
Don’t let a challenging economy 
prevent you from making operational 
changes that will save money, save 
energy and reduce your grocery store’s 
environmental impact. Become a  
“Green Grocer” today!
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 Increase your profits

 Save energy

 Reduce your environmental impact

 Become a 
“Green Grocer” 

today!

www.wgagreengrocer.comwww.wgagreengrocer.com



Today, consumers, communities, suppliers and 
employees expect businesses to operate in an 
environmentally responsible manner. In fact, as more 

people adjust their lifestyles to use less energy, they are 
choosing to purchase services and use products from 
businesses that work to reduce their environmental impact 
and use energy wisely.

How do I achieve certification for my store?
The process begins by working with the Wisconsin 
Grocers’ Association and Wisconsin Power and Light 
Co. to evaluate your grocery store’s current environmental 
impact and conduct an energy efficiency assessment. 

At a minimum, your store must commit to:
 �compliance with all local and state laws and 

regulations; 

 �recycling used plastic bags;

 �reducing energy costs; and

 �monthly monitoring of energy use and environmental 
performance.

Green Grocer certification also requires scoring at 
least 50 points out of a possible 71 
points in areas such as waste reduction, 
energy efficiency, water conservation 
and storm water reduction, clean air 
and transportation, selling “green” 
products, landscape and conservation 
management and community leadership. 
For a complete list of environmental and 
energy-efficiency options, visit  
www.wgagreengrocer.com.

Wisconsin Grocers’ Association and Wisconsin Power 
and Light Co. will help grocers that achieve Green 
Grocer certification to publicize their accomplishment by 
issuing news releases and purchasing a display ad in 
local newspapers.

Did you know?
 �Grocery stores are the most intensive major energy 

consumers in the commercial sector, according to the 
Environmental Protection Agency.

 �The average 45,000-square foot grocery store spends 
roughly $18,000 per month on energy (1⁄6 of its annual 
budget).

 �Grocery stores spend more than $6 billion annually 
on electricity and natural gas in the United States and 
Canada.

Who can participate in Shared Savings?
All grocery stores receiving electric or natural gas retail 
service from Wisconsin Power and Light Co. are eligible 
to participate in the Shared Savings program, which 
provides low-cost financing to pay for energy-efficient 
improvements. The financing, plus a small administrative 
fee, is repaid from the energy dollars saved from using 
the new technology. After the financing is repaid, the 
energy savings dollars are yours to keep, which reduces 
your expenditures and maximizes your bottom line for the 
life of the equipment.

Consider these important energy-efficiency projects for 
your grocery store:

 �LED lighting for display cases, exterior wall packs and 
parking lots

 �Occupancy controls

 �Higher performance 
window/door options

 �High-efficiency modulating/
condensing furnaces/boilers

 �Energy management system

 �Variable speed chillers

 �ENERGY STAR® kitchen appliances

 �Condensing water heaters and low-flow controls

 �Racked refrigeration/remote refrigeration condensers

To help its membership meet the expectations of 
a changing marketplace, the Wisconsin Grocers’ 
Association has teamed up with Wisconsin Power and 

Light Co., an Alliant Energy company, to 
create the Green Grocer Program.

This voluntary certification program 
gives you the opportunity to receive 
recognition for embracing measures 
designed to improve your store’s 
environmental performance. The program 

also offers low-cost financing for energy efficiency 
improvements through WPL’s Shared Savings program.

Achieving Green Grocer certification will help you to 
demonstrate your commitment to reducing energy use, 
waste and air and water pollution to your customers, 
suppliers and community leaders – all while improving 
your bottom line.


