples of strong, steady
hands keeping grocery stores running, true purveyors of hope for our communities.
And there are thousands of steady hands at AWG supporting those ESSENTIAL pillars
of communities in the 28 states we serve. We’ve been constantly tracking how our
industry is changing and we’re focusing even closer on how the current situation will
change things even more.

We have long prided ourselves on the lowest cost of goods. But now, and in the future,
our retailers need far more than that. Everything from e-commerce to merchandising,
digital marketing to support as we navigate through any crisis together. We have
helping, steady hands for every area of your store and have prided ourselves on being
that steady hand for almost 100 years.

For a lower cost of goods PLEASE CONTACT:

Associated Wholesale Grocers, Inc., 5000 Kansas Avenue, Kansas City, KS 66106

|  wisconsingrocers.com

I1t's Time To Get
GCHIP FAGED!

TRY ONE OF OUR FRESH DIPS OR SALSAS TODAY!
YOUR MOUTH WILL THANK YOU!

-
e
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Transforming the World of Food

We proudly provide over 45,000 customers with:

e On-time delivery of the best products in conventional, fresh, wellness,
natural and organic.

* Expertise in logistics, merchandising, store operations, retail
technology and professional services.

e Superior Private Brands.

* Detailed data that help drive sales today and into the future.

UNFI

BETTER FOOD. BETTER FUTURE.

For more information please contact our Central Region:

BRAD MILLER Senior Director, Market Development, 630.743.9226
CHRIS MORTON Director of Sales, 312.497.6428

CRAIG LITTLE Director, Market Development, 262.357.4403
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WGA Board of Directors ......................
Chair
James Hyland / Roundy’s Supermarkets, Inc.
Milwaukee, WI
Vice-Chair
Boh Jaskolski / T.A. Solberg, Inc., Minocqua, WI
Secretary/Treasurer
Kevin Metcalfe / Metcalfe’s Market, Madison, WI
Steve Burkhardt / Skogen’s Festival Foods, DePere, WI
Landon Godley / SpartanNash, St. Cloud, MN
Diane Guerrero / Associated Wholesale Grocers,
Kenosha, Wi
Greg Hansen / Hansen’s 1GA, Bangor, W
Michelle Harrington / Albrecht’s Delafield Market,
Delafield, WI
Nick Lenzi / Lipari Foods, Warren, MI
Steve Loehr / Kwik Trip, La Crosse, W
Mark McGowan / (&S Wholesale Grocers
Mark Maloney / Russ Davis Wholesale
Jeff Maurer / Maurer’s Market, Wisconsin Dells, Wi
Chris Morton / UNFI, Pleasant Prairie
Mike Olwig / Fox Brothers Piggly Wiggly
Rick Roth / Great Lakes Coca-Cola, Plover, WI
Dave Ryman / Certco, Madison, WI
Matt Swentkofske / Molson Coors, Milwaukee, WI
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President/CE0
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Vice President of Government Affairs
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October 18&19

Wisconsin Grocers

Innovation EXPO
Appleton, Wl

February 28th, 2023
WGA Foundation Day
in the Field
Milford Hills

FresEX

March 21, 2023
Fresh Ex
Wisconsin Center, Milwaukee

<o, Early June 2023
w Northern Grocery
NO‘”‘T‘\@ Industry Golf Outing -
o Location TBD

oo, July19,2023

s

& SOy, o Southern Classic
wwﬁ«f Grocery Industry
K Golf Outing
Evergreen Golf Course -
Elkhorn

Please help us conserve resources. If you are receiving multiple copies or wish to be removed from this mailing list, please call the WGA office at 888.342.5942.

Wisconsin Grocer Magazine is published four times a year by:
Wisconsin Grocers Association, 10 W. Mifflin Street, Suite 205, Madison, WI 53703 « www.wisconsingrocers.com.

Toll free 888.342.5942; fax 608.244.9030. Materials in this publication may not be reprinted in any form without permission of the Wisconsin Grocers Association.
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Wisconsin Grocers Association; toll free 888.542.5942; fax 608.244.9030. Wisconsin Grocer Magazine is designed by freelance graphic designer, Barb Kettler.

ADVERTISING INFORMATION: Please submit all advertising material and questions to Ellen Breunig, Wisconsin Grocers Association, 10 W. Mifflin Street, Suite 205,

Madison, W1 53703, call 608.244.7150; fax 608.244.9030; email ellen@wisconsingrocers.com.
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WISCONSIN GROCER ASSOCIATION

wisconsingrocers.com

Since March of 2020, grocers in Wisconsin
and across the country have been chal-
lenged almost more than any time in history
excluding the great depression.

It’s not as though all of the things that make
running a grocery store difficult went away;
it’s everything that grocers have been through
and in addition to what already keeps grocers
up at night.

The litany of issues like competition from
non-grocery channels on top of surrounding
grocery stores; retaining customers, making a
profit, bringing on new technology, building
a loyal cadre of associates, government regu-
lations, interchange fees, keeping pace with
technology... and that’s just the tip of the
iceberg from the pre-pandemic days.

Did anybody think running a grocery store
could be any more challenging and compli-
cated than it was before? The pandemic?
Heck, nobody had any clue what a pandemic
was and what impact it would have on the
grocery industry. There was plenty to do
when we were in “normal” times.

Now, there really isn’t anything normal. And
the new challenges have whipsawed grocers
like never before.

Brandon Scholz
WGA President and CEO

Whipsawed

As a member of the
Wisconsin Grocers Association,
you are part of the solution.

Some will tell you that the challenges of the
early days of covid like wearing masks, social
distancing, changing store hours, changing
how customers shop in the store (and more)
all seem to be not so difficult compared to
what is going on today.

Workforce shortage, wage and benefit
demands, government regulations and
mandates, our unstable economy, supply
chain shortage, inflation, price increases,
technology, customer changes, government
interference in growing the grocery business
and much, much more added to prepan-
demic challenges, should make everybody’s
head spin!

What makes these, and likely more chal-
lenges in the future so critical, is there aren’t
lot of solutions on the table.

It’s easy to recite all the trials and tribulations
facing the grocery industry, but the room
gets kinda quiet when the discussion changes

(M/m New WGA Team Members!

Mike, Kris and Ellen join Sarah and Brandon to provide you with the best services in all of the ways in which the WGA supports its members!
Never hesitate to reach out to any member of the team!

MIKE SEMMANN,

Vice President

of Government

Affairs

Vice President
of Events

KRIS NEILSON,

to fixing the problems and preparing for
what could come next.

That doesn’t mean there aren’t solutions and
an end in sight, but rather what will it take
to get there.

As a member of the Wisconsin Grocers
Association, you are part of the solution. The
WGA can't solve all your problems, but we
can tackle a few.

Improving conditions to grow and expand
the pool of potential workers, tax reform,
fewer government regulations and mandates,
removing impediments to new technologies
and customer demands for services like home
delivery of alcohol. The WGA will work

to alleviate problems in the supply chain,
punishing those who steal and make life
harder for those who live by the rules, are all
things the WGA can engage in.

And it doesn’t stop there.

We need to hear from you if there is a
problem or issue that’s whipsawing your
business whether you are a grocer, warchouse,
supplier, vendor, manufacturer or others
involved in the grocery biz.

That’s why we're here.

ELLEN BREUNIG,
Marketing &
Events
Coordinator

2022 Fall EXPO Issue | WISCONSIN GROCER 7




(LIPARD)

SUPERIOR
LIGHT f BEER

2.6 CARBS*I 05 CALS ;--1

Lelivering WMore Than Creat Food

toisTRIBUTOR O B N

Come visit us at the WGA Show!

New customers contact Joe Calo at
Joe_ Calo@liparifoods.com

2022 Fall EXPO Issue | WISCONSIN GROCER 9



Government Affairs Report
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Michael Semmann,

Vice President of Government Affairs

LEGISLATIVE REPORT CARD
Compiled by the Wisconsin Grocers Association for the 2021-2022 LEGISLATIVE SESSION

{ This legislative report card grades our elected officials on their votes on

industry-specific bills.

State’s Capitol.

LEGISLATION THAT WAS SCORED

PERSONAL PROPERTY TAX REPEAL
(AB 191-SB 189/Rep. Knodl & Sen Stroebel)

WGA POSITION: Support

SUMMARY: Beginning with the property tax assessments
as of January 1, 2021, no items of personal property will
be subject to the property tax. The state will pay (start-
ing in 2022) each taxing authority an additional amount
equal to the property taxes levied on the items made
exempt under the bill and (in 2023) each taxing jurisdic-
tion will receive a payment to compensate it for its loss
in personal property revenue.

OUTCOME: Vetoed by Gov. Evers

IMPACT ON GROCERS: Would have provided substantial
financial relief without negatively affecting municipal-
ities. Grocers have been paying personal property tax
bills on equipment for decades without any return on the
expense. It is an unfair and archaic tax on small business.

CREDIT CARD SWIPE FEES
(AB 587- SB 572/Rep Vorpagel & Sen Feyen)

WGA POSITION: Support

SUMMARY: Prohibits a “swipe fee” from being
imposed against a merchant on the sales tax
portion of a transaction when a purchase is
made from the merchant using a credit card.

10  WISCONSIN GROCER | wisconsingrocers.com

These grades can be used by members of the Wisconsin Grocers Association
to make educated decisions during the 2022 elections.

As an opinion leader in your community, it is necessary that you are involved
in the election of the people who represent you and your business in the

The bill also prohibits a “swipe fee” from being imposed
on the portion of any transaction that is a fee imposed
by a city, village, town, or county.

OUTCOME: Was not brought up for a vote in the
legislature.

IMPACT ON GROCERS: As in federal legislative efforts,
“swipe fees” mandated by banks and credit card compa-
nies increase costs for grocers while the fees go to banks
and credit card companies.

ONLINE ALCOHOL ORDERS PICKED UP CURBSIDE
(AB 70-SB 56/Rep Tauchen & Sen Stroebel)

WGA POSITION: Support

SUMMARY: Allows most alcohol beverage retailers to
make online or telephone sales of alcohol beverages to
be picked up by the customer at parking spaces that are
part of the retail licensed premises. The bill also prohib-
its municipalities from imposing by ordinance additional
restrictions on these sales.

OUTCOME: Was not brought up for a vote in the
legislature.

IMPACT ON GROCERS: Denies customer-driven demand
for curbside pickup of beer, wine and spirits. Prohibits
grocers from providing full-service on-line sales to
customers.

HOME DELIVERY OF ALCOHOL e’ i
(AB 71-SB 57/Rep Tauchen & Sen Stroebel) &‘J

WGA POSITION: Support |
| aleoho
SUMMARY: Allows most licensed alco- D&[ivsr!:‘

i1
}r"- |

hol beverages retailers to make online or -
telephone sales of alcohol beverages and

deliver the alcohol beverages to the customer or to have the
alcohol beverages delivered to the customer by an indepen-
dent third-party delivery service.

OUTCOME: Was not brought up for a vote in the legislature.

IMPACT ON GROCERS: Denies customer-driven demand for
home delivery of beer, wine and spirits. Prohibits grocers
from providing full-service home delivery of online sales to
customers.

UNEMPLOYMENT RESERVE FUND
(AB 237-SB 276/Rep Petryk & Sen Marklein)

WGA POSITION: Support
SUMMARY: Requires the governor to allocate federal mon-

eys provided to this state, including moneys provided under
the federal American Rescue Plan Act of 2021, for one or
more deposits into the state unemployment reserve fund, to
the extent that the deposits are needed to keep Schedule D
of the unemployment insurance contribution (tax) rates in
effect through the end of calendar year 2023.

OUTCOME: Passed Assembly & Senate, vetoed by
Gov. Evers

IMPACT ON GROCERS: Would provide support for grocers
who have been paying premium wage and salary rates and
maintaining a sufficient fund balance to deal with workforce
decisions to leave employment.

UNFAIR SALES ACT - EXEMPTING CERTAIN
PRESCRIPTION DRUGS
(AB 358-SB/Rep Nylon & Sen Strobel)

WGA POSITION: Neutral. Generally opposed to all efforts to
weaken or dismantle the Unfair Sales Act. No Senate
Committee hearing held.

SUMMARY: Exempts from the Unfair Sales Act items that are
qualified medical expenses. The Unfair

/ 5. Sales Act prohibits retailers and whole-
salers from selling merchandise for
¥ ’) less than the cost of the merchandise

to the seller. Under the bill, the

?u
- ‘” prohibition on below-cost sales

would not apply to vaccines, prescription drugs, or physical
items whose costs are qualified medical expenses under
federal law.

OUTCOME: Was not brought up for a vote in the legislature.

IMPACT ON GROCERS: The design of the bill would have
seriously weakened the provision of the Unfair Sales Act and
not enough work was done to keep the bill narrowly focused.

RETAILER PURCHASE OF ALCOHOL
(AB 364/Rep Knodl)

WGA POSITION: Support provision changing the period of
credit and timeline from invoice to payment. Did not engage
in the provision regarding purchase by a licensed retailer
from a warehouse supplier.

SUMMARY: Modifies the applicable penalty under certain
circumstances when an alcohol beverage retailer purchases
alcohol beverages from a source other than a wholesaler in
violation of current law. Eliminates restrictions on the maxi-
mum period of credit that a wholesaler may extend to a
retailer in connection with the purchase of alcohol beverages.

OUTCOME: Was not brought up for a vote in the legislature.

IMPACT ON GROCERS: With beer invoices required to be
paid in 15 days and wine/spirits paid in 30 days, it becomes
an accounting and administrative problem depending on
when the retailer sets up bill payments. Also is a problem if
the order is short and/or product is returned. This should be
consistent for all alcohol products.

ORGANIZED RETAIL THEFT
(AB 827-SB 811/Rep Vos & Sen Stroebel)

WGA POSITION: Support

SUMMARY: Provides that, when multiple thefts are commit-
ted by five or more individuals at the same time and in the
sameplace, in concert, the acts shall be considered together
as one crime and the value of the property shall be aggregat-
ed for the purposes of determining the penalty for the crime.

OUTCOME: Passed Assembly & Senate. Vetoed by Gov. Evers

IMPACT ON GROCERS: Any effort to weaken or not
strengthen any laws to prevent retail theft have negative
dramatic efforts on grocers and convenience stores. Retail
theft impacts retailers and consumers.

EXEMPTION ON COVID MANDATES/CIVIL LIABILITY
(AB 1/Rep Vos)

WGA POSITION: Support

2022 Fall EXPO Issue | WISCONSIN GROCER 11



Government Affairs Report continued
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SUMMARY: Establishes a civil liability exemption for
businesses and others for any act or failure to act to a
person’s exposure to SARS-CoV-2 or COVID-19 in the
workplace.

OUTCOME: Passed Assembly & Senate. Vetoed by
Gov. Evers

IMPACT ON GROCERS: During all phases of the pandem-
ic, grocers met and exceeded expectations for taking
care of their employees, customers and vendors. State
government agencies never collaborated with stakehold-
ers in developing their mandates and never considered
what was being done without government intervention.

SUPERMARKET EMPLOYEE RECOGNITION
(2021 Assembly Joint Resolution 116/Senate Joint
Resolution 94/Rep. Dittrich, Sen. Cowles)

WGA POSITION: v
Support asco-author

SUMMARY: Declaring February
22,2022, as Supermarket
Employee Day to celebrate the

hardworking individuals in the

retail food industry in Wisconsin

and across the nation.
OUTCOME: Passed

IMPACT ON GROCERS: Legislators who co-sponsored
this Joint Resolution publicly stated support for employ-
ees of the grocery industry and the work accomplished
in the dynamic marketplace to provide Americans with
access to safe, healthy, and affordable food while work-
ing to enhance the health and well-being of customers
and their communities.

The following legislators
earned the highest grade
given by the WGA. These
individuals have consis-
tently supported and
introduced legislation
that benefits the grocery
industry, and therefore
are considered a “Friend
of Grocers.” Their efforts will be recognized by
receiving the WGA endorsement and a miniature
grocery cart, which applauds their hard work on
our behalf.

ASSEMBLY

Mark Born (R)
Barbara Dittrich (R)
Cindi Duchow (R)
Daniel Knodl (R)
Tony Kurtz (R)

Amy Loudenbeck (R)
John Macco (R)

Todd Novak (R)

Jim Steineke (R)
Gary Tauchen (R)
Jeremy Thiesfeldt (R)
Tyler Vorpagel (R)

Robin Vos (R)
Robert Wittke (R)
Shannon Zimmerman (R)

SENATE

Howard Marklein (R)
Joan Ballweg (R)
Robert Cowles (R)
Dan Feyen (R)

Chris Kapenga (R)
Devin Lemahieu (R)
Duey Stroebel (R)
Van Wanggaard (R)

12 WISCONSIN GROCER | wisconsingrocers.com

The following legislators
have been given a “B” grade
by the WGA. This admirable
mark is given to legislators
who are generally supportive
of our industry and, there-
fore, deserving of the WGA

\ ‘ / endorsement.

ASSEMBLY

Janel Brandtjen (R)
Calvin Callahan (R)
Alex Dallman (R)
Steve Doyle (D)
James Edming (R)
Rick Gundrum (R)
Jesse James (R)

i Report

Shae Sortwell (R)

Rob Summerfield (R)
Travis Tranel (R)

Ron Tusler (R)

Nancy Vander Meer (R)

SENATE

Julian Bradley (R)
Andre Jacque (R)
Stephen Nass (R)
Patrick Testin (R)

Terry Katsma (R)
Gae Magnafici (R)
Clint Moses (R)
Jeffrey Mursau (R)
Adam Neylon (R)
Bill Penterman (R)
Kevin Petersen (R)
Warren Petryk (R)
Patrick Snyder (R)

The following legis-
lators received a “C”
for expressing a will-
ingness to support our
industry. The WGA will

encourage them to be more supportive in the

next legislative session.

ASSEMBLY

Scott Allen (R)
David Armstrong (R)
Tyler August (R)
Robert Brooks (R)

John Spiros (R)
David Steffen (R)
Sheila Stubbs (D)
Lisa Subeck (D)
Rob Swearingen (R)

Rachael Cabral Guerara (R) Paul Tittl (R)

Cody Horlacher (R)
Samantha Kerkman (R)
Joel Kitchens (R)
Scott Krug (R)

Mike Kuglitsch (R)
Nick Milroy (D)

Dave Murphy (R)
Greta Neubauer (D)
Loren Oldenburg (R)
Jon Plumer (R)

Treig Pronschinske (R)
Timothy Ramthun (R)
Jessie Rodriguez (R)
Donna Rozar (R)

Joe Sanfelippo (R)
Michael Schraa (R)
Katrina Shankland (D)
Ken Skowronski (R)

Robyn Vining (D)
Chuck Wichgers (R)

SENATE

Kathy Bernier (R)
Alberta Darling (R)
Mary Felzkowski (R)
John Jagler (R)
Dale Kooyenga (R)
Jerry Petrowski (R)
Brad Pfaff (D)
Roger Roth (R)
Kelda Roys (D)

Jeff Smith (D)

Rob Stafsholt (R)
Eric Wimberger (R)

The following legislators have

L ‘ been given a “D” because they

have voted against the WGA on
key issues and have not supported

major policy efforts. The WGA will
encourage these officials to
support our issues.

ASSEMBLY

Jimmy Anderson (D)
Deb Andraca (D)
Samba Baldeh (D)
Jill Billings (D)

David Bowen (D)
Jonathan Brostoff (D)
Sue Conley (D)

Dave Considine (D)
Dora Drake (D)

Jodi Emerson (D)
Evan Goyke (D)

Kalan Haywood (D)
Dianne Hesselbein (D)
Gordon Hintz (D)
Francesca Hong (D)
Tip McGuire (D)

Beth Meyers (D)

Supreme Moore
Omokunde (D)

LaKeshia Myers (D)

Tod Ohnstad (D)
Sondy Pope (D)
Daniel Riemer (D)
Sara Rodriguez (D)
Kristina Shelton (D)
Christine Sinicki (D)
Lee Snodgrass (D)
Mark Spreitzer (D)
Don Vruwink (D)

SENATE

Melissa Agard (D)
Janet Bewley (D)
Jon Erpenbach (D)
LaTonya Johnson (D)
Chris Larson (D)
Janis Ringhand (D)
Lena Taylor (D)
Robert Wirch (D)

1 Report

ASSEMBLY
Marisabel Cabrera (D)
Gary Hebl (D)
Sylvia Ortiz Velez( D)

The following legislators have
worked against the WGA and its
| members and have voted against
/ WGA positions. They have earned
—— an “F” grade.

SENATE
Timothy Carpenter (D)
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Join Your Friends and Fellow g)
Grocers at the WGAs Annual
Grocers Innovation Expo

This i definitely worll gelling out of the store for!!

The 2022 WGA Innovation Expo is here! We are thrilled to welcome all of
our friends in the grocery industry to this exciting, educational and fun
two-day event.

Every year after the Expo, attendees always highlight the opportunity to
network with old friends and build new relationships with industry
folks! Attending the WGA'’s Innovation Expo provides so many
different things and attendees enjoy many of the time-honored
traditions such as the Retailer & Vendor Appreciation Reception,
the Expo Trade Show, the Great Wisconsin Bag-Off and Cake
Decorating Contest.

Old Dutch Foods... #1 Regional
Snack Company in the
Upper Midwest.

A true “Snack Partner” for

Wisconsin Retailers!

Old Dutch Foods, Inc. 800-989-2447
www.olddutchfoods.com

At the Innovation Expo, you will definitely learn new things from our
timely and contemporary educational seminars and speakers. We're
bringing in some of the best as well new speakers you haven’t heard

from before!

CERTlFlED
Farms & Produce . vl

Grower | Packer | Shipper

Tuesday, October 18, 2022

2022 Twnovalion Expo éducational Opportunddies .

* Supply /7°¢J/ potatoes, onions and quality produce year round
criminals. For smaller companies, the problem stems from a lack of assets and
expertise. Small and medium-sized businesses usually don’t have dedicated cyberse-
curity experts to keep their systems secure. Matt Specht of Federated Insurance will
walk you through some of the measure’s grocers can take if you don’t have a big

IT department.

» Grown with care for the best ﬁfrom our family:to yours

* Rooted in nearly 50 years of potato %f/‘féf& -_

WORKFORCE | Speaker: Jim Cinelli, Manpower Group | 2:00 p.m.
Workforce is one of the hottest topics and biggest challenge sin the industry.

Jim Cinelli, of the internally recognized Manpower Group will share knowledge,
expertise and resources to help grocers understands what is important and what is
happening next in the world of work. Challenges to the grocery industry’s workforce
have never been greater. Grocers know the problem and are working to rebuild their
employee base during a time when people are moving out of Wisconsin and deciding "
not to work anymore. ‘s

Visit the Alsum Booth #125 & #224 at Grocers Innovation Expo 2022
www.alsum.com | 800.236.5127 | Friesland, WI

Workshops continued on page 16
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CYBERSECURITY | Speaker: Matt Specht, Federated Insurance | 1:00 p.m.
Smart phones, laptops, websites are extremely vulnerable to cyberattacks and
ransomware demands. Small businesses are more likely to be targeted by cyber



Workshops continued from page 14

CONSUMER TRENDS | Speaker: Jerry O’Brien, UW Kohl’s Center for Retailing | 3:00 p.m.
Change is one of the most popular words in the grocery biz and Jerry O’Brien,

the Executive Director of Kohl’s Center for Retailing brings his decades of

retail experience to outline the trends and changing expectations of your A
customers and workforce and examines the intersections of these two groups.
Always a popular speaker at the Expo, Jerry O’Brien brings his best insight

to the Tuesday afternoon educational seminars.

RETAILER & VENDOR APPRECIATION RECEPTION | 5:00-7:00 p.m.
On Tuesday between 5-7:00 p.m., the Innovation Happy Hour is the

place to be! Join us to connect with friends, old and new and enjoy

some delicious food. Lipari Foods will graciously donate the buffet

of heavy hors d ‘oeuvres. This is a must attend event!!

WEA Grocewy Tndustuy Sl

Wednesday, October 19, 2022

20 IDEAS TO DRIVE SALES | Speaker: Nick Lenzi, Lipari Foods | 8:30 a.m.
Paraphrasing late night TV selling shows.... but wait, there’s more! If you attend
Tuesday’s educational seminars, you won’t want to miss out on the Wednesday
morning lineup!

Who doesn’t need 20 Ideas to Drive Sales? Everybody needs 20 Ideas to Drive Sales! Nick
Lenzi with Lapari Foods brings his decades of experience to the WGA’'s Wednesday morn-
ing Innovation Summit and will share these golden nuggets to help kick off the Summit. In
this fast-paced session, Nick Lenzi will share 20 proven sales ideas which taken as part of
a portfolio, will help to separate grocers from their competition, grow sales and deliver a
unigue value to their guests. Hear how one retailer created a plan to continuously roll out
new events and promotions to grow traffic and sales in their stores.

THE GROCERY INDUSTRY TODAY | Speaker: JohnRoss, IGA | 9:30 a.m.
One of the country’s leading experts on independent grocers will bring it all home
and talk about the challenges facing the industry. The champion of data-driven
decision-making, shopper-focused marketing and active listening is back by popular
demand! John Ross, IGA’s President & CEO will discuss how grocers look to pricing
with the knowledge that amounts have increased as higher costs have been em-
bedded in the supply chain. The question remains, will costs and prices ever come
down? He will address how grocers can align with customers who might see infla-
tion come down in a year or so but don’t receive a corresponding decrease in retail
prices. His vast experience, unique understanding and insight of the grocery biz
makes John Ross the perfect speaker to pull all of the contemporary issues together
to better understand your customers, associates and business partners.
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John’s experience spans many industries and areas of focus. He’s worked in operations;
merchandising and marketing; new, traditional and digital media; and analytics and big
data for some of the largest brands in the world, including Coke, P&G, Schwab, Publix,

Walmart, Chrysler, Sony, Google, and so many more.

= You won’t want to miss any of the great speakers lined up for the WGA’s 2022 Innovation
Expo and Summit.

ANNUAL WGA MEMBERSHIP MEETING | 10:45a.m.
This short business meeting will provide a snapshot of the WGA’s year in review
highlighting education programs, government affairs, member events and programs.

0

Presentations by the WGA’s Board of Directors Chair and the President & CEO of o | Mg‘b
the WGA will inform members of the work of the association during the year. v :
E r

Grocery-industry news, annual President’s Report, and WGA updates will be shared.

A short political educational program featuring a special WGA member will focus on
the importance of the WGA’s involvement in supporting and electing public officials
who appreciate the grocery industry.

WISCONSIN GROCERY INDUSTRY TRADE SHOW | 12:00 p.m.
On Wednesday, the Trade Show Floor will feature over 145 grocery industry
booths with new and innovative products and services that you will want to
check out! And when you do, make sure you get your Trade Show Bingo card
stamped for the chance to win $1,000.

Bob Jaskolski

Trig’s President & CEO and WGA Board of Directors Vice Chair Bob Jaskolski en-
courages fellow grocers to attend the Expo Trade Show. “There’s only one event
in Wisconsin where grocers, suppliers and vendors can gather for a day and a
half and see old friends, renew acquaintances and take-home value information
- and that’s the WGA’s Innovation Expo.”

There’s only one event in Wisconsin where
grocers, suppliers and vendors can gather
for a day and a half and see old friends,
renew acquaintances and take-home
value information - and that’s the WGA's
Innovation Expo.

For our friends in the vendor community, it is a great opportunity to meet with
your customers and pitch products, new ideas, new items and more.

FOR THOSE VENDORS WHO ARE IN THE WGA’S INNOVATION
EXPO TRADE SHOW, YOU ARE A STEP AHEAD OF YOUR COMPETITORS.
THE WGA INNOVATION EXPO TRADE SHOW IS SOLD OUT!!!

Mark Maloney

The Expo Trade Show is an opportunity for the vendors to meet with the own-
ers, the decision makers on the trade show floor. “It’s a great opportunity for people
like myself to attend and see what’s going on with those vendors and seeing new ideas,”
said Russ Davis Wholesale/Crazy Fresh Director of Retail Sales, Mark Maloney, who
looks forward to the trade show every year “I love the food and interaction.

| love all aspects of this industry. The grocery industry is an incredible

people group.”

1 love the food and interaction. I love
all aspects of this industry. The grocery
industry is an incredlible people group.

-
~N
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Greg Hansen

Past WGA Board of Directors Chair and Owner of Hansen’s IGA Greg Hansen
is excited to attend the trade show in-person “I enjoy walking the expo vendor
floor and talking to with other retailers. To hear how they have adjusted their
businesses to the new reality of the customer demands and labor pool.”

Go to the Expo and have some fun!!! We know the Expo provides tons of
opportunities to improve your business. But that doesn’t mean we are all work
and no play. This year’s Expo has plenty of ways for you to have a good time.

1 enjoy walking the expo vendor floor and

talking to with other retailers. To hear how
they have adjusted their businesses to the

new reality of the customer demands and

labor pool.

Just like previous years, the Grocery Industry Tradeshow will have Tradeshow
Bingo and Tradeshow Cash.

Tradeshow Bingo is simple. All you have to do while you walk the aisles of

the trade show is to stop at the booth numbers listed on your Trade Show

Bingo card to get a stamp from the vendor. Once you've filled up the entire
card, submit it at the WGA Booth #707 for a chance to win prizes. The top
prize is $1,000, with several second-place prizes of $250 as well.

Tradeshow Cash is an even easier way to win! Trade show vendors on the show floor
have each donated $100. Every half hour, a name will be announced over the loud
speaker. If it’s your name, head to the WGA booth (#707) to collect your $100 cash.

It’s as simple as that.

You can support the WGA’s Education Foundation by bidding and donating on the Palletof
Product. This is always a great deal for grocers thanks to the generosity of our vendors.

WISCONSIN CAKE DECORATING CHAMPIONSHIP | 12:00 p.m.

On the trade show floor

Talented cake decorators across Wisconsin will gather to decorate cakes to the theme

of “Celebrate Autumn.” Cake decorating awards will be announced at the WGA Awards
Banquet on Wednesday, October 19 between 5:00pm and 6:00pm. Awards may include:
Grand Champion, Reserve Champion, Award of Excellence, Award of Distinction, Award of
Achievement, and Honorable Mention. Grocery top two awards and People’s Choice will be
announced later that evening during the WGA’s Chairman’s Banquet.

Some of last year’s
football-themed cakes.
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THE GREAT WISCONSIN BAG-OFF | 4:00 p.m.
One of the greatest WGA traditions is the Great
Wisconsin Bag-Off! Be sure to attend this can’t-miss
event and cheer on your favorite Bag-Off Contestant!
The event will be hosted by Taylor Schaefer, the

75th Alice in Dairyland from the Wisconsin Department
of Agriculture, Trade, and Consumer Protection. Schaefer
educates the public about the importance of agriculture
in Wisconsin.

First place winner receives $500 cash and a trip for two to _
compete in the NGA’s 2023 Best Bagger Competition. Taylor Schaefer,
Second and third place receive $250 and $100 respectively!!! 75th Alice in Dairyland

INNOVATION EXPO RECEPTION, BANQUET, & MEMBER AWARDS
’\ PROGRAM | 5:00 p.m.

The Innovation Expo Banguet on Wednesday evening is a time to celebrate the
special WGA Industry Awards including, Grocer of the Year, Vendor of the Year,
Excellence in Operations and Community Service. These special awards are
presented to people and businesses who have been nominated by their peers for
accomplishing great things and work to advance the industry as a whole. This is a
one-of-a kind industry event that you won’t want to miss!

WMMWWW/

gy

FIRST-CLASS DAIRY
FIRST-CLASS CHOICE

WORLD DAIRY EXPO CHAMPIONS

Dairy Product

v b = Farm fresh quality...from our family to yours.

2022 Fall EXPO Issue | WISCONSIN GROCER 19



Paula Tran, State Health Officer, Wisconsin Department of Health Services

We have an opportunity to work together to help Wisconsinites
live longer, healthier lives. Commercial tobacco use continues to
be a leading cause of disease and death in Wisconsin. To address
this, the U.S. Congtess raised the national sales age for commer-
cial tobacco products to 21 in December of 2019.

This has created confusion among state retailers, since
Wisconsin law hasn’t been updated to match the federal law.
While Governor Evers tried to raise the age to 21 in Wisconsin,
the measure didn’t pass the state senate. However, Wisconsin
retailers should follow the federal law of prohibiting sales to
people under 21 years. By not selling to those under 21, you
help protect the health of youth and young adults in our state.

The national tobacco sales age was raised because 90% of
adult tobacco users say they started before turning 21. Raising
the sales age to 21 also makes it harder for someone who is

18 to buy tobacco products for those that are in high school,
disrupting the social supply of cigarettes and other tobacco
products to young people.

We know that the later in life someone tries their first tobacco
product, the less likely they are to get addicted. That means
fewer young people in Wisconsin eventually dying from tobac-
co-related illness—currently the state’s number one cause of
preventable death.

Thank you to the retailers who continue to train their staff
and post signs in their windows about their rules.

Now, take the next step by refusing tobacco sales

to people under 21 and creating a healthier

future for generations of young people.

Aligning with federal law also helps
you avoid costly fines.
Despite the inconsistency
between state and federal
law, the federal

Tobacco 21 law is
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enforced by teams of FDA inspectors throughout the state.
These inspectors perform checks to ensure retailers do not sell
tobacco products to those younger than 21. They can also issue
fines up to as much as $300 or more in the case of multiple
violations.

In 2021, Wisconsin saw its highest rate of underage tobacco
sales in years, with 14% of retailers selling tobacco products to
minors. That’s an increase of over 150% from the number that
made underage sales in 2019. You can help Wisconsin do better.

You don’t have to do it alone. Free training on tobacco sales
law is available at witobaccocheck.org. At the site, employees
can review study guides and take a quiz on how to avoid
underage tobacco sales. After passing the quiz, employees and
their manager receive a certificate stating that the employee has
completed the state-required training,.

You can also order resources to remind customers of the law and
support your staff in complying with the law at dhs.wisconsin.
gov/tobacco/tobacco21.htm. These tools include window
clings stating that tobacco products can’t be sold to those under
the age of 21, and a digital age calculator to help employees
avoid accidental underage sales.

Thank you for stepping up to keep youth and young adults

tobacco free. We know your job isn’t easy, and it’s only made

more challenging through inconsistent state and federal laws.

That's why we appreciate you putting young people first and
doing your part by not selling tobacco products to

anyone under the age of 21. Together, we can reduce
the underage tobacco sales rate in Wisconsin and
make our state healthier.

Wisconsin’s

tobacco retailers
are verifying age
by checking IDs.

FEDERAL

CHECK IDs FOR 21

According to federal law, tobacco
products cannot be sold to anyone
under the age of 21. Retailers
across Wisconsin are stepping up
by checking IDs to make sure
tobacco purchasers are 21. Ask to
see that ID — it's that easy!

ANYONE

Learn more about the federal law at:
dhs.wisconsin.gov/tobacco21 —

WISCONSIN DEPARTMENT
of HEALTH SERVICES

——

THE NATION'Sy »
TOP GROGERY

Retail Data

POS PROVIDEE

- T el

Local Point of Self
Support Sale Checkout

-ﬂfﬂ',h.-hi;

Integrated
eCommerce

Point of Sale Systems | Self-Checkout | Mobile POS | Payments | Real-Time Sales Data | Digital
Coupons | Loyalty | eCommerce | Warehouse Communication (SIL) | Vendor Communication (EDI) |
Contactless Payments | Cloud Computing | Deli, Bakery and Meat Scales | Meat Wrappers |
Integrated Security Systems | Analytics | Industry Leading Support

www.rdspos.com/Grocery
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HELPING INDEPENDENT RETAILERS BE MORE
PROFITABLE, EFFICIENT, AND INFORMED.

JB is a family-owned

protein solutions

partner, delivering
excellent service and
quality products to

our customers.

- Advertising Support ————— L _— , web: jbgroup.com IF-"
* Asset Protection Our Service - 1

763-497-9588 | St. Michael, MN  [H]!
» Category Management YOUR SUCCESS

e Customer Service
e Financial Services

* Food Safety

Refrigeration/
HVAC Installation
and Service

* Graphic Services

* Marketing

Construction Sales

* Merchandising ®
and Installation

* Pharmacy

. SpartanNash

* Reclamation

Complete Turn Key

Support Services Group

* Retail Development Master Service Technicians

* Retail Technology on call 24 hours/7 days a week
* Retailer Education We Focus On Your Success Zone Mechanical North

e . 1 R - 9645 S 54th Avenue, Suite N
« Shelf Technology Zone Mechanical is a leading provider Fr;nk[in, "u"-.’ll 53132.9179

. of refrigeration, energy managemenit, 1262) 347-4180
* Supply Solutions . iR b e G2 RATEn
food service and heating ventilation and NEW Location
air conditioning solutions for supermarkets, 11811 27th Ave.
: ; . Chippewa Falls, WI 54729
warehouses and retailers of all sizes. , [}} 450-0246

Visit SpartanNash.com or Call: John Paul, VP Sales 616-878-8161 « john.paul@spartannash.com or
Landon Godley, Director of Sales 615-926-9938 « landon.godley@spartannash.com

www.ZoneMechanical.com
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Congratulations
to the
2022 Honorees!

GROCER/ theYEAR

The WGA Grocer of the Year award is presented annually to recognize an individual(s) for their life-
time commitment to the grocery industry. They exemplify the highest leadership in their business and
community and their influence has positively enhanced the lives of others.

Owner, MILLER & SONS, Verona and Mount Horeb
Nominated by Drew Potter, Miller & Sons

Since 1902

SUPERMARKET

Carl started in the grocery business as a young child working for his
father, Keith, in a small store located on the corner of the 200 block
on South Main St. in Verona, Wisconsin, where it is today. He has
kept the family business running as the community celebrates its
119th anniversary this year.

Within the last ten years as Miller’s business continued to increase,
an opportunity presented itself that Carl saw as a way not only

to expand his business into another community and purchased a
Kalscheur’s grocery store in Mount Horeb, and after a brief time in
that store, built a new store. Catl serves as owner and is watching
the fifth generation prepare to keep the family business going with
his nephew in Mount Horeb and his daughter in Verona.
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In recent years, Verona has seen multiple big-name corporations
open up near the Miller’s location, but Carl’s hard work and
dedication has paid off over the years as his stores continue to thrive
even with these bigger stores opening in the area. Miller’s continues
delivering groceries to homebound customers as it has for many
years and you can bet you'll see Carl filling out an order and
delivering it himself. He is able to do this because of the dedicated
managers and employees he has at the stores. With an emphasis

on customer service, Carl’s infectious personality spreads to his
employees and continues on to the customers.

Miller’s offers CPR training which I have seen used by a manager on
a customer first hand, active shooter training and rewards a part
time employee every month with a gift card for their hard work

and dedication to the store and its customers. There are always
opportunities for employees to move into different positions or earn
a promotion. Carl is proud to promote from within the company

as many managers started out as he did, earning their way to a
management or supetvisor role.

The customer service is second to none, as Carl and his employees
continue to carry out groceries for customers as his father did before
him. Where other stores stop with customer service at the door,
Carl is out helping customers with flat tires, running a brat stand
outside the store and attending the county fair where he sponsors
ALL ribbons and purchases livestock from the local 4H club. As a
humble man, you will not see his first name or his picture on any of
these; if anything, you will see the store’s logo as he puts its success
ahead of his personal success.

Along with the variety of products and services Carl’s stores provide,

Carl is extremely involved in the community. Miller’s offers CPR
training as well as active shooter training. Carl and his stores
participate in Adopt a Highway, run the Non-Profit Brat, ALL
proceeds go towards the Verona youth sports groups. 2020 was

a struggle for many businesses and Carl saw that many locally
owned businesses struggling to operate and eventually shut down.
And for Miller and Sons third silent auction event, Carl used
donated products from those local business, raised over $5,000 for
Make-A-Wish and two local girls. But Carl wanted to also grant
another local girl her wish, so he rounded the donation to $9,000
to make that happen.

Carl still sits on the board of directors at
Certco and has been the recipient of multiple
honors and awards, including the WGA Excellence in
Operations and Community Service Awards, a multi-recipient
of Business of the Week in Wisconsin and Business Honor Roll
which supports local students in public schools. And Carl truly
believes that all of it is possible because of his customers and the
employees they interact with on a daily basis.

VENDOR ¢/ theYEAR

The WGA'’s Vendor of the Year Award recognizes vendors who go the extra mile to ensure
their retail grocery customers are satisfied and their products are on the shelves.

Bernatello’s Foods / Nominated by Bob Jaskolski, President and CEO of Trig’s and T.A. Solberg

Since 2008, the Wisconsin Grocers
Association has recognized a WGA
Allied member from the vendor/
supplier community as Vendor of
the Year.

In 2022, the WGA is proud to
announce Bernatello’s Foods is the
Vendor of the Year!

Nominated by
Bob Jaskolski,
President and
CEO of Trig’s
and T.A. Solberg,

Bernatello’s has

always been a
strong partner for
grocers, “Atten-
tion to detail and
knowing and understanding customers is so critical to our opera-
tions. That make Bernatello’s stand out in my opinion!”

The Bernatello’s website says it all: “Let’s Do Business”!

Bernatello’s Foods was started by the Ramsay family from Edina,
MN in 1982. Since that time, they have dedicated themselves to
the marketing and manufacturing of innovative quality pizza and
frozen products, while providing outstanding service and value to
their retailers and customers.

Many WGA members sell the various brands that Bernatello’s
offers and are the beneficiaries of their direct store delivery system.
“With all of the changes and challenges grocers have gone through

in the past few years, we really rely on our vendors and suppliers

like Bernatello’s for their support from
beginning to end,”

said Jaskolski.

Bernatello’s prides itself on getting
involved in the communities in which
they serve, along with giving back
to local non-profit organizations,
law enforcement causes and military
veterans. In 2020, Bernatello’s was nomi-
nated and received the WGA’s Community Service Award for
their support of local organizations and community efforts.

The WGA presented the award to Chad Schultz, COO of
Bernatello’s Foods at the Kaukauna facility. “His (Chad’s)
thoughtfulness towards others is contagious and trickles down to
the Bernatello’s employees allowing us to be able to give/donate to
others in need,” noted the nomination for Schultz.

Bernatello’s is regular fixture at the
WGA's Innovation Expo and the
North and South WGA Classic
golf outings. The WGA Board

of Directors had the opportunity
to engage in a quarterly board
meeting and then took a guided
tour of the Kaukauna facility

Bernatello’s has seen tremendous
growth over the last several years
expanding their DSD system to
Kansas City, and Iowa, and most
recently the St. Louis Market,
Chicago and Illinois markets, and

now into Michigan.
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V' Recognized for their work ethic,
EXCELLENCE & OPERATIONS =iy 5
and creating opportunities for

store associates.

BRIAN BEHNKE - Frozen/Dairy Buyer for Skogen’s Festival Foods
Nominated by Dave Kopetsky & Keven Niemi (Kemps Dairy)

Brian Behnke buying career, Skogen’s Festival

member in setting/opening process for the foods
the grocery majority of them.

industry for

almost 30 Being a valued member of the Festival buying team, Brian works
years. His closely with his peers to deliver an aggressive growth strategy that
dedication continues to place Festival as the leader in all respective markets.
and hard work Brian is a strong servant leader that has built strong relationships
have propelled with all vendor partners during his tenure by valuing their opin-

and advanced ions, treating them with respect, and doing so with integrity.

his career with Opver the years, he has mastered the art of the buy thru coaching

every position of Supervisors/Department Managers on the optimal time to

held. Brian purchase for maximum gross margin and is currently mentoring a
is a fiscally new F/D buying assistant under Skogen’s new management
responsible training program.

buyer, with his
focus on integrity & respect towards the company, its employees, Brian has been involved with various community and charitable
and vendor partners. projects, including food donations for the Fox Valley Feeding
America location, Festival’s Turkey Trot and the coordination of
Brian was raised on a family farm in Reedsville, WI and now in
Fond Du Lac with his wife Kristal and children: Noah, Ashton,

Sophie, & Maddox. He began his grocery career in 1992 working

the Kemps Giving Cow milk charitable program for the past four
years. Festival recognized Brian’s dedication and commitment to
these projects by awarding him the Festival Service Award in 2017.
as a 3rd shift grocery stocker under Supervisor Randy Munns.
Eventually thru his hard work he was promoted to Receiver, He also serves as President of the Redeemer Lutheran School

Grocery Manager, and finally as a Grocery Supervisor for the Board and actively coaches and donates his time for area youth

Festival Foods. He was promoted to Frozen/Dairy buyer for the baseball, softball, and basketball teams.

Festival Chain, a position he still holds today. During Brian’s

PTACEK’S IGA, Prescott, WI
Nominated by Pete Olson, Affiliated Foods Midwest

Pracek’s IGA has been the sole grocery store in the city of Prescott, W1
for 110 years and Pat Pracek (fourth generation grocer) has been a part
of the grocery industry since he was young. John Ptacek opened a meat
market in downtown Prescott in 1912 and in
1944, Don Pracek bought Wenzel Banner Grocer
and combined it with his father’s meat market.
A Don and his wife Charlotte then took on their
son Mike, Pat’s father, as a partner in 1973. Mike
purchased the store in 1979 and moved locations

in 1989, changing the name to Ptacek’s IGA and joining the IGA fran-
chise. Mike now runs the store with Pat and his other five children.

A major part of Pracek’s IGA’s continued success, according to their
nomination, is that they strive to always focus on innovative ideas and
unique ways to grow sales. Pat Ptacek has helped to grow the company
from two locations; the previous store, now called the “Old Store” serves
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has been Foods has grown to 40 stores ° /\
a valued where he was a big part of the estl ‘ ’ a

as a banquet facility, where Ptacek’s often donate space and food
to charitable events. They continue to grow their meat sales with
outstanding meat events twice a year, and record-breaking sales
each time. Over the past several years, Ptacek’s IGA has added a
new car wash, fuel island, sushi bar and online shopping.

Pat and his team have always put an emphasis on investing in
their employees. They offer them the IGA Coca Cola institute
training and are strong advocates in cross training employees to
promote from within. Pat helps the store have a large social media
presence, utilizing it to promote and recognize his employees or
community members and events.

Being the only grocery store in town allows Pracek’s IGA to
support many community and charitable causes. From dona-
tions to local schools, athletic departments and food pantries to
community volunteering, Pat is passionate about giving back.
This was recognized by the WGA in 2015, when it gave Pat
Ptacek the Community Service Award. Pracek’s IGA has also
received recognition from Associated Wholesale Grocers (formerly
Afhliated Foods Midwest), as they were named overall champion
in excellence in promotional merchandising in 2013 and 2021.
And the Prescott Chamber of Commerce named Pracek’s IGA
their Organization of the Year.

PAUL WHALEY - District Manager for Wisconsin for Randy’s Neighborhood Market
Nominated by - Troy Foxen, SpartanNash

According to Paul’s nomination, Paul has incredible people skills
and is always focused on building a relationship and great rapport
with associates, colleagues and customers, which has allowed him
to be very successful in growing his career and the stores

he oversees.

Paul Whaley started his career in the grocery industry in 1989

as a bagger and worked his way up to Store Director and Fran-
chise Trainer for Cub in Minneapolis. In 2015, he became a
Store Director for Gordy’s Market in Wisconsin and in 2018,
was named District Manager for Randy’s Neighborhood Market,
overseeing stores in Arcadia, Galesville and Whitehall.

Opver these past four years, Paul’s strong work ethic, combined
with his expertise in problem solving and growing sales/profits
and maintaining a positive work place for all associates, has helped
the three stores in Wisconsin achieve year over year growth.

On a daily basis Paul displays

strong leadership skills,
including excellent
people skills and
coaching abilities,
allowing associates
every opportu-
nity to grow and
advance within
their store or
the other Randy’s
Market stores. Paul’s
daily actions embody
the culture that Randy’s

FAUE WilALEY

SEEEENE RN PRI IS [T RN BLERES

Neighborhood Market has built, keeping store moral at
high levels.

Paul has also led many community and charitable projects in
Whitehall, Arcadia, Galesville and the surrounding areas. He
coordinates annual muscular dystrophy fundraising events for
the stores, leads efforts for Randy’s Markets to “Give Back to Our
Communities”, raising over $22,000 over four years for food
pantries, Relay for Life, Police/Fire Departments and Children’s
Miracle Network, just to name a few.

Because of his dedication to his stores, associates and communi-
ties, Paul was recognized with the 35W Bridge Collapse Award,
where he organized efforts to bring food and supplies to victims
and first responders during the aftermath of the collapse of the
35W bridge in Minneapolis in 2007.
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EXCELLENCE icOPERATIONS continued

LAURA CURRAN - Store Director, Metcalfe’s Market Wauwatosa

Nominated by - Darlene Murphy, Metcalfe’s Market

Laura began her career with Jewel-Osco in 2008, gaining experi-
ence as manager in loss prevention and grocery, eventually moving
into management roles and ultimately as a store director at Mari-
ano’s Fresh Market in Northfield, IL. During her tenure as store
director at Mariano’s Northfield, Laura increased store
satisfaction ratings from nearly last in the region to number
one. She was hired as Metcalfe’s Wauwatosa store director
in 2020, where under Laura’s direction, Bakery Department
sales grew 14.44% year over year (2020/2021) and Deli
Department sales grew 20.49% during the same

time period.

As a skilled merchandiser, Laura has an eye for detail and
high expectations for her team. Throughout her career,

she has demonstrated both ability and commitment to
promoting team members from within whenever possible.
Laura is very visible in her store and is always encouraging
her team to take advantage of opportunities to shine like

the WGA's Best Bagger contests. And worth noting — WGA’s
Best Bagger winner has been from Laura’s store the past two years!
Laura consistently shares her best practices in merchandising so
that other stores can benefit from her experience and build sales
through ideas gained by seeing Laura’s eye-catching and sales-

driving displays.

Laura is passionate about giving back and supporting the Wauwa-
tosa community. In 2021, she successfully lobbied and brought
back Metcalfe’s Veteran’s Day Discount for veteran shoppers. Laura
and her team host the Milwaukee County Sheriffs as they shop

for holiday meal donations, they provide Thanksgiving meals for
local families in need, as well as hosting a fundraiser to fund a
Wauwatosa police officer’s memorial bike ride to the fallen officer’s
memorial in Washington, DC.

ERNIE & KEN GEMPELER & CONNIE VON DER HEIDE Ownets,
Gempeler’s Supermarket, Monticello
Nominated by Eddie Roberson, Certco, Inc.

Gempeler’s is
the epitome of
a small-town
grocer. Ernie
Gempeler,
his son Ken,
and daughter
Connie Von
Der Heide,
are always

on the sales
floor, with

Ernie working
produce,
Connie doing pricing duties, and Kenny working in the meat
department; and they’re never too busy to stop and chat with

their customers. Their presence in Monticello has been embraced
by young and old for 50 years. Growing wiser as an “Old School
Grocer”, they stay up to date on the new trends and changes in the
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grocery market. According to \
their nomination from Eddie EMPELER’'S

Roberson, Certco, “A word

SUPERMARKET

comes to mind when I think
of Gempeler’s and that word
is “Challenges”. Within that word is another word “Changes”.
Gempeler’s have made the changes necessary for them to continue
to be leaders in the Monticello community.”

On April 10,1972, Ernie and Sharron Gempeler purchased the
store which only had three aisles, one register, and a half dozen
employees. In 1973, they purchased the adjacent building and

in 1986, tripled the size of the store. They also added a meat
processing operation to produce their very own Alpine Boy line of
products, all of which are made and smoked on-site.

Since purchasing the store in 1972, many additions and reno-
vations have provided more employment opportunities for the
Monticello community and surrounding area. The location of the

store sits along the Badger State and Sugar River Trails, providing
many options for bikers, snowmobilers and skiers, which in turn
helps other local businesses by bringing in more visitors to the
community. Gempeler’s is always promoting local products from
the area, including Edelweiss Creamery and Silver-Lewis Chalet
Cheese/Decauter Dairy.

Being the only grocery store in town allows Gempeler’s to support
many community and charitable causes. Ernie has served on the
Monticello Village Board for many years and is involved in the
planning of the local Homecoming Parade that exemplifies who
Monticello is. From providing a place for local scouts for
fundraising and being long time members of the Lion’s Club,
Community Club and Chamber of Commerce, to continuously

supporting groups like the Salvation Army and Local American

Legion Post. Gempeler’s are passionate about giving back to their
community.

Several local retailers and other area grocery stores sell Gempeler’s
Alpine Boy products; in 2021, the Wisconsin Association of Meat
Processors (who annually host the largest product competition

of its kind in the US) awarded Gempeler’s sausage distinctions in
six categories. Reserve Grand Champion in the Fresh Bratwurst
category and the Fresh Kalberwurst category, which also garnered
Reserve Grand Champion in the fresh dinner category. Gempeler’s
has entered products in the this competition each of the past 12
years and has won two or more awards each year.

STEVE HEISE, Director of Pricing and Analytics, T.A. Solberg Co., Trig’s
Nominated by Nate Vollmer, T.A. Solberg Co., Inc.

What sets Steve Heise apart from others in the grocery industry

is his undeniable consistency of meeting challenges head-on and
succeeding. “We have been blessed to have a pillar of knowledge
and expertise in Steve on our team for the past 37 plus years,” from
Steve’s nomination.

Prior to joining T.A. Solberg Co., Inc./Trig’s, Steve worked for
National Supermarkets in Rhinelander for several years before
becoming a Tombstone Pizza merchandiser. He joined the Trig’s
team in 1984 as an evening supervisor, then was promoted to a
Dairy/Frozen Manager, then an Assistant Store Director, and then
a Store Director. In 2015, with the company needed a leader for
their Pricing Department, Steve was promoted to the Director of
Pricing and Analytics.

Steve’s passion for consistency, detail, and numbers propelled him
into a leading our organization in a new role we termed “Director
of Pricing and Analytics”. Steve effectively had to lead areas in
pricing/ receiving standards, pricing strategies, margin protections,
reporting, shrink programs, CTO Reporting, etc. The evolution
of pricing management also led to the need for a completely new
backdoor and front door software system that could be managed
from a centrally controlled team. Steve developed the standards,
the programs, and the team to execute these functions.

Steve recently took on a new project that involved developing

a PCI compliance strategy that tied to our front-end systems,
ensuring all the processes, procedures, and standards tied to data
security was developed, rolled out, and trained. With Steve’s guid-
ance, his company passed the PCI Audit inspection in each of our
stores — a huge behind the scenes achievement for the company.

Known as the “voice of opportunity”, Steve continues to provide
greater opportunities for both the company as well as all associates.

Any challenges, problems, or diffi-

culties are seen as “Opportunities”.

And his inner desire to be respectful
towards everyone, no matter what
the circumstance, serves as a back-
drop for this mentality.

With pricing departments quickly evolving over the past 5-10
years, Steve has been at the helm to ensure practices and proce-
dures were developed, introduced, and trained throughout the
company. And through his time as a Store Director with Trig’s
Rhinelander, developments and promotions came under Steve’s
leadership and guidance: two of his Assistant Store Directors are
now Store Directors of other locations and four other department
leaders were promoted to Director or Facility Leader positions.
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COMMUNITY SERVICE

Recognized for their outstanding contributions to their community and tireless efforts
of making a difference for their neighbors and customers.

KEVIN GRUNEWALD, Frozen/Dairy Buyer,
Tadych’s Marketplace (Coborn’s), Clintonville

Nominated by - Pete Olson, Associated Wholesale Grocers

Kevin Grunewald is always striving to focus on innovative and unique avenues
to grow business at Tadych’s Marketplace. From implementing and always
improving their online shopping to bringing a new Sushi department within
the store. But Kevin’s enthusiasm and motivation is carried over to his steadfast
involvement and dedicated service to his hometown of Clintonville, WI. He
currently serves on the Clintonville Fire Department and with Tadych’s Market-

REW IS b o g

place, has been involved in supporting numerous community groups including
B2 EVILA Y SERY ML AW AR

the local Chamber of Commerce, the Salvation Army, Clintonville A’s Fireworks
4th of July and the Fire Department’s Food Drive for local food pantries.

Community members have recognized Kevin’s leadership and Tadych’s Market-
place’s support with several awards including the Patriotic Citizen Award, the
2018 Waupaca County ARC Kellers Lake Business Award and recognition for
outstanding and dedicated service to Veterans Memorial Post 63.

MILLER & SONS, VERONA & MOUNT HOREB
Nominated by Corey Larson, Indianapolis Fruit Company

BRIAN BEHNKE
Festival Foods

As a fourth generation grocer, Carl Miller began his career in the family store at

just ten years old. Fast-forward a few decades to present day, where Carl serves

as owner of two Miller & Sons locations , the flag ship store in Verona and the
other in Mount Horeb , working alongside his daughter and nephew to continue
the family business into its fifth generation. Miller & Sons has a long history in
Verona that began over 110 years ago as a general store and post office. The busi-
ness has evolved into a full-service grocery store and deli whose emphasis remains

focused on customer service and giving back to the community. Carl and the

Bio on page 26.

Miller family’s civic efforts are extensive and too numerous to count. For three
generations, Carl and his family have delivered groceries to the homebound of the
community, given local organizations access to their Brat Trailer for fundraising
events, and every summer a week is set aside for kids activities, including

cake walks, facepainting, Oreo stacking and cookouts. Miller and Sons truly know
the meaning of “Community” and Carl Miller said it best, “ To me, if you're in a
business in a community you need to be a part of it. That’s just natural for us.”
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Providing the Freshest Bouquets, Blooming Plants,
Tropical Green Plants and Fresh Cut Flowers,

The Freshest Floral Direct
J  from the Farm to You - Guaranteed

S@KRUEGER
WHOLESALE

10704 Tesch Lane Rothschild, W 54474
"ﬂrl«q '. 1-800-275-6132 [/ 715-359-7202

_mﬁh ? www.kruegerwholesale.com

=+ SPARBOE

Companies

Your family- and women-owned
fresh shell egg provider

Feeding families and enriching lives since 1954

certified

WBENC

1-800-BEST EGG omen's s s www.sparboe.com
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PROFESSIONAL (57001 SUPPLY

EVERYTHING YOU NEED TO MAINTAIN YOUR STORE!

Cart/sanitizing wipes ¢ Restroom cleaners e Sink station chemicals
Deli & Meat Dept e Floor care e Gloves, floor mats,
maintenance o Safety signage machines, and more

AGHINE SALES + SERVIGE

o 21-point Preventative Maintenance service
for automatic floor scrubbers

o FREE pick-up & delivery

« FREE loaner machines (when available)

We sevvice all makes & weodels

Concept 915 removes the white
crust of ice melting compound
residue. One pack makes 5
gallons.

Professional
strength ice melt
availablein a

- . variety of sizes
Pleasant sassafras fragrance - = and blends.
Leaves floors sparkling P Pet-friendly &
clean; Great for carpets too. environmentally

For use in mop buckets and . friendly blends

IR BLOWERS

Don’t fall short of protecting i Great for entrances during wet
your customers this season! Ask . seasons!

about our safety signage o : Large & mini

options! . versions

available

Stackable,
affordable, light
weight
Air Mover Mini

wili \\1\'

Share
in what *

| Bakery | Deli | Packaging | Logistics | Sanitation | Cold Storage

Committed to helping Wisconsin grocery stores grow by providing the best possible
value for quality ingredients, products, packaging, disposables, and transportation.

800.242.6461
www.valleybakers.com

(]
Val Ie ‘ COOPERATIVE
ASSOCIATION | f1©]in|

ucu Nll!fl

Air Mover

For information on our full line of products for grocery stores, contact us!

Professional ERIC BRESSER
Supply|== (920) 627-0084
W—— = o ric@cleaningstuff.biz
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@ bakertilly

Baker Tilly’s industry approach enables us to deliver innovative
advisory, accounting and tax services to nearly 1,000 grocery
and convenience store locations across the U.S.

Whether you’re looking to adjust pricing strategy, improve
employee retention, open new locations or explore online
product sales — navigate these challenges with our industry
specialists by your side.

Connect with us:

Todd Bernhardt, Partner
. " +1(608) 240 2654
4 member of Baker Til N3 o todd.bernhardt@bakertilly.com
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Will there be any copy for intro to each of the sponsor categories?

-
Vo &

YOUR TRUSTED PARTNER
FOR 2022 AND BEYOND

HAND.

In adverse times and in good times,
We Will Be Here.

_ SpartanNash.

Support Services Group

Visit www.awginc.com
or follow @AWGCorporate on Twitter, or contact:

Diane Guererro - 262.806.1203
Keith Knight - 615.290.6093

Visit SpartanNash.com or Call: John Paul, VP Sales 616-878-8161 « john.paul@spartannash.com or
Landon Godley, Director of Sales 615-926-9938 + landon.godley@spartannash.com

™, e 00 o -
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< [ ({ (("C)) SERVING THE REAL INDEPENDENT GROCER.

L *,

\ Y e .

| e e
BN O

T JUST A MEMBERS ) A PARTNERSHIP! (

Full service wholesale grocery distributor exceeding the needs and expectations of our customers.

BEST AVAILABLE SERVICE » GREATEST VARIETY OF PRODUCTS » LOW DELIVERED COST
. o e I e A ectietods
CERTOINC.COM MADISOMN, WISCOMNSIN « PAUL FREY + 608-963-7910 » PFREY@CERTCOINC.COM
M u LT R A Responsibility .
2 J has its rewards.
4 o AR BUD LIGHT
£ M .
= Transforming the World of Food
| r'-l- : - " . . . . . . . .
y A - With 60 distribution centers we deliver more options and more value! Since its founding more than 150 years ago, Anheuser-Busch has
For More Inf ion Pl c our Mid Reqion: . been a leader in the beer industry. With nearly 40% of the US
CORrAIGOIiIe#LErIr\TA]Z::;Jger ﬁsze?gtjcélo::ne:]the; 32%'32’03 Fresh Fruits & Vegetables domestic market share, a portfolio of more than 500 brands,
v 357 . . .
' N ’ Merrill Branch L Branch H d Branch and 12 breweries strategically located throughout the United States.
: CHRIS MORTON, Director of Sales, 312-497-6428 D:::Gai?hne(,:Sa\e Manager M?:emPsiz:arrgiand Manager Dzzrl?lre‘lsorrw?g:\es Manager
BRAD M||_|_ER, Senior Director, Market Development, 630-743-9226 Direct: 715.536.8836 Direct: 608.788.1700 Direct: 715.796.4600 .
u rl Fted H atu ral fﬂgds gegi:cizeoézr:g::v‘siswholesale com rCne”i:cifrfgr‘jsas]gaviswho\esale com Ss!\:sisrjgrgfszg:aswholesa\e com Anheuser-Busch has the resources in place 15 CALIFIEG 5L
8401 WEST 102nd STREET, SUITE 500, PLEASANT PRAIRIE, W1 53158 9 - p - : mdustry volume, while continuing to meet the changmg
crazyfreshproduce.com | russdaviswholesale.com needs of today’s consumer.

'|'I’Jl.|]l kaow i one of cuws
BAKERY, CONFECTIONS, CONVENIENCE STORE, DAIRY, DELI, FROZEN, HEALTH,
WELLNESS & BEAUTY, INTERNATIONAL SPECIALTY, PACKAGING, SEAFOOD, ~
SPECIALTY GROCERY & SUPERMARKET FOODSERVICE

Lipari is known for some of the best customer service in the industry including regular
sales representative visits and unmatched store planning and merchandising.

* Lipari Foods also continues to Jook [ov Lipari Foods
EXPAND Organic, Gluten-Free m@ the 2022 WA L I P A R I
and Non-GMO product offerings! @’wm'd Nnovalion &w o/ /
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FIRST-CLASS DAIRY
FIRST-CLASS CHOICE

WORLD DAIRY EXPD CHAMPIONS

Farm fresh quadiny.. from sur family te yours.

MOLSON
& COORS e
With every bottle, can and keg of beer we

produce, comes our pledge of excellence.

As our brewmaster says, “It's not enough for our beer to
be perfect. For the people at every one of our breweries,
every last drop of our beer has to be perfectly Miller”

After all, we make more than beer.
We make Miller time!

Bernatellos
———Foods®

"The Great Pizza Experience”
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<@KRUEGER
WHOLESALE

Providing the Freshest Flowers in the Midwest!
Bouquets, Blooming Plants, Tropical Green Plants
and Fresh Cut Flowers.

The Freshest Floral Direct from the Farm to You -

GUARANTEED

800.275.6132 | krue lesale.com

Professional

lv = e
suPp y I-— SPECIALIZING IN
[ 1 GROCERY STORE
ERIC BRESSER SHAWN SIZONEN SUPPLY

920.627.0084 920.912.8513
eric@cleaningstuff.biz  shawn@cleaningstuff.biz

— Ak abovt owr Show Spooiak, valid OCTOBER - DECEMBER 2022 —
FOR MORE- INFORMATION, CONTACT YOUR GROCERY REF TODAY!

| Bakery | Deli | Packaging | Logistics | Sanitation | Cold Storage

Wholesale distribution of high-quality products for the baking and foodservice industries: including
ingredients, thaw-and-hake items, packaging, equipment and other supplies to retail, wholesale, in-store
supermarket bakeries, donut shops, pizza restaurants and manufacturers, candy stores and institutional

foodservice operators located in Wisconsin and Michigan’s Upper Peninsula. Offering warehousing for dry,
cold or frozen storage, temperature controlled transportation solutions and nationwide freight forwarding.

COOPERATIVE
ASSOCIATION

920.560.3200 | mail@valleybakers.com | valleybakers.com

s Mt gy wadd iy

Wards. 5O op Perkemes | A6 Bes® A+ rSopenor Rating
BT T R —

T TR T NS S——

Commartial insarmnte Froperty & Casualy
L & Dunsdsty becormes | ‘Workaers Compenaation
Buiatwvit Suctestan ang [vlse Pansng |

« Fresh Meats
- Dairy

9 « Produce

« Abby’s Bakery
- Grocery

2100 YEARS STRONSYL, . Gwm/HBC
MasonBros.com | 800.862.8940

#) designergreetings

An established brand chosen by
Independent grocers to differentiate themselves
) from mass market stores and
Designer Greetings offers an drive sales with an increase in gross margin dollars.

extensive 160 foot selection
of everyday cards and a full Contact David Krueger, National Sales Manger - Supermarket:

David.Krueger@DesignerGreetings.com | 920.217.4438

line of gift wrap.

DesignerGreetings.com | @DesignerGreetings

v Pick'n Save

L ¢

( "“
Al Pick 'n S5ave

we believe in fresh ¢
for everyone. ' o
[ A

@ pakertilly

Whether you are a small business or large
chain, we can help you grow and thrive with
our advisory, accounting and tax services
backed by grocery specialization.

Connect with us: bakertilly.com/grocery

225 - — Kemps' Circle of Good «

iy famey

ol (Sme Q4 ound

‘We are proud to be owned by local dairy farmers
who maks up Dairy Farmers of America.
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JB Group distributes and manufactures quality
food products and services to retail and foodservice

channels across the midwest region.

JB is a family-owned protein
solutions partner, delivering
excellent service and quality
products to our customers.

Our Service jbgroup.com
YOUR SUCCESS® 763-497-9588 | St. Michael, MN

PROUD TO SUPPORT THE WGA!

CHEESE COMPANY

MORE’THAN GREAT CHEESE-
(ts Our Way of Life.

klondikecheese.com

General Beverage is one of the largest wholesale distributors
of wine, distilled spirits, beer and non-alcoholic beverages in
Wisconsin. We consult with, sell to, and service over 11,400
licensed beverage retailers throughout the state. Our job is to
help them to profitably select, promote, merchandise, and sell
consumer products in the beverage category.

Cermay-Owened S 1533

GENERAL BEVERAGE
SALES COMPANY

genbev.com
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" SPARBOE

Companies
M o
b .'-‘i-" _ - Thank you, Wisconsin Grocers!

e, .} ,ai, At Sparboe Companies, we share WGA member’s values
‘f .;':?l}:‘i' Weg = 3 conducting our business with unwavering ethics that
P Capd I e

“p R

i

% build trust. Thank you for choosing Sparboe Companies eggs!

ot

v Y

SALES CONTACT: Tom Droege, Area Sales Manager
800.BEST.EGG * Sparboe.com

Savor Every Flavor!

Look for Cedar Crest Ice Cream throughout Wisconsin

cedarcresticecream.com e

[ ] [ ]
Indianapolis

[ ] L. )
Fruibo:ouosg e

Since 1947, Indianapolis Fruit has delivered fresh produce
throughout the Midwest. Our full-service set includes:

e Organic & conventional e Specialty offerings ~ ® Unmatched

fresh produce e Gourmet grab-n-go customer service

¢ Fresh cut products e Floral

indyfruit.com | mygardencut.com | 800.377.2425

WISCONSIN
CHEESE

y:m'&,bm'(

‘rvumery

800.533.9594 « shullsburgcreamery.com
Contact Tim Fink, 608.482.0383 « tfink@shullsburgcreamery.com

Alsum

drms .}\_l II-{_{IJI.J

Grower | Packer | Shipper

&

. SupplyMpotatoes, onions and quality produce year round

- Grown with care for the best from our family to yours

- Rooted in nearly 50 years of potato W&

www.alsum.com | 800.236.5127 | Friesland, WI

oT\CED!

Advertise in the
Wisconsin Grocer
Magazine!

WNeeINSIN
GROCERS
o o  ASSOCIATION

For more info, contact Ellen Bruenig at
the Wisconsin Grocers Association.

Phone: 608.210.3303 ¢ Email: ellen@wisconsingrocers.com

THE NATION'S
“TOP GROCERY

POS PROVIDER

rdspos.com/tjrocery | 800.779.7052

(/= Retail Data
ROS) gystems

DBS has decades of
experience in delivering

DBSGROUP
o

BREAKING
NEW GROUND successful ground-up,
IN CONSTRUCTION store expansion and

2700 National Drive, Suite 101 revovation projects.

Onalaska, W1 54650
608.381.6007 | dbsg.com

Refrigeration/HVAC

Construction Sales Complete

Installation and Service and Installation Turn Key

We Focus on Your Success!

Zone Mechanical is a leading
provider of refrigeration,
energy management, food
service and heating ventilation
and air conditioning solutions
for supermarkets, warehouses

zonemechanical.com and retailers of all sizes.

GREAT PROFITS
FOR YOUR BUSINESS!

Protect your business and your customers
with Wisconsin’s only private regulated and
legal pulltabs. Great profits for you and fun
for your customers.

Wisconsin Souvenir Milkcap Pulltabs
262.336.9624 | wimilkcaps.com

DRIVE £
{ PRODUCE
SALES
ANTHONY
WITH MARANO

businessdevelopment@amarano.com

MADE in WISCONSIN!

Afederally licensed state-of-the-art facility based in
Rhinelander, Wisconsin. Smokehouse uses in-line
smokers and only the finest hardwood chips, resulting
in unique and award-winning products. The
30,000-square-foot facility is known for bratwursts
but produces more than 100 varieties of smoked

trig ssm (; ke h ouse.com sausages, hams, snack sticks, bacon, and more.

Home of The, World’s- Best. Brats!

(BREED We can help you find
the perfect fit for your
food and retail products.

Simply Belter Packaging”

MADE WITH
WISCONSIN POWER

A MADE
‘E 3 SUSTAINABLY

placon.com

/ 50 COFFEES & MORE THAN
/

BERRES. 40 FLAVORED VARIETIES
BROTHERS

COFFEE ROASTERS

berresbrothers.com

Retail
Technology
Solutions

N .'Zs Mobile Apps

NORTH G#UNTRY

BUSINESS PRODUCTS

CENTEC is one of Wisconsin’s largest

SECURITY SYSTEM INTEGRATORS
with proven expertise
in the design,
installation and
service of commercial

CENTEC

and executive SEF[I:RUERITY

residential clients.

W228 N727 Westmound Drive, Waukesha, W1 53187
800.204.4677 « CentecSecurity.com SYSTEMSINTEGRATION
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Your Service Specidalist For All Your Cutting Supplies And
Accessories For The Foodservice And Supermarket Industries

F S

.

CCS Cutlery

For All Your FoodService Cutting Needs

P:262.725.7399  F:262.725.7398 - sules@ccsculle:y com

.‘k

The Social, mwlmfwc‘m /
Add a pinch of Wisconsin Lottery’s content with

SHARES, LIKES or TAGS for added store exposure!

Mix additional benefits using @mentions to drive
awareness to your store.

600

WISCONSIN
LOTTERY

The

Leader in
Sustainable
Products

CROWN PDLY crowﬁpt;ly.com

SWEETER, BETTER TASTING CARROTS
FRESH FROM THE MIDWEST

resho

Moms MN

freshaproduce.com v sales@freshallc.com Q 320.589.5048

g ®
. ®

LIl ORGAKIC
INDEED. LI+

Midwests Finest Produce

5814 104th Avenue
Kenosha, WI 53144
heartlandproduce.com

i

produce compony

Serving the planet one gallon at a time.

ot

PISEEEE 5

K™

naturalpuredrinkingwater.com
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OUR NUMBER ONE PRIORITY is to continuously strive to give
the best in service and customer satisfaction by providing

Central City Distribution is a Wisconsin owned
company that has been servicing WI businesses

exceptional quality products at very competitive prices. = -__ for over 20 years. We provide DSD service and
- | | F L ! merchandising to over 600 (-stores and grocery

il RN N stores throughout the state. C((DC delivers

CE NTR AL CITY products and services to most of the major grocery

chains across the state. Product lines include snack

DISTRIBUTION COMPANY & items and Wisconsin made products, that are sold
Mike E. Dahlke both locally and nationally.

U MIDWEST PERISHABLE INDUSTRIES
3029 N 112th Street | Wauwatosa, WI 53222 centralcitydist.com

midwestperishables.com 262.373.1170

Fisher gets you to where your customers are.
Digital marketing, direct mail, print, social media,
sighage — you name it! We do it all with consistent
branding to drive sales and move products.

FISHER Bill Woodlock
billw@fisherprinting.net

CHICAGO | LOS ANGELES 708.237.5216

4 IMores iThan A Dlstrlbutor

Distributing and Servicing Candy, Spices and Tobacco
for Supermarkets in Wisconsin and the Mid-west !

Contact: Craig Diepenhorst, Supermarket Sales Manager,
cell: 616-581-1986 or email: craig.diepenhorst@hthackney.com

We are on a mission to source 100%
of our cheese from Midwest dairy

(ﬁ farms across the Heartland. onsors‘ W‘thOUt you.
to all our SPf ble!
RYSTAL FARMS - the EXPO would Nt 2® posslp
DAIRY CO.— :

See more aboutour  CyctalFarmsCheese.com

commitment here

Maglio Companies provides safely-grown, top quality,
fresh produce that nurtures a healthy lifestyle.

GROWING PRODUCE STRATEGIES

I.
gCOMP IES

maglioproduce.com

It's Authentic. It's Clean It's The Natalie's Way.

,.,-'
- Squeezed fresh, wholesome ingredients.

OrcHiD Isiann Juice Co.
No preservatives. No concentrates. No GMOs.

With more than 24,000 designs,

Designer Greetings offers the perfect
choice for the independent grocer

des1gnergreehngs

@ BETTER
& BETTER
& BETTER
& BETTER

SWITCH YOUR GREETING CARD DEPARTMENT TODAY!

To learn more, contact us today!

800.654.6960 | www.designergreetings.com | @DesignerGreetings
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Brickstead Dairy
Greenleaf, WI

Dan Brickstead
.I., .

¥
¥
b

ol
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DRIVE PRODUCE SALES WITH —m———~

The Ingredients for 3
GREAT TIME!

MARKET

[
7> gb
g veGE"

Offering a wide selection
of exclusive Gramma Jo’s
brand packaged fruits
and vegetables

- Bagged citrus
and avocado

« Organic and
conventional.

« Ready to eat.

« Fresh cut for
foodservice and retail.

FUN AND FRE@KY
FRUITS & VEGETABLES

« Specialty produce program.
« Packaged and bulk.
« Store signage.

to Store

WE DELIVER SERVICE, VERSATILITY AND KNOWLEDGE TO OUR CUSTOMERS!

¥ IerANG) OUR OUR
-y j g CAPABILITIES CUSTOMER
) 2 . 650,000 square foot facility. SUPPORT Mibwaukee, Wi

PROGRAMS

» Planogram development
and store resets.

» Independent temperature

controlled coolers. Sheboygan, W! )

Madis‘on: Wi

« Thermal tech ripening rooms.

. Tomato sorting for size + Ad planning and SERVING
and color. creative support. WISCONSIN ANTHONY
. Packaging and private . Branding programs for popular AND THE )17 ’(‘:ASEA’?,/':SY
labeling capabilities. produce categories. MIDWEST Chicago

« 36,500 square foot
processing plant.

e
Champaign, IL

anthonymarano
businessdevelopment(@amarano.com
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Wisconsin — its soil, topography and climate combine to create the
perfect terroir for producing the world’s best milk. So it’s no surprise
that over 1,200 of the world’s greatest cheesemakers call it home.

Voull Kaow ifs one of oy

ﬁ g @ D WisconsinCheese.com
44
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HARD SELTZER

CELEBRATE RESPONSIBLY H - UJ—’

TC Hard Seltzer Company., Milwaukee, WI e Flavored Beer
©2022 The Coca-Cola Company, "Topo Chico"
is a trademark of The Coca-Cola Company 2022 Fall EXPO Issue | WISCONSIN GROCER 45




Look for Cedar Crest Ice Cream
throughout Wisconsin

cedarcresticecream.com

Protect your
business and your
customers with
Wisconsin’s only
private regulated

and legal pulltabs.

Great profits for
you and fun for
your customers!

262.336.9624 wimilkcaps.com

46  WISCONSIN GROCER | wisconsingrocers.com

—

:

LERSHEI
RY

%.

™
=

I

[

g
i

PHAIHI[ DU SAC, WISCONSIN

WOLLERSHEIM.COM

Midwest’s Finest Produce
5814 104th Avenue
Kenosha, WI 53144

produce compony

e Full-Service Wholesale Produce Distributor
Family Owned and Operated
Longstanding Partnerships With the Industry’s Top Shippers
Experienced Sales, Buying, and Merchandising Staff
Certified Organic Program

- Primus Certified — 99% Rating

¢ Dole Bananas *Pick your perfect stage!*
¢ Preconditioned Avocados

Packaged Products

- Fresh Indeed, Organic Indeed, or Private Labels!
- Specialty pack sizes to fit your needs
Specialty, Seasonal, and Local Produce!

ORGANIG
INDEED

heartlandproduce.com

MUENSTER ¢ BRICK « HAVARTI - GOUDA

FETA CHEESE - GREEK YOGURT

MORE THAN GREAT CHEESE-

(ts Our Way of Life.

www.klondikecheese.com
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ANNUAL COMPENSATION FOR
WISCONSIN LOTTERY RETAILERS:

Vizance means Forward '/

It's the embodiment of our vision:
To be the leader in associate loyalty and client relationships

$62,000,000

Insurance Solutions for Grocery Stores

- One stop shop for all insurance needs

- Dedicated team with 40+ years in the retail and
hospitality indstries

- Comprehensive health, safety, risk management, and
employee benefits programs tailored for the industry

- Exclusive resources and programs designed for the
specific needs of each store

THAT’S A WHOLE LOT OF SCRATCH.

Contact us
To receive a free comprehensive policy audit

In fact, Wisconsin Lottery has paid out $1 billion to retailers across the state since 1988. or emp|0yee b_enef!ts compllance audit!
But lottery retailers aren’t only bringing in extra cash. With a player in every customer, Call Chris Rosi at 262.563.5478
they're bringing more people to the counter. That's an even bigger win for your business. L
WISCONSIN
LOTTERY

st tbos oauzz y vizance.com

vizance »

Partnering to provide quality goods
and services to our communities!

WGA Business

Partners

pﬂll.l]]]_g

CHEESE®

WisconsIN
e

DBSGRBE“P"GP MOLSON B
IN CONSTRUCTION e C O o R S :::;:g: ¢ dir i

z@,K UEGER
WHOLES

ALE

Russ Davis Wholesale, Inc.

® Professional
]

@
Va"ey| COOPERATIVE
ASSOCIATION

Breaking
New Ground
In Construction

—
DBS Group
-

7 NN

G OING BEYOND.

GRAPHICS

RIGHT THE
1T TIME!

AZProgroup.com

Store Planning
Services

Architectural
& Engineering
Services

Construction
Services

608.881.6007 dbsg.com

ONALASKA « WI | ROCHESTER « MN
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C:c:jq'rrj ory.

FOF All YOUr Foodservice CUutting Needs

1632 Hobbs Drive — Unit C, Delavan, WI'53115
P:262.725.7399 F: 262.725.7398 ¢ sales@ccscutlery.com

Your Service Specialist For All Your Cutting Supplies And Accessories

For The Foodservice And Supermarket Industries

QUALITY CUTLERY FOR
ALL STORE DEPARTMENTS

SLICER BLADES FOR
ALL MAKES AND MODELS

MEAT GRINDER PLATES
AND BAND SAW BLADES
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ADAPT YOUR STORES
TO THE FUTURE OF GROCERY

Retail
Technology
Solutions

JOE NACKERS ¢ SALES ACCOUNT MANAGER | TOSHIBA
NACKERSJ@NCBPINC.COM + 920.284.2245
NCBPINC.COM Q\Ti"*ZIEBRA

TH GLIUNTRY

Your Full Line
Grocery Supplier

- FRESH MEATS
- ABBY'S BAKERY
- GROCERY

CONTACT:
BROCK. KIRAFT
SALES MANAGER

8008628940
IIF INTERESTED

TS

Since 1994, The Original Highlander Grogg.
Sometimes followed, often copied, never replicated.

Al
BERRES®

BROTHERS

COFFEE ROASTERS

HichLANDeR
CRgY

50 Coffees and More Than
kO Havored Varielies
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(.Slwl burg

‘f'eamery

e =
T"' E TASTE OF OLD FASHION GOODNEs: SN
—.————-'—'__'_"_'— o

Specmfmts in Natural Cheese Smce H'.}#

* Complese Regail Cheese P'ro OgFAMS » Pefri g{mmnf{ |'h kkkkk o
* Display Case Management * Retail Signatare Brands
* Award Winning Service & Quality * Food Servioe 8 Expon
|”FEE'#E%"1 Contact: Tim Fink 608-882-0383 » 1-800-533-9534
. O]
“»=  Www.shullsburgcreamery.com J

MASON
A,¥ BROTHERS
MIG S

WHOLESALE
GROCERS

- m 2100 YEARS s’tﬁﬂ“ﬁ WANAAUASIOINIBRORLOOAL

SLIROUURC GVRG U

»s smokehouse is a creator of the ay
Northwood’s smoked meats experience,
+

Trig thentijc

The award-winning Smokehouse brings a taste of the Wisconsin
Northwoods right to your table. Producing more than 100 varieties of
fresh and smoked sausages, hams, bacon and other fine meats.

The Smokehouse in Rhinelander combines state of the art in-line
smokers and only the finest hardwood chips
for smoking to make award-winning,

delicious and one-of-a-kind products.
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JAMES HYLAND, Chair,
Roundy’s Supermarkets, Inc.

James Hyland is the Vice President of Communica-
tions & Public Affairs for Roundy’s Supermarkets,
Inc., a wholly-owned subsidiary of the Kroger
(0., and is the chief spokesperson for the company.
Roundy’s operates 150 retail grocery stores under the
Pick ’n Save, Metro Market, and Mariano’s retail banners in Wisconsin and lllinois.
Hyland combines a strong financial background and over 30 years’ experience in
designing and executing highly effective communications strategies for Fortune
500 and 1000 industry-leading companies. Hyland holds a Bachelor of Science
degree in Finance from the University of Illinois - Chicago. Hyland is the father of
five children, resides in the Milwaukee WI metropolitan area and is a veteran of
the United States Army. (Since 2018)

BOB JASKOLSKI, Vice Chair
"\ T.A. Solberg Co., Inc.

Bob Jaskolski is currently the President and CEO at
T.A. Solberg Co., Inc., where he is responsible for 8
Trig’s store locations and the many businesses that

make up the T.A. Solberg Company. Prior to his

position at T.A. Solberg (0., Inc., Jaskolski held a variety
of positions at Supervalu over 30+ years. Currently Bob also serves on the
National Grocers Association Board of Directors and Chairs the Audit Committee.
Jaskolski has been married to his wife Peggy for 42 years and they have one
grown daughter, Kristin.

KEVIN METCALFE,
Secretary/Treasurer
Metcalfe’s Market

Kevin Metcalfe is Vice President and Owner of
Metcalfe’s Market. Metcalfe started his career in
the family grocery business as a 4th generation
grocer in 1989. Metcalfe was born and raised in Madison
and attended Madison College where he earned his degree in finance; Metcalfe
and his wife, Tina, live in Monona with their three children. He is a member of
the Wisconsin Grocers Association, the Wisconsin Realtors Association, and Past
President of the Monona Exchange Club. Metcalfe was named the Wisconsin
Grocers Association Grocer of the Year in 2012 and has been active in the Monona
community as a former City Alder, Planning Commission Co-Chair and Chamber
Board Member. Metcalfe enjoys boating, snow skiing, flying and co-organizing
the World’s Largest Brat Fest founded by his father in 1983. Kevin and his brother
Tim, President of Metcalfe’s Market, received the WGA Community Service Award
in 2021. (Since 2019)
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STEVE BURKHART, Festival Foods

Steve Burkhardt serves as Vice President of

Operations Support for Festival Foods, begin-

ning his career in grocery in 1987 as a bagger

/ at Skogen’s Center 90 IGA store in Onalaska, WI.

Burkhardt helped open the first Festival Foods loca-
tionin1990 and has led in various capacities throughout

his 32-year career with Festival Foods. He is involved with many community

groups and also serves on the Elder Board at Appleton Alliance Church. Burkhardt

and his wife Jessica live near Appleton and have five children.

(Since 2018)

LANDON GODLEY, SpartanNash

Landon Godley is the Director of Sales for Spar-
tanNash. He has held a variety of positions in
SpartanNash including store operations, retail

training & development manager, project manager,

account manager and director of national accounts,
prior to his current role. Landon began his grocery career
when he was 16 years old at Weis Markets in Pennsylvania, and attended Penn

State University. He currently resides in Faribault, MN with his wife Tracy and they

have 2 adult children. In his free time Landon loves fishing, hunting, golfing and

spending time with his family.

DIANE GUERRERO,
Associated Wholesale Grocers

1\ Diane Guerrero is the Business Development
Manager for Associated Wholesale Grocers located
in Kansas City, KS. Experienced in the grocery
industry for over 25+ years, Guerrero holds a BSBA
and MBA- Finance Minor from Cardinal Stritch and
Ottawa Universities, respectively. Guerrero started her career in retail manage-
ment for Sun Foods, Godfrey Fleming Inc. and has since worked for Supervalu
and Certco Inc. in areas of wholesale procurement, category management,

sales and marketing and store development. Guerrero was born and raised in
Wisconsin and is married with four grandchildren.

GREG HANSEN, Hansen’s IGA

Since 1992, Greg Hansen has been a partner
and owner of Hansen’s IGA, with eleven
locations in Wisconsin. Hansen uses his 20+ years
of management experience to keep his fami-
ly-owned business thriving. His wife, Kari, works
alongside Greg as the Special Products Coordinator.
They live in Bangor with their three children. (Since 2010)

MICHELLE HARRINGTON,
Delafield Sentry

Michelle Harrington, President of Albrecht Foods,
has worked in the grocery business for over
30 years. She is responsible for overseeing all
operations of Albrecht Foods located in Delafield, WI.
A graduate of UW-Whitewater, she taught High School
for 6 years while working part time in the store. In 1999, she changed her focus to
commit full time to the family business and participating in the WGA. In 2016, the
company won the WGA Excellence in Operations Award.

NICK LENZI, Lipari Foods

Nick Lenzi recently joined Lipari Foods as VP of
Marketing, but he began his career in 1980 with
VG's Grocery, holding positions of increasing
responsibility until the chain was acquired by
SpartanNash in 2008. While at SpartanNash, Lenzi

served as Director of Sales and Merchandising for corporate
retail. Most recently, Lenzi was the Senior VP of Sales and Marketing for Busch’s
Fresh Food Markets in Ann Arbor, MI. (Since August 2021)

STEVE LOEHR, Kwik Trip

Steve Loehr is Vice President of Operations for
Kwik Trip, a 750+ convenience store chain head-
quartered in La Crosse Wisconsin. Prior to his 30+
years at Kwik Trip, Loehr held a variety of positions
at Gateway Foods, a grocery wholesaler, including
being President of its Pennsylvania division. Steve
is a past chairman of WPMCS and NACS and currently serves as chairman of WMC.
Married to Cheryl for 48 years and have four children and eleven grandchildren.

MARK McGOWAN,
C&S Wholesale Grocers

Mark McGowan, senior vice president, retail for
(&S Wholesale Grocers, leads Pigaly Wiggly®
Midwest and is responsible for the retail and
franchise business, which is an active part of

(&S's growth strategy. Mark has more than 30 years of
experience in the grocery industry, with a long history of partnership with (&S in
his leadership positions at Ahold Delhaize. Most recently, he was the presi-
dent of Stop and Shop, where he led more than 65,000 employees across 416
stores. During a period of growth and transition in the marketplace, Mark was
instrumental in leading integrations and acquisitions to meet customer needs
and drive business growth. His leadership enabled year-over-year positive sales
trends, while also increasing both customer and employee satisfaction scores.

MARK MALONEY,
Russ Davis Wholesale

Mark Maloney was named the Director of Retail
Sales in 2021 after serving in numerous capacities
with Russ Davis Wholesale since 2006. He opened
the Merrill location in 2006 as the Branch Manager
and then served as Regional Director of Sales for the
Merrill/Hammondj/LaCrosse facilities. As the Director of Retail Sales, he also
oversaw the operations in Wadena, MN and Jamestown, ND. Mark has served
the grocery industry since the early 70’ as a cashier and clerk, becoming a store
manager in 1980 for Hal’s Red Owl and then the Store Manager/General Manager
for 29 Super in 1986. In 1999, he joined the Wausau Pick ‘n Save as the General
Manager/Partner before moving to Russ Davis in 2006. Mark serves as the Board
President on the Weston Village Board and has been a Trustee since 1998; he
serves the community in other capacities as well. He and his wife, Kay, have
four children (Chris works at RDW) as well as grandkids. Mark and Kay like to
travel and see the sights across America. Marks interests are family, travel and
anything that has to do with the grocery industry!

JEFF MAURER, Maurer’s Market

=\ Jeff Maurer has worked in the grocery business
since 1973, starting with Byerly’s, Inc. in

=/ Minnesota. Since then, he has worked with Roger
& Marv’s Supervalu in Kenosha, Fairway Foods, Inc.

and Holiday Station Stores, Inc. in Bloomington and
Pierce’s Supermarkets, Inc. in Baraboo. He is currently

the Co-Owner of Fresh Madison Market on the University of Wisconsin-Madison

campus and is the Owner of Maurer’s Market in Wisconsin Dells. Maurer and his

wife, Nancy, have been married for 40 years and have three grown daughters;

Kristie currently helps Jeff in the business by overseeing operations.

(Since 2008, 2010)

CHRIS MORTON, UNFI

Chris Morton, a general business graduate of the
University of Wisconsin-Whitewater, started his
grocery career at Jewel 0sco and after five years,
headed to Affiliated Foods Midwest, where he held
positions of Category Manager GFD and Bakery/Deli

Department Leader. After five years, Morton moved to UNFI/

SV holding positions such as Merchandiser, Category Manager, Private Brands
Manager, and his current position of Director of Sales for Chicago, Wisconsin, and UP
Michigan. Morton has been with UNFI/SV for 15 years and has lived his entire life in

the Twin Lakes, Wl area, where he currently resides with his wife, Niki, and daughters

Hailie and Payton. (Since 2020)
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MIKE OLWIG,
Fox Brothers Piggly Wiggly

Mike Olwig is President of Fox Bros. Piggly

./ Wigaly. Fox Bros. Piggly Wiggly is a 100%
~/ Employee owned 9 store chain of grocery stores in
Southeastern Wisconsin. Mike was born and raised in
Milwaukee and went on to graduate from the University
of Wisconsin Whitewater with a Bachelor’s degree in General Management with
an emphasis in Marketing. Mike started his career in the grocery industry with
Jewel Osco, working in multiple locations throughout southeastern Wisconsin
over five years. In 2007 Mike joined Fox Bros. Piggly Wigaly as Store Director of
the Hartland location. Over the next 15 years Mike has worked in various roles
for Fox Bros. including Director of Operations, Vice President and now President.
Mike enjoys golfing, cheering on the Bucks, Brewers, Packers and especially just
spending with his family. Mike currently resides in Germantown with his wife
Lisa and daughter Annabelle.

RICK ROTH, Great Lakes Coca-Cola

Rick Roth is the general manager of Great Lakes
(oca-Cola Distribution, Central Wisconsin. Roth
hegan his Coca-Cola career early as a route salesman
in Stevens Point in 1990, before moving to various
other leadership positions in the company. Roth and

his wife, Beth, resice in Stevens Point with their three
children: Allison, Megan and Joey. (Since 2017)

DAVE RYMAN, Certco, Inc.

Dave Ryman is the Executive Vice President for
(ertco, Inc. in Madison. Certco is a full service
distribution and retail support center for indepen-
dent supermarkets in Wisconsin, lllinois, Minnesota
and lowa. Prior to joining Certco in 2001, Ryman

managed several independent supermarkets in northern
[llinois for 25 years. Ryman and his wife Debby, live in Janesville, W1, have two
grown children and four grandchildren.
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MATT SWENTKOFSKE,
Molson Coors

Matt Swentkofske is the Senior Director for
Regional Government Affairs at Molson Coors, a
position he has held since June 2018. Swentkofske’s
political career began in 2001 with the Illinois House
Majority’s Issues Development Staff. He worked in the
Wisconsin State Capitol from 2004-2008 serving as Committee Clerk
as well as Chief of Staff for former Wisconsin State Senator Jim Sullivan. Since his
days at the Capitol, he has worked as the State Affairs Manager for W) Weiser &
Associates, where he directed the state government relations, public relations,
and grassroots advocacy operations for a national urological association and
other state urological societies. Swentkofske gained diverse experience lobbying
at the federal, state and local levels at PLS Financial Services, where he served as
the Director of Government Relations from 2013 until he started at Molson Coors
in 2018. (Since 2019)

DAN WILLIAMSON, Kemps

Dan Williamson is the General Manager of Kemps
(edarburg, a subsidiary of Dairy Farmers of
America (DFA). As GM, he oversees all operations
of the milk processing plant of over 200 employees.
Williamson spent the first 19 years of his career
running independent grocery stores in the Fox Valley
hefore he joined Kemps in 1996 as Director of Sales and Distribution and became
@M in 2006. In his free time, Williamson enjoys gardening and spending time with
his family. Williamson and his wife, Deb, have two adult sons. Williamson is on the
Board of WDPA and served as President in 2015 (Since 2018).

BRANDON SCHOLZ,
President & CEO

brandon@wisconsingrocers.com

As President and CEO, Brandon Scholz oversees
the WGA’s programs and operations and serves
as the association’s main spokesperson on industry
issues, legislative concerns and administrative policies.

MIKE SEMMANN, Vice President
of Government Affairs
msemmann@wisconsingrocers.com

As the VP Government Affairs, Mike Semmann is
responsible for developing and maintaining the
WGA's government affairs program. As chief lobbyist

for the WGA, Mike researches positions and tracks
legislation on federal and state issues, lobbies on behalf of WGA members in the
legislature, and provides necessary information to WGA members so they can
understand and play an active role in the political process. Semmann joined WGA
in August 2022 and has over 25 years of experience working for trade associations,
most recently as the (00 of the Wisconsin Bankers Association.

KRIS NEILSON,
Vice President of Events
kris@wisconsingrocers.com

Kris started at WGA in September and will be

responsible for the WGA’s Innovation Expo,
including sponsorships, promotions, programming,

and management of the events. Kris will also be
managing FreshEx, and the annual WGA Golf Outings as well the silent
auctions and other fundraising events.

GROCERS
o o

WISCONSIN

ASSOCIATION

SARAH DECORAH,
Operations Director
sdecorah@wisconsingrocers.com

As Operations Director, Sarah Decorah serves as
the assistant to the WGA president on all adminis-
trative duties and is the immediate point of contact
for members. Her responsibilities include: assisting
with all record and bookkeeping functions, handling member requests for
information, and maintaining accounts receivable/payable records. Sarah
coordinates the WGA HR Share Group, the Education and Scholarship Foundation
and maintains membership files and the coordination of the annual membership
dues program.

ELLEN BREUNIG, Marketing &
Events Coordinator
ellen@wisconsingrocers.com

Ellen Breunig recently joined the WGA as the

new Marketing and Events Coordinator. She helps
oversee all social media, email and marketing efforts.
This includes communications regarding industry news and
member benefits to provide value to WGA members. In addition, she is involved
in everything from the planning stage to the implementation of each WGA event.

The Wisconsin Grocers Association exists to
serve its members by offering educational
and networking opportunities and advo-
cating on their behalf at the federal, state

and local levels.

What the WGA has to offer, you can’t get anywhere else!

10 West Mifflin Street, Suite 205 | Madison, WI 53703
(608) 244-7150 + Toll Free (888) 342-5942 | WisconsinGrocers.com
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PROFESSIONAL BUSINESS CARDS

Associated Wholesale Grocers, Inc.
(AWG) is the nation'’s largest
cooperative food wholesaler to

independently owned supermarkets. (G b a ke rti lly

Diane Guererro - 262.806.1203
S TAILER 2 Keith Knight - 615.290.6093 advisory | tax | accountine
RhlAILW g advisory | | ac g

FOCUSED

awginc.com

Grab and go parfait cu
75% post-consumer r

Russ Davis Wholesale, Inc.

. MADE IN MADE WITH
WISCONSIN —=—— WISCONSIN POWER _

A\

1270 Energy Lane
St. Paul, MN 55108

1200 Commerce St., Merrill, WI 54452
1940 Ridgeway St., Hammond, WI 54015
3145 Airport Rd., LaCrosse, WI 54606

Port Washington Rd., Milwaukee, WI

Kemps.com  Cund (omes O Amnd”

SCAN THE QR CODE TO LEARN
HOW WE LIVE SUSTAINABLY

3510 Central Ave.

Dubuque, IA 52001-9477 E ‘ﬂ

u Old Dutch Foods...
utc #1 Regional

Snack Company
A in the Upper

Midwest. A true
“Snack Partner”
for Wisconsin
Retailers!

QUALITY LIVES HEpp

(800) 397-9477
PrairieFarms.com

olddutchfoods.com
800.989.2447

It's Our Business to Protect Yours

LIPARI FEDERATED | e
INSURANCE () October 18 & 19, 2022

Hilton Paper Valley Hotel & Fox Cities

David Vandehey, Lipari Foods, Inc.
26661 Bunert Road, Warren, M| 48089

David_Vandehey@LipariFoods.com LipariFoods.com fEderated Insurance.com g ‘ | Convention Center 1 Appleton, W1
; ocERs GROCERY EDUCATION
! 4 SO GROCERY TRADE SHOW
_‘ ~ Certcois afull service supermarket B S s —‘;
B > li ing Wisconsin, Mi , \d - £ BEST BAGGER CONTEST
o, SpartanNash GOT P mmierseni s, wimest e '
‘ ! are a wholesale distributor to indepen- r . ’ - WGA INDUSTRY AWARDS
/ : dent supermarkets. We offer one of the g
largest variety of products for your INDUSTRY RECEPTION
store. We also provide our retailers
St. Cloud Division Office . with various retail support services CAKE DECORATING CHAMPIONSHIP
360 Hoffman Court ® St. Cloud, Minnesota 56303 :anr;:]li[rjl tsfsjecézgseleelndent retailer
320.251.3961 )
certcoinc.com edge Watch for more details at WisconsinGrocers.com/Events
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TLibbys

Vegetables

800-204-4677
www.centecsecurity.com

SECURITY
8 FIRE

CENTEC

Wisconsin Made!

le Ke
__g._gget Co

Bl I
cTe PACNED

¢ Nine processing plants
¢ 90,000 acres farmed by 400 growers
¢ 50 delicious, nutritious products

e Millions of consumers

Farm Fresh Goodness from Wisconsin.
DOUG BULGRIN

Onion Sales
doug@gumzfarmswi.com

(608) 697-6775

Seneca Foods Corporation
418 East Conde Street ¢ Janesville, WI 53546

Potato Sales

tom@gumzfarmswi.com § wii."%‘ﬂ“.(il‘li‘

‘ TOM BULGRIN

(608) 697-2137

P _GEGWN

A -
. Our Program(s) Include:
Private Labeling (Even Single Stores)
FREE Spice Category Analysis

FREE Self-Facing Pushers

FREE Labor to Reset
IS A Ty B mr Rt NS
1600 Parker Dr. Chetek, WI 54728

#

> Full-Line Spice Sup
e

4=
e
i S E

i3y,
Ll

T e s :
X : :f

715-024-4310 www.sugarnspiceinc.com

pliér

T

“Natu : I-rlalIPure”

DRINKING WATER

Saving the planet one gallon at a time
24/7 Service Line: 1-888-644-4016 * pat@naturalpuredrinkingwater.com
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* MILKCAPS -

1860 Execu

Walter Bohrer
Phone: (414) 217-1731
Fax: (262) 9681849
wbohrer@wi.rr.com
www.wimilkcaps.com

utive Dr. Suite I ® Oconomowoc Wl 53066

Ei

CERTCO
. SERVING THE ReAL INbeperoe soca |-
L SINCE 1930 —

" e -
— - — |
s Wl B =
i A NN =

e

( ( @RT ( @ SERVING THE REAL INDEPENDENT GROCER.

IT°S NOT JUST A MEMBERSHIP, IT°S A PARTNERSHIPS

Full service wholesale grocery distributor exceeding the needs and expectations of our customers.

BEST AVAILABLE SERVICE ¢ GREATEST VARIETY OF PRODUCTS ¢ LOW DELIVERED COST

CERTOINC.COM MADISON, WISCONSIN e PAUL FREY ® 608-963-7910 ¢ PFREY@CERTCOINC.COM

2022 Fall EXPO Issue |




;’ Turn Your Life’s Work into'a

Let Federated Insurance
help you prepare for the
next stage of life with
business succession and
estate planning support.
’ o
-
b,

1 F'N‘. ﬁ- [ '._
. : | : h
== ™ l) C = = Wy, G0 A It's Our Business to Protect Yours®
'] \H___.:-] Scan to read about the latest life
| : and disability insurance topic
= FEDEMTED ‘w bl " ( impacting business leaders.
- = _____4‘ =Y C -. ,: _ 'rl":'.?: !

fﬂr"SUR"UVCEu_ ASSOCIATION
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Commercial Insurance Property & Casualty | Life & Disability Income | Workers Compensation | Business Succession and Estate Planning | Bonding
Federated Mutual Insurance Company and its subsidiaries* * | federatedinsurance.com

22.07 Ed. 12/21 *View A.M. Best Rating Guide information at www.ambest.com. **Not licensed in all states. © 2020 Federated Mutual Insurance Company



